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A Ca Ce CT 
Pm aatita—convenient, attractive, sanitary 


Wirz Tubes rate high in the three 
essentials of a good container— 
protection, convenience and eye-appeal. 
Wirz Tubes preserve the quality of 
your product; are strong, easy to use. 
Their long-lasting finishes increase 
the appeal of your package, add an 
extra zip to your sales message. 
Write today for sample tubes and a 
copy of our booklet, “Wirz Tubes— 


Collapsible Metal Tubes © 


Ideal Containers” for creams, pastes, 
Lacquer Linings 
1 Wan Linings powders, greases and semi-liquids. 


Westite Closures BLISHED 
TA '@3 
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hee 
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® Applicator Pipes 
Sone. 


€> 
Soft Metal Tubing 


* Compression and Injection 
Molding 


CHESTER, PA. 
Havana, Cuba 


New York 17, N.Y. Chicago 4, Ill. Memphis 2, Tenn. Los Angeles 36, Calif. Roberto Ortiz Planos 
50 E. 42nd St. 80 E. Jackson Bivd. Wurzburg Bros. 435 S$. LaCienga Bivd. Roberto Ortiz Hector 


Export Division—751 Drexel Bidg., Philadelphia 6, Pa. 
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GRASSE, FRANCE ESTABLISHED 1817 


This old world leader is entering its one hundred and 
thirty-third year of continuous, successful operation. Not 
content to rest on laurels previously won, many improvements 
have been effected within the entire Charabot organization. 
As a result, today, a Charabot product comes to you as an 
example of the very highest quality natural floral essence 
which human ingenuity can prepare. Ungerer & Company are 
exclusive American representatives. 


HYPERESSENCES* 

The volatile solvent process by which these products 
are prepared was revamped and brought to its highest 
state of development by Eugene Charabot with his 
unique methods and technical equipment. These Hy- 
peressences are natural products in a superlative and con- 
centrated form, and they retain the finer shadatives which 
are inevitably lost by less perfect methods of production. 
They represent the highest perfection attainable today 
in the adaptation of natural products to the use of the 


perfumer and are inimitable in quality. 
© Reg. U.S. Pat. Off. 


@ JASMIN, “Selecta” 
@ OAK MOSS INCOLORE 
@ OAK MOSS “Selecta” 
@ ROSE 


161 SIXTH AVENUE~- NEW YORK 13, N.Y. 
Plant and Laboratories, TOTOWA, N. J. 











CHICAGO BOSTON PHILADELPHIA ST. LOUIS LOS ANGELES ATLANTA 












SANDALWOOD OIL 


Since 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 
Industries was instituted, the industrial ucts is Sandalwood — Santalum Album 
and agricultural development of My- (Linné). Obtained from selected My- 
sore has gone steadily ahead. Plans to sore heartwood, Genuine Mysore 


develop Mysore’s vast resources will con- Sandalwood Oil, distilled -at our 





tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 
sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 


“J Olpefte Sffence Piftifftrs 


W. J. BUSH & CO. 


INCORPORATED 
Essential Oils * Aromatic Chemicals * Natural Floral Products 
11 EAST 38TH STREET, NEW YORK 16, N. Y. * LINDEN, N. J. 


NATIONAL ciry, CALIFORNIA ‘ LONDON ‘ MITCHAM ‘ WIDNES 
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PRODUCED AT OUR BROOKLYN FACTORY 
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CLOVE BALSAM PERU OPOPONAX 

NUTMEG CELERY PIMENTO 

ORRIS LIQUID, Conc. GERANIOL OLIBANUM 

STYRAX CITRONELLOL SANDALWOOD 

CASCARILLA PATCHOULY 

also 

LINALOOL CITRAL CUGENOL 

RHODINOL 


RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERL 
OPOPONAX BALSAM TOLU 
ORRIS TONKA 
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OFFERING ROSE ABSOLUTE 


GEORGE LUEDERS & CO 


Bt 427 WASHINGTON STREET, NEW YORK 13, N. Y. 
CHICAGO + SAN FRANCISCO + MONTREAL : PHILADELPHIA + LOS ANGELES + TORONTO 
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Editorial 


Comment 


Manufacturers Wisely Shun 
Abnormally Large Orders 


Manutacturers of cosmetics and 
allied lines who are now trying to 
anticipate the possible, but not 
probable, course of international 
events by placing or trying to 
place inordinately large orders for 
raw materials and supplies for fu- 
ture delivery are doing a disservice 
to the industry and are helping to 
hasten a sudden inflation which 
everyone dreads. 

The larger makers of containers 
and other supplies, well aware of 
thei responsibility, are wisely 
staving off this trend which might 
easily disrupt their normal manu- 
facturing schedules and — late 
may well lead to results which all 
might deplore. Some of them are 
accepting orders of an abnormal 
size only with the reservation that 
deliveries are to be made at well 
spaced intervals after current. or- 
ders are filled and also subject to the 
qualification that price quotations 
are to be amended during the life 
ol the contract if unforeseen events 
warrant increases. If nothing more 
this policy tends to keep business on 
an even keel. 

While information from Wash- 
ington is often confusing, it seems 
that there are and in all likelihood 
there will continue to be, regard- 
less of political developments, sufli- 
cient supplies of practically all 
raw materials used and needed by 
the cosmetic and its allied indus- 
tries. Some useful lessons were 
learned during World War II and 
it is not likely that they will soon 
be forgotten. . 


T.G.A. Cautions Members 
Against Panic Buying 


The timely suggestion of the 
Toilet Goods Assn. to its active 
members not to buy abnormal 
quantities of any materials or sup- 
plies; to maintain good but not ex- 
cessive inventories; and to cut 
down without hesitation the size of 
abnormal orders from wholesalers 
and retailers is sound and well 
taken. This is also true of its recom- 
mendation to its associate mem- 
bers to be cautious in filling ab- 
normally large orders from cos- 
metic manufacturers. 
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LAUTIER FILS 


WORKS AT GRASSE GRASSE ESTABLISHED 1795 
LONDON 
POWER ROAD. CHISWICK W. 4. 
BEYRUTH 
BOITE POSTALE 135 
PARIS IX, 
21 RUE FONTAINE 


ESSENTIAL OILS 
AROMATIC CHEMICALS 


PERFUMERY 
RAW MATERIALS 


CONCENTRATED 
FLORAL PRODUCTS 


FRUIT AND 
FLAVOURING ESSENCES 


ee 


SOLE DISTRIBUTORS 
LAUTIER FILS 


INCORPORATED 
321 Fifth Avenue, New York 16, N. Y. 


Bo a oer 


ee. ee 2 See 


Travelling Representatives 
all over the world 
In enormous stills 
such as this 


continuously distills 
raw materials from 
all origins 
yielding a wide variety 
of essences 
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powders or even extract or cologne strength—you will find that Floralie 
No. 21 gives amazing results at surprisingly low cost. 
The price of Floralie No. 21 is $7.50 the pound er 60 cents the 


trial ounce, and only by actually examining this new creation can you 


EF. really fine flowery fragrance—be it in creams, lotions, 


really appreciate its outstanding value—perfume-wise and dollar-wise! 


We shall be glad to send you a testing sample of Floralie No. 21] 


upon request. 


COMPAGNIE PARENTO 
INCORPORATED 


CROTON - ON > HUDSON, NEW I ORE 


NEW YORK DETROIT CHICAGO LOS ANGELES SAN FRANCISCO TORONTO MONTREAL 
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A pure extract of great strength and penetration, containing 


the powerful herbaceous, forest note essential to fine chypre. 


fougere, and other heavy modern types. This absolute is com- 


pletely soluble and free from wax or other ballast. 


E& co., cue. 


60/7 west 26th street, new york 1, u.4. 
(ORE LTE RONEN NNR ES 
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E.. you and for your product alone 
a distinctive fragrance with virtuosity and 
personality. D&O original scents are 
composed with irresistible subtleties to 
create olfactory impressions that coax and 
cajole attention to your product. Yet, 
surprisingly enough, D&O originals are 
modest in cost. D&O offers you more than 
150 years’ experience, vast research and 
manufacturing laboratories and a staff of 
master perfumers to help solve your 
perfuming problems. Consult D&O. 


1)XOR DODGE & OLCOTT, INC. 


Ca 180 Varick Street * New York 14, N.Y. 


ATLANTA + BOSTON + CHICAGO + CINCINNATI + DALLAS + LOS ANGELES + PHILADELPHIA - ST. LOUIS + SAN FRANCISCO 
ESSENTIAL OILS * AROMATIC CHEMICALS + PERFUME BASES + VANILLA « FLAVOR BASES 
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SOME OF 
ROBERTET’S 


SPECIALTIES 





BUTAFLOR 
Jasmin 

Rose de Mai 
Oranger Flower 


Violet Leaves 


The finest natural raw 


materials for your 


Perfumery, Soaps 


and Cosmetics... 


COLORLESS RESINOIDS 
Cardamom 
Cinnamon 

Tobacco 


Tea 


FIXATIVES 
Costo! 
Olibanol 
Patchoulol 


Vetyrile 


P, Robertet Ine. 125 East 23 Street - ORegon 3-7585 


THE NEW YORK OFFICE OF P. 
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GRASSE, FRANCE 
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Beauty has its 


practical side... 









. and that’s where we come in. It’s our busi- 
ness to design and supply production-wise, lightweight 
cosmetic containers that sell your product from 
dealers’ shelves and enhance the consumer's dress- 
ing table... beauty of the container suggesting 

beauty in the container. 


HAZEL-ATLAS GLASS COMPANY 
Wheeling, West Virginia 
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QUALITY AND STABILITY TO LIGHT 


PRICE $35.00 LB. 















ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 
ROURE-BERTRAND FILS et JUSTIN DUPONT 


GRASSE (A. M.) FRANCE ARGENTEUIL (S. & O.) FRANCE 
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in wuraglas butiles, your product ssys: “pick mel” 


ADD STAND-OUT LOOKS TO YOUR DRUG, CHEMICAL OR TOILETRY 


Give it ‘‘reach-for-me’’ appeal in one of the 1400 Duraglas bottles 


‘‘functioneered”’ for professional appearance and easy use 


OUR FIELD MAY be crowded, 
but there’s always one that 
stands out—the sales-winner. 
That “one” could well be your 
product. 
To improve your chances, use 
stock-mold Duraglas bottles. With 
them, you add good looks at low 
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cost. Duraglas containers lend 
themselves to unlimited label and 
closure treatment—the key to that 
individual look. 

The basic designs of Duraglas 
containers meet both consumer 
likes and the practical needs of 
your filling line. 


For everything you need, from 
bottles to closures and shipping 
cartons, always look to Owens- 
Illinois. From this one depend- 
able source you are assured of 
uniform quality, prompt service 
and the continuing benefits of 
Packaging Research. 


Das Bottles are Protectors of Quality 


OWENS-ILLINOIS GLASS COMPANY + TOLEDO I, OHIO + BRANCHES IN PRINCIPAL CITIES 
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‘Your WM) frrodlucts will bell, 
With the distinguished, Wwmell 
of A NORDA ORIGINAL 


A NORDA ORIGINAL makes every new product 
uniquely yours. Here’s your own different 


odor that makes each of your products distinctive. 


There’s a modern, lingering, spicy bouquet 
about A NORDA ORIGINAL. Smart women 
like the fragrance. Smart women are buying 
colognes, toilet waters, creams, lotions, lipsticks, 
deodorants, soaps, and many a new exciting 


perfume created with A NORDA ORIGINAL. 


Test A NORDA ORIGINAL yourself. Try the 
smell that will sell your new products. 
Ask today for free samples from Norda— 


first ever to talk sales scents. 


NORDA MAKES 
GOOD SCENTS 





Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th: “Street, New York 1,-N. Y. 


CHICAGO * LOS ANGELES * ST. PAUL * MONTREAL * TORONTO 
HAVANA * MEXICO CITY * LONDON °* PARIS 
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A lilting tune, a delightful 
fragrance...each depends on 
the harmony of its notes. The 
purity and fineness of Verona 
aromatic chemicals will help 
you achieve harmony in your 
products and add a fresh note 
of distinction to them. 
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MASTERPIECES OF 


VLEET 


AROMATICS DIVISION 


VERONA CHEMICAL 
COMPANY 


26 VERONA AVENUE 
NEWARK, N. J. 
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Wise planning at the start is vital to the success of your new 
perfumed product. Its perfume must be not only a thing of 
true and lasting beauty... but well adapted in style and 


appeal to the intended market and to the product itself. 


Seek the counsel of the van Ameringen-Haebler perfume 


chemists whose skill and experience are unmatched in the field. 








vaN A MERINGEN" HAEBLER, INC. 
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S521 WEST 57th STREET, NEW YORK 19, N. Y¥. 
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3 8 out of 10 say it’s best for 3 
3 FLAVOR 3 
3 CLARITY 3 
| )\/ UNIFORMITY | 

a 


the lemon oil used in the 
United States is Exchange 
Lemon Oil! 


This overwhelming endorse- 
ment by the trade is your 
guarantee that Exchange 
Lemon Oil delivers quality... 
quality in the form of superior 
flavor and unmatched clarity 
and wniformity. 


Always specify it by the brand 
name when you order— 
Exchange Oil of Lemon. 

For complete satisfaction, 
accept no other brand. 


OIL OF 


i a an @ ae Distributed in the United States exclusively by 


FRITZSCHE BROTHERS, INC. 
te ye P. 76 Ninth Avenue, New York 11, N. Y. 


DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N. Y. 


Distributors for: 
CALIFORNIA FRUIT GROWERS EXCHANGE 
Products Department, Ontario, Calif. 


Producing Plant: 


Exchange Lemon Products Co., Corona, Calif. 
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PERFUMERS.... 


DON’T FAIL 
TO EXAMINE 


ERANIUM SYNTHETIC N@e 


TE Disesnne stocks and the fast-mounting prices of natural oils merely 





emphasize the incredible value of this fully-proven, low-cost geranium 
oil substitute. Priced far below the genuine (at this writing it costs barely 
one-sixth as much} GERANIUM SYNTHETIC No. 17835 makes possible tre- 
mendous savings in the manufacturer's perfume material costs. Continuing 
repeat orders confirm the fact that this fine product is doing an exceptional job of 
duplication, matching closely the basic characteristics of the natural oil 
and at a cost, so attractive, that no perfumer can afford to ignore its advantages, either 
as a full or partial replacement for the natural oil. 
Expert evaluation of the odor of GERANIUM SYNTHETIC No. 17835 places it 
between that of the best Algerian and Bourbon varieties. A sample for 


examination will be sent to any manufacturer who writes us that he’s interested. 
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PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Illinois, Cincinnati, 
Obio, Cleveland, Obio, “Los Angeles, California, Philadelphia, Pennsylvania, San Francisco, California, 
*St. Louis, Missouri, *Toronto, Canada and *Mexico,D.F, FACTORY: Cliftea, N. J. 
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A PLEDGE 
TO OUR CUSTOMERS... 


I N the present state of uncertainty regarding market 
and supply futures created by developments in the 
Far East, our Government’s best interests—as well as 
yours and ours—will be most helpfully served by a 
calm and orderly adjustment to the stringencies and 
strictures that lie ahead. For our part, we make you 
this pledge: That we will do everything in our power 
—and to the limit of our abilities and facilities—to 
protect our customers by distributing available stocks 
equitably in an earnest effort to keep our regular 
patrons adequately supplied with materials of desired 
quality at prices that are reasonable and fair. This 
formula has worked successfully in all past emergen- 
cies and we are confident it will work again should 
new emergencies arise. 


FOR YOUR 
CONSIDERATION .... 


May we call your attention to the three new 
selections from our Perfumer’s Notebook featured on 
this insert’s back page? Read the descriptions and see 
if they don’t lend themselves to some of the products 
you manufacture. If they do, be sure to write us for 
trial samples. They are items of exceptional merit and 
we are confident they will produce results that will 
more than justify your interest. 


PLEASE TURN THE PAGE > 


FRITZSCHE BROTHERS, Inc. 


Specify compound number 
when writing for samples 
and other details. Please 
address us on your letterhead. 
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A GREAT OAK « «+ 


LIKE THE PROVERBIAL OAK, Avon Allied Products, — standard known to the American cosmetic industry. 


Inc. has its roots deep-down... nourished in the basic When you are considering improving a product or 
traditions of our industry. Firmly foundationed on creating a new one, it is good to know these things 
the founder's ideals of integrity, sincerity and crafts-— jout Avon Allied. Take advantage of the opportu- 
manship, the Company has flourished and matured nity to use the superior facilities and knowledge 
into the largest manufactory of Private Brand Cos- which Avon Allied’s technical staff puts at your dis- 
metics in the world. posal: Men with a wealth of experience and special- 


nr + ized skills and the most modern scientific equipment 
Today, Avon Allied’s branches extend from coast to ° my 


. . ss that can be bought or developed. 
coast and into Canada to serve you more efficiently. — ” I 


Yet, its efficiency is never dissipated by over-eager By utilizing Avon Allied’s highly specialized service. 
attempts to serve a vast number of clients, lest the developed during more than sixty years of successful 
results fall short of the Company’s purpose: To pro- operation, you too may confidently look forward to 


duce and assemble products built to the highest the fulfillment of your own long line of “Great Oaks” 


Yelectt INC. 


Makers of the World’s Finest Cosmetics + Private Brand Specialists 
30 ROCKEFELLER PLAZA, NEW YORK 20. N. Y. 
Plant and Laborutories: SUFFERN, N. Yo. * PASADENA, CALIFORNIA « MONTREAL, CANADA 
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dreyer essences for 


air fresheners... 


-+» bring the outdoors in! With the ever-increasing demand for air 

freshening agents in homes, offices and factories, DREYER essences for 

wick-type units, sprays, fumigants and blowers forge to the front. ° 

Already specified by leading makers of these products, these DREYER . 
essences have been PROVEN-IN-USE in millions of units. For 

a wide choice of wanted scents...in a cost-conscious price range ‘ 

... for expert counsel by experienced chemists to help with ° 


your specific problem ... Depend upon DREYER! 





P. R. Dreyer Co., Inc. 
119 West 19th Street, New York 11, N.Y. 


Please send us Catalog “‘B’’. We are inter- 
ested in: 


Name 

Company 

Street ; 
City Zone......... State... 


P.R. DREYER INC. ¢@ 119 WEST 19th STREET © NEW YORK 11,N.Y. 
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vesiderata 


by MAISON 


Curl Forming Shampoo 


Another new product has hit the 
market, a curl forming shampoo. 
Literature accompanying one of 
the products implies that the same 
magic ingredient is present in the 
cur] forming shampoo that was 
used in the curl capsules of yester- 
day. This department hopes that 
that statement is not true because 
we all know that the curl capsules 
turned out to be a flash-in-the-pan. 

Analysis of the present curl 
forming shampoo discloses noth- 
ing outstanding. The shampoo is 
faintly alkaline (PH 8.2) and it ap- 
pears to be essentially «a cream 
shampoo and not heat stable at 
that. Whether or not the magic in- 
gredient is present has not been 
determined to date. 

This department: questions seri- 
ously the effectiveness of a curling 
shampoo that is devoid of high al- 
kalinity which is required for wav- 
ing, contains no readily distin- 
guishable reducing substances and 
is only a little on the alkaline side. 
But maybe it has a magic ingredi- 
ent that has hitherto not been used 
for the purpose of waving hair. 


Thioglycolate Producers 


While on the subject of waving, 
Bob Kramer (Evans Chemetics, 
Inc.) and I were discussing the 
number of people who have 
started making thioglycolates for 
use in waving hair and of that 
number the ones who are still in 
business. In his usual thorough 
way, Bob has methodically listed 
all the companies that he knows 
of personally and that he has 
heard of and checked as being ac- 
tual makers of thioglycolic acid 
and its salts. Between us we 
checked three dozen people more 
or less; of them the ones who were 
still making the products, you can 
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count on about one hand. In- 
volved in each of the enterprises 
that started and failed is the 
spending of a substantial amount 
of money. ‘Too olten the company 
went bankrupt or closed that de- 
partment because of fire, an ever 
present liability. Cash losses run 
anywhere from a few thousand on 
up, but the joke is that about two 
or three people figure in several of 
these failures. Apparently they sell 
the idea to someone and a group 
is formed to manufacture thiogly- 
colates and eventually they have a 
fire and go broke. The same in- 
dividual sells someone else on the 
idea and the story repeats itself. 
One would think that people who 
have so much money to invest 
would check on the background of 
the successes or failures of the in- 
dividual promoting the idea. It 
seems that people with money be- 
lieve anything and invest it readily 
on the strength of words, only to 
find eventually that performance is 
not forthcoming. 

One cannot make a fast buck 
from thioglycolates because the 
rate of equipment replacement is 
almost backbreaking. Ask the few 
who are still in it. 


Liquid Cream Shampoo 


Quite regularly we get inquiries 
for a liquid type of cream sham- 


poo, occasionally to be made with 


egg. 

The best foaming agent contin- 
ues to be a fatty alcohol sulfate 
paste, constituting anywhere from 
25-45 per cent of the Sage ae liq- 
uid cream shampoo. A permanent 
opacifier such as magnesium stea- 
rate is very desirable although 
whitening or opacifying of the liq- 
uid can be obtained with the 
higher alcohols, spermacetti or 
other higher alcohol esters. In 
view of the inclusion of a metal 


M. G. deNavarre at work in his laboratory 


stearate, a mucilagenous thickener 
such as a solution of polyvinyl al- 
cohol; methyl cellulose, solubil- 
ized methacrylate gum, alginate, 
Irish moss or carboxy methyl cel- 
lulose should be used to the extent 
of from 14 per cent upward de- 
pending on the thickening agent 
used. It is a custom to use | per 
cent lanolin and either a glycol or 
glyceryl laurate or stearate to the 
tune of | or 2 per cent to further 
opacity and thicken the emulsion. 

In manufacture, the permanent 
opacifier or metal stearate is 
rubbed down with the alcohol sul- 
fate; the thickening agent is made 
into an easily handled mucilage; 
these are then mixed and _ the 
other ingredients added. If sper- 
macetti or higher alcohols are used 
as opacifiers, ‘they should be mixed 
with the alcohol sulfate paste and 
heated until melted. The mixture 
is emulsified and the balance of 
the ingredients then added. The 
whole thing may be colloid milled. 

In solid cream shampoo, the 
fatty alcohol sulfate paste still 
gives the maximum lather and so- 
dium stearate continues to be the 
best stabilizer. At least 5 per cent 
should be used and _ preferably 
more; 8 per cent is a desirable fig- 
ure. An excess of stearic acid is 
also useful; 1 per cent of lanolin 
with or without higher alcohols 
can be included. The sodium stea- 
rate should be made within the 
mass. One of the preferred meth- 
ods is to dissolve the sodium hy- 
droxide required in some of the 
water and bring to about 75C. 
The balance of the ingredients are 
heated with the alcohol sulfate 
and brought to the same tempera- 
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NEW YORK 18, N. Y., 500 FIFTH AVENUE 


SreCiry SMEPFIE LL... 


To cut your 


You save freight, conserve warehouse space, re- 
duce handling time—by packaging your prod- 
ucts in tubes made by Sheffield. Sheffield Pro- 
cess tubes are light, compact, easy-to-handle . . . 
all qualities that cut your distribution costs 
right down the line! 


Consider, also, that Sheffield alone offers you 
all these three services 


1. Supply of matching tube cartons as well 
as tubes. 


distribution costs 






2. Filling of your bulk products in tubes, tins, 
or jars. 


3. Shipment of your product to market. 


For higher net profits resulting from fast com- 
plete service and tubes of uniform high quality, 
try Sheffield next time you order. Write us for 
Tube Catalog. Or send us samples of your prod- 
uct that we may find exactly the right tube 
for it. No obligation, of course. 


All types of tin, tin-coated, aluminum, lead, and Sheffalloy tubes. 


Also one-shot tubes for single use applications. 


THE SHEFFIELD TUBE CORPORATION 


NEW LONDON, 





HOME OFFICES - 
W. K. SHEFFIELD, V. P. CHICAGO 16, ILLINOIS 


3132 CANAL STREET 


at 


VE! fond 
vcs 


TUBES 


CONN. 
T. C. SHEFFIELD 


LOS ANGELES 38, CAL., 7024 MELROSE AVE. 


EXPORT: 500 FIFTH AVE., N.Y. CABLE “DENTIFRICE’, NEW YORK 
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ture. Under agitation, add the al- 
kaline solution. Pour at approxi- 
mately 50°C. after the shampoo 
has been perfumed and colored. 


Standard pH Seale 


The Bristish Standards Institute 
has prepared specification +BS 
1647, 1950 lor a pH scale. The ob- 
ject of this standard is to make cei 
tain that when different workers 
reler to a stated pH value they 
mean the same thing within plus 
or minus 0.005. 

One questions whether this de 
gree of accuracy is obtainable in 
industry whether using British on 
American equipment. Possibly in 
laboratory work of academic na- 
ture, you can report so accurately. 
It is the experience in industry 
that even among workers who use 
their pH meters regularly against 
fresh buffers using electrodes in 
good condition, that a maximum 
degree of agreement in plus or mi- 
nus 0.1 pH unit. The reasons for 
this variation is easily explained 
when you realize that there are a 
number of variables in the pH me- 
ter itself. The batteries may not be 
too old but may be aging. The am- 
plifying tubes may be satisfactory 
but likewise showing the effect 
of usage. The electrodes, particu- 
larly the glass electrode, may be 
slightly marred or may have been 
stored under imperfect conditions 
resulting in inaccuracies. Tempe 
atures play an important role. The 


product itself affects the pH_ be- 
cause of impertect wetting of the 
glass electrode. When you add all 
ol these variables up and_ then 
throw in the maximum accuracy 
olf the recording dials and of the 
individual making the test, the 
best you can expect is a plus o1 
minus 0.1 unit. 

Revealing in the British specifi - 
cation is the realization that pH, 
to be a measurable quantity, must 
have a definition that is opera- 
tional and therefore arbitrary and 
is no longer expressed as—log, Cy. 
The primary standard is ‘40 mola 
solution of pure potassium hydro- 
gen phthalate whose pH is 4 at 
15°C, 


New Mortar 


\fter all the years of using a mor- 
tar and pestle a new design reflect- 
ing the first basic change ever ef- 
fected in this pharmaceutical tool 
is manifested in a device known as 
the Cooper Mortar and Pestle, the 
invention of a Baltimore pharma- 
cist of the same name. In the place 
of the conventional bowl shaped 
mortar and a club-like pestle, the 
mortar has straight sides and a flat 
bottom, and the pestle is of the 
same design. The grinding surface 
is of course unglazed. 

This improvement gives a larger 
contact area between the mortar 
and pestle and thereby greatly in- 
creases grinding, mixing or emul 


silving surlaces. 


Questions and Answers 


819: NEUTRAL LIQUID SOAP 


Q. What could I use to produce a 
liquid soap? It must be neutral and 
harmless to the skin. On page 281 
in the October 1949 issue American 
Perfumer you mentioned an auto- 
mobile cleaner and a new detergent. 
Will you give me complete details 
about these two products and also 
source of supply? ‘On page 437 ol 
the November 1947 issue of the 
American Perfumer you made note 
of a cheap rose perfume for use in 
soap, shampoo, etc., which sold for 
$3.50 Ib. Will you kindly give me 
the name of the perfume and source 
of supply? N. B., Conn. 


1. We find ourselves unable to give 
you a formula for a liquid soap such 
as that described in your letter. It 
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verges on the miraculous. Supplier 
of the cheap rose perfume for soap, 
the new surface active agency, and 
the material for use in washing au- 
tomobiles is sent to you under se p- 


arate cover. 


&20: DEODORANT SOAPS 


Q. The new deodorant soaps, which 
are making considerable headway 
with the trade, contain bacterio- 
stats, which seem to be new organi 
compounds. I am speaking prima- 
rily of the soap product put out by 
\rmour, called Dial, the new prod- 
uct called Fresh Deodorant Soap 
and Charm being marketed by Pack- 
ers Company. Which of these com- 
pounds do you suggest, and how do 
you feel about the use of alkyl aryl 


sodium sulfonate for deodorant use? 
Manutacturers claim it destroys 
causative organisms. 

M. E. A., Washington 


A. The active ingredients in de- 
odorant soaps is a product called 
hexachlorophene. The suppler’s 
name goes to you by separate letter, 
and if you write them they will tell 
you the amount to use. Usually 2% 
is used. Considerable work would 
have to be done regarding the re- 
sults of continued use of an alkyl 
aryl sodium sulfonate as a deodor- 
ant. We know the suppliers make 
many claims for it, but to our know- 
ledge no actual deodorant tests have 
been made under controlled con- 
ditions on humans. Some of these 
products are reputed to be effective 
for this purpose. 


821: CREAM WAVE NEUTRALIZER 


Q. Would it be possible to obtain 
from you any formulas on a cream 
neutralizer for a cold wave, cream 
shampoo paste and liquid, and a 
cream rinse? Any data that you can 
send me would be very much appre- 
ciated. R. W. Maine 


{. In our letter reply we enclosed 
two reprints on cream shampoo. 
The following formula for a cream 
hair rinse will give you a very useful 
product; A. 12% per cent cationic 
compound, 1 per cent propylene 
glycol laurate or cetyl alcohol. 
B. Water to make 100 per cent. 
Heat A to 65°C. Add \% of B at 
same temperature. Form emulsion. 
Dilute with balance water at room 
temperature. We are sorry to be un- 
able to help you with a formula 
for a neutralizer for cold wave since 
you do not indicate what active 
compound is to be present in this. 


822: FINGER WAVE SOLUTIONS 


Q. Will like to know the ‘difference 
between “stringy” and “non stringy” 
finger waving solution, and a for- 
mula for each. A. B. New York 
1. The difference between the 
stringy and the non stringy type of 
waving solution is a matter of pH in 
the case of karaya gumm solutions 
or it may be the choice of gum. Thus 
quinceseed mucilage is stringy. Two 
per cent karaya gum is not so 
stringy, but if the acidity of the gum 
is neutralized with different alkalies, 
stringiness results to different de- 
grees, depending on the amount and 
kind of alkali used. This product is 
discussed in detail in the book, “The 
Chemistry and Manufacture of Cos- 
metics,” which you should have in 
your possession. Borax is the alkali 
most often used. 
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have you 


considered 





today’s demand 


for 


solid cologne? 


The vogue for Solid Cologne is increasing to a degree 
where the trend-conscious cosmetic and perfume manufacturer may 
well consider such a product for his line. Felton has 
pioneered in the development of special perfumes of exceptional effusion and 
unusual persistence — ideal for this type of product and offers you 
whole-hearted cooperation in the creation of a solid cologne for your line — from 


the stick, itself, to the most intriguing perfume for it. 






For further details — simply write your . 
name and address on the border of 
this ad and mail it to us today! 


E LT Ce CHEMICAL COMPANY, INv. 
599 Johnson Ave., Brooklyn 6, N.Y. 
AROMATICS + PERFUME BASES * ESSENTIAL OILS 


ATLANTA BOSTON BROOKLYN CHICAGO DENVER DALLAS LOS ANGELES MONTREAL PARIS PHILADELPHIA 


ALT LAKE CITY SANDUSKY SAN FRANCISCO or. Ss TOLED TORONTK VAN VER WINNIPEG 
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THE AMERICAN PERFUMER AND ESSENTIAL OIL REVIEW * 


The “New Look” in 


The development of permanent waving . . . New cleansing 


agents . . . A look into the future . 


in cosmetics . . 


RALPH L. 


URING the last 20 years of the 19th century the 

use of cosmetics was at the lowest ebb in recent 

History. Except for the use of floral perfume or 
light cologne, or perhaps some white face or talcum 
powder no “lady” should: be suspected of using the 
devil’s artifice. Soap and water cleansing was a must 
and the complexion was carefully protected from sun, 
wind, and dust by large hats and veils. Thus at the end 
of the 19th century, as at the end of the 18th, the un- 
adorned, natural look was “the new look.” It is said 
that in 1900 only three hairdressing salons existed in 
the city of New York.t By 1949 there were said to be 
123,23 


3,230 such shops throughout the United States.* 


The Marcel Wave 


Toward the end of the 19th century, a French bar- 
ber, Francois Marcel Grateau, learned how to use curl- 
ing irons to simulate the natural wave in women’s hair 
and in 1897 he published official instructions for the 
method.* The Marcel wave was adopted at once by 
hairdressers everywhere and until the _ reasonably- 
priced permanent wave was’ an accomplished fact, this 
wave made with hot irons was the most popular means 
of dressing the hair. 

Probably Marcel waving was the chief reason why 
beauty shops started to grow outside of Paris in the 
early 1900's. Dyed hair was becoming more acceptable 
and it was no longer necessary to hide the use of some 
make-up. Creams were improved when Daggett and 
Ramsdell found that white mineral oil, substituted for 
perishable vegetable oils, did not turn rancid after a 
short period of time. Heavier and more exotic per- 
fumes replaced the simpler floral types. Lipstick, rouge, 
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. Benefits from antiseptic deodorants 
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and powder were offered in convenient containers that 
could be carried in a handbag. 

Meanwhile, the nature of the skin and the effect of 
cosmetics upon it have been under investigation. 
Cleansing of the skin is being freed from the limitations 
of soaps by the use of synthetic detergents, which are 
valuable for cleansing, emulsifying, leveling, and soft- 
ening purposes. Supplemented by so-called sequester- 
ing agents such as polyphosphates and amino acids, the 
surface-active group has ballooned so rapidly that, in- 
cluding true soaps, it offers agents active at almost all 
types of interfaces, under all ranges of pH value, and 
throughout all degrees of polarity. 

Undoubtedly the most profound change in cosmetic 
compositions has resulted from the introduction of 
these synthetic surface-active agents. Originally offered 
as soap-substitutes, these materials have proved to be 
far more versatile and effective than simple soaps for 
almost all uses. Soapless shampoos have replaced soaps. 
Synthetic emulsifiers dominate their field; indeed, in 
low pH ranges, they are about the only ones in general 
use. Dispersing agents, clouding agents, suspending 
agents, thickeners, and thinners are all represented in 
this general group. Such synthetics have become the 
most important family of cosmetic raw materials. ‘They 
have made the fats, oils, and emollients far more effec- 
tive for old uses and valuable for totally new ones. 
Their number, composition, and range are constantly 
increasing and their total contribution is expanding al- 
most logarithmically. 


The Cosmetic Future 

But our question today includes a look into the fu- 
ture—a trip directed by a bright and shiny crystal ball. 
Can we foretell the cosmetic future? “Yes,” if all we do 
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is to extrapolate trends; “No,” if we must anticipate 
completely new influences not now apparent. Some 
changes in interest and direction have occurred in the 
last few postwar years, and perhaps they lend clair- 
voyance, 

Although earlier work in the cosmetic field empha- 
sized preparations for the skin, the market for the last 
four years undoubtedly has accented preparations for 
the hair. Such preparations include color rinses, dyes 
and tints, grooming agents, and, most important, per- 
manent waving solutions, shampoos, and cream rinses. 
The “new look” demands shining cleanliness of the hair 
and solt and natural-looking waves. 


New Shampoos 


‘The requirements of a modern shampoo are exacting. 
It must cleanse the hair and scalp thoroughly without 
irritation and without removing too much natural oil. 
‘The hair must be left soft and lustrous. The solution 
cannot be excessively alkaline—it should not give a 
precipitate with the calcium salts in hard water. It 
must lather quickly and copiously, because the con- 
sumer is convinced that lather is an attribute of an effi- 
cient shamoo. Soap shampoos, such as those contain- 
ing coconut oil soap, suffer from the limitations of soaps 
and the deposition of calcium soaps may give the hair 
a dull appearance. Soapless shampoos have revolution- 
ized the industry over a period of 15 years. Their in- 
creasing popularity lies in an ability to cleanse in hard 
water without depositing calcium salts on the hair, thus 
leaving it with a natural sheen. 


Men’s Products Not Offered Properly 


World War I emancipated cosmetics from the repres- 
sive effect of the Victorian era. The urge for feminine 
freedom of expression produced bobbed hair, short 
skirts, one-piece bathing suits, silk stockings, and flimsy 
underwear. World War II did not liberate us from 
more drastic repressions nor destroy a host of feminine 
inhibitions because women already were remarkably 
free to do as they pleased. Pity the poor males—even 
two world wars have not released them from the high 
collar and tie or the sweltering summer coat! As for 
cosmetics, the development of so-called “Men’s lines” 
has received a check, primarily, I believe, because the 
products offered have followed too closely the path 
traveled by products designed for women. As products 
more suitable for masculine use are conceived and de- 
veloped, more men will use them. But I do not mean to 
say that men are not heavy consumers today. Indeed 
they are. But their inhibitions form a greater barrier to 
wider use than is the case for women. This may mean 
that are braver and more adventurous than 
men. I believe this is true in a broad sense. Men are 
brave if they believe they can overcome their opposi- 
tion—women are brave enough to tempt their terrors 
before they are confident of success. 


women 


Inhibitions influence Cosmetics 


As for inhibitions against the use of cosmetics, these 
are more important for men than for women, but they 
exist for both. Fear of ridicule is one of the greatest of 
all personal fears. ‘““What will people say?” It takes a 
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pioneering spirit to find out! But some progress is 
being made constantly. Among women’s cosmetics, the 
most neglected include tints and dyes for hair. “She 
dyes her hair” has for so long been an expression of 
riducule, that women over forty are afraid to recolor 
hair already gray. If is safe to say that not ten per cent 
of the women of America recolor their hair when it 
turns gray. A greater proportion of younger ones would 
like to change their hair color from what it is to some- 
thing new. Such a practice between the ages of fifteen 
and thirty-five may accustom them to the idea of re- 
coloring gray hair when it comes. It is remarkable that 
more than half the women of the country will have a 
permanent wave but so few will dare to use a hair 
dye. 


Hair Dyes 


One explanation of this difference in attitude is that 
women of all ages with straight hair want waves or 
curls, and because straight hair has nothing to do with 
age, there is no self-conscious blocking. But because 
gray hair is regarded as a symbol of advancing age, its 
concealment is regarded as a sham or a fraud. Yet 
“falsies” and pads and bustles and rats have been freely 
employed to change milady’s contours. This fear of 
ridicule is, nevertheless, the principal bar to almost uni- 
versal use of hair coloring. All others may be blamed 
upon deficient technology. Perhaps hair dyes are too 
troublesome, too undependable, too costly, too danger- 
ous. The problem of the retouch line—the demarkation 
between dyed hair and new growth of gray—is yet to 
be satisfactorily solved. But technical factors are being 
overcome. And its interesting to note the increasing 
reception, especially abroad, accorded to the “fancy 
shades,” blues, purples, reds and titians. 

Thus it may be predicted that, with improved tech- 
nology, hair dyeing will become more generally ac- 
cepted among women—perhaps even among men. If 
so, the market is tremendous and the frequency-of-use 
factor multiplies the demand many fold. More “impor- 
tant names” in the cosmetic field will offer hair dyes. ‘The 
allergy problem is no longer paramount as it was a gener- 
ation ago. Legal provisions combined with chemical 
and medical advances may soon wipe it out com- 
pletely. 


Dyeing Problems 


And about hair dyeing? Can we predict continued 
supply of melanine after forty? Not as yet—we know a 
little more about the nature of melanine as a pigment 
and its relationship to tyrosine and dihydroxyphenyla- 
lanine or dopa,* but how and why it is segregated by 
the papilla and fed to the hair shaft is still a mystery. 
Yes, we probably have an oxidation and a condensa- 
tion. Perhaps a peroxide promotes formation of free 
radical, which leads to polymerization and formation 
of insoluble pigment. But to color hair this way? Not 
yet, but work is being done. Meanwhile we must still 
depend upon coal-tar derivatives, especially phenylene 
diamines and related products, intermediates of small 
molecular size, which, when oxidized, condense (or 
polymerize) with themselves or with secondary ac- 
ceptors like phenols or anilines to form insoluble color 
bases that may be chemically combined with keratin. 
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How will we use our newly-acquired knowledge of the 
effects of reducing agents, especially mercaptans, on 
hair? We now know how to change the shape of hair or 
even peptize it to destruction. Can we use the same 
key to unlock the door to better hair coloring? Can we 
use it to expand the interlattice dimensions so that still 
larger color-bearing molecules can be made to enter 
the keratin structure? Will these techniques permit us 
to color hair quickly in the cold as we now dye wool in 
the hot, using acid dyes? Or maybe vats? 


Rise of the Permanent Wave 


Although hair probably is the first appendage of the 
skin to receive cosmetic attention—perhaps because ol 
its convenience as a handle during primitive courtship 
—the recent resurgence of interest in preparations for 
the hair suggests that it has been badly neglected. The 
most spectacular rise ever experienced in the cosmetic 
business has been the recent meteoric growth of home 
permanent waving. Cold permanent waving resulted 
from combining an interest in depilation with a back- 
ground of hot permanent waving and the application 
of basic chemical principles to the study of keratin. 
But the inventor of cold permanent waving did not 
realize how profound would be the influence of his 
work, nor how enthusiastic its reception in the home. 
Though cold waving processes are used in giving the 
majority of all beauty-shop waves in America, it is safe 
to say that the home permanent has nearly doubled 
the total number of permanent wave users in the 
United States during the last four years. ‘This business 
is now so big that it is conducted by the giants of our 
industry, and permanent waving has taken first place 
in volume away from shampoos. 

In 1906 Charles Nessler invented the permanent 
wave.* Its cost and the time required for the operation, 
however, prevented many hopefuls from enjoying this 
revolutionary ‘new look.’ In that first year, in Paris, it is 
said that eighteen such waves were given at a cost of 
$1,000 each. 


Beauty Shops Increase 


By 1915, the permanent wave, reduced in price, had 
arrived in America. In 1944, 30-35 million permanent 
waves were given in the United States. Four or five 
million of these were cold waves, of which about one- 
half million were given at home. In 1949, 50-60 million 
waves were given in the United States; over 40 million 
of these were cold waves, of which about 25 million 
or more were given at home. Although the steady in- 
crease in the number of waves given in the home 
would seem to challenge thé need for the professional 
beauty shop, statisticians say that in 1949 there were 
over 9000 more shops in the United States than there 
had been in 1942.:In addition, during some of those 
same years, the schools of beauty culture enjoyed a 
boom such as they had never had before. 


Cold Wave Technology 
BJ 


The composition and structure of hair and of keratin 
as a plastic material have been and are being studied 
intensively. Permanent waving has progressed through 
various stages since Nessler’s invention in 1906. The 
use of high temperatures declined, methods changed 
from electrical to chemical, from machine to machine- 
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Permanent waves cost $1,000 each in 1906 when Charles Nessler 


invented the process. By 1049 the cost had been so reduced that 


American women could afford over 50 million permanent waves. 


less, and from machineless to the cold wave. Waving 
solutions have changed from the simple alkaline solu- 
tions for electric machine methods, to reducing sulfites 
for the machineless method, and finally to the cold 
waving solutions of Willat® and McDonough.’ It is 
interesting to note that the development of McDon- 
ough’s method of altering the forces within the hair 
shaft by using inoffensive mercaptans at controlled pH 
has skyrocketed the cold permanent wave to the great- 
est single commercial addition to cosmetic usage. 

Can we predict more progress for permanent wav- 
ing? Yes—larger markets, more users, simpler tech- 
niques, more fool-proof products and processes, better 
raw materials, and less hair damage resulting from the 
process. Is it likely that there will be less permanent 
waving in the near future? I think not. 

Will the home-kit abolish the beauty shop? I believe 
the home-kit will become the great builder of new cus- 
tomers for beauty shops. But the shops must ade- 
quately adjust their service, prices, and results to meet 
their competition. 


New Wave Methods 


Can simpler methods of waving be devised? The ul- 
timate in permanent waving will become a fact when 
the follicle within the skin can be reshaped to impart 
the desired curvature to growing hair. No method now 
used even contemplates this effect. 

Will we use these new techniques completely to 
change the character of keratin? Can we change it to 
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a predominantly basic or acid colloid and cause it to 
combine more readily with acids or bases? For exam- 
ple, if hair is reduced with ammonium thioglycollate 
and then treated with sodium chloracetate, will the re- 
sult permit us to do brand new things to milady’s hair? 
And will she like what we can do? 


Improvements in Shave Preparations 


A most universal use of cosmetics and cosmetic pro- 
cesses occurs every day to most of us males. Shaving 
has progressed from the weekly now-and-then of our 
fathers and grandfathers to a daily must for us. Fifty 
years ago shaving was an event. The only cosmetic em- 
ployed was a strong lather of mild soap. The advent 
of the safety razor brought shaving into the home in a 
big way. Cake or bar or powdered soaps were suc- 
ceeded by lather creams, and lather creams were fol- 
lowed by brushless. Finally, the electric razor has given 
strong competition to both. Even today hair is tough 
to cut. Can the techniques of forced swelling at me- 
dium pH using reducing agents be tolerated by the 
skin and follicle? If so, shaving may become much less 
painful or perhaps even razorless. But up to now the 
pH of our best depilatories* is a bit too high for 
daily use. 

Aside from the beard, baldness and gray hair seem 
to be the man’s great problems. Can we stop falling 
hair? Not yet as a practical commercial matter, but 
some work indicates promising directions for progress. 
More knowledge of hair growth has been gathered 
from the field of breeding fur-bearers than from hu- 
man beings, but can we eliminate bald-headedness?— 
Not yet. Contributing factors are believed to include 
infections of scalp and follicles, restricted circulation, 
hormone imbalance, and diet. Are they all of the 
causes? Probably not. 

And if we can cause hair to grow on bald heads, 
can we cause it not to grow on grizzly faces? Or can we 
cause it not to grow upon and shadow milady’s upper 
lip? It has been said that if men could convert their 
bewhiskered faces to beardless ones they would prefer 
not to do so, fearing to be charged with loss of mascu- 
linity. I wonder? 


700d Lipstick Base Needec 
( 1 Lipstick B Needed 


Among make-up items, lipsticks continue to depend 
largely on wax-supported suspensions of colors in oil. 
The most important class of colors is still the fluores- 
cein group. Certainly permanency in lipsticks is still a 
matter of improving the performance of water solubles 
like brom-acid, rather than using new, novel, or revo- 
lutionary dyestuffs. And consistency is still of prime 
importance. Lipsticks that please some are too dry for 
bleed badly for a third group. What is 
temperature—and moisture—insensitive 
base that will act much as do the silicones, which give 
us lubricants of constant viscosity with changing tem- 
perature. Perhaps odor—flavor of lipsticks is a crite- 
rion of choice more important than the performance 
of the color. 


others or 
necded is a 


But what of old stand-bys; creams, powders, and lo- 
tions? As these three classes are merely physical forms, 
it is obvious that they may lend dress to hundreds of 
functional products. We should begin to realize that 
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the words are substituted for more accurately descrip- 
tive terms and really do not mean functional prod- 
ucts in cream, lotion, or powdered form. Actually they 
mean cleansing and lubricating creams, face powders, 
astringent and tonic lotions. There is no great evidence 
of revolutionary developments here, and it is doubtful 
that such will be offered. Rather we can expect con- 
stant improvement, which will nevertheless be slow. 

Rouges have become standardized as compacts. Wet 
or paste rouges have an occasional period of demand, 
but they require more care in application. Rouge col- 
ors still aim at the more or less natural. Except for 
stage, photography, and special lighting effects, truly 
“fancy” facial colors have made little progress. Eye 
shadows, yes; green or blue rouges may sound para- 
doxical, but it is not impossible for them to become 
the style. 


Reason For Poor Treatment Market 


From time to time there have been indications of more 
emphasis upon body “preparations.” No great market 
in generalized products has yet been developed. This 
field awaits the right combination of purpose and 
suitably-devised products to produce the desired re- 
sults. The fact that the body—especially the female 
body—is usually covered except at the beach is doubt- 
less responsible for the lack of interest sufficient for the 
follow-through on such products. The Bikini bathing 
suit may have been a favorable omen, but our style 
oracles now tell us that American women have un- 
dressed far enough and should now cover up again. 
(I wonder if we ever will see again the lovely beach 
ensembles, including hats, parasols, cotton stockings 
and sandals which were the vogue pre-World War I?) 

Style is always an important factor in cosmetic 
make-up. High style is probably best illustrated by the 
transition of liquid nail polishes from just another 
way to shine the nails to big business. Brilliant colored 
suspended pigments replaced dissolved anemic colors 
and this change permitted a style correlation with 
dress, jewels, and lipstick. Extension of manicure arts 
to include pedicure has taught women to wear open 
toed shoes and open top sandals, and incidentally 
boosted the sale of nail polish. 


Textile Brighteners in Cosmetics 


Often cosmetic art or science has borrowed from 
other technologies, especially that of textiles. The re- 
cent wide-spread adoption of “brighteners” by makers 
of cleaning and washing compositions® suggests that 
here may be a fertile field for producing new effects 
in the art of make-up. Colors, either of hair, skin, or 
products may be brightened by their use without 
change of hue, and we all realize that good cosmetics 
olten are intended to produce the same result. In the 
early days of the Industry Advisory Committee of the 
Toilet Goods Section of the War Production Board, 
considerable comment made about a cosmetic 
tooth whitener. Perhaps today tooth whitening is more 
ol a possibility than it was eight or ten years ago. Cer- 
tainly it should be possible to produce brightening 
powders, creams, lotions, or cleansers using fluorescent 


was 


elfects. 
Although tooth preparations have ranked next to 
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soap and cleansers as the greatest volume group of cos- 
metic products, the recent flurries of excitement over 
the use of fluorides*® and of ammoniated cleansers™ 
have proved that even here, products and _ practices 
are not yet stabilized. It seems safe to predict develop- 
ment of improved products and improved methods of 
use. Perhaps more color factors can be introduced. To- 
day, one maker offers to heighten color of the gums; 
tomorrow, another may incorporate “brighteners” to 
whiten and brighten the teeth. Perhaps means will be 
found to absorb upon the tooth surface, very thin lay- 
ers of protecting films that will effectively combat caries, 
or perhaps harden the cusps (as fluorides are said 
to do), or inhibit the growth of acid-forming organ- 
isms, or heighten the sparkle by inclusion of “bright- 
eners. 

Certainly one delight afforded by the use of cos- 
metics is the appeal to the sense of smell. Essential oils 
and florals generally are the basis of most of our odors. 
Synthetics, usually synthesized natural essences, are be- 
coming more and more important. Tremendous costs 
of time and effort are required to unravel the secrets 
of nature’s sweetest scents. As a result it is seldom that 


an all-synthetic odor has a fine quality. Likewise it is 
seldom that even a fine flower oil is used unless it is 
combined with other odorous materials. From_per- 


fumes or alcoholic solutions of active materials to the 
weaker colognes and tonics, odors may be used for 
themselves alone. They may be very expensive, but, we 
are assured, they need not be expensive to be good." 
However, a woman likes to feel that her perfume is at 
least a little super-duper and a bit special. The odor 
quality of functional cosmetic products may mean the 
difference between acceptance or rejection in the mar- 
ket. It is thus extremely important to please the nose! 

During the last twenty years antiperspirants have 
become very popular, even with men. I venture to say 
that today men are rapidly learning to shave under- 
arm and many use an antiperspirant regularly. And 
as better products today do not destroy or carbonize 
cotton fabrics, especially men’s shirts, their use is ex- 
pected to become as prevalent and regular as shaving. 


Antiperspirant Growth 

Antiperspirants suppress perspiration and, as with 
deodorants, discourage growth of fermenting bacteria, 
yeasts, and similar odor producing organisms. A fur- 
ther extension of this method of odor suppression is 
the use of growth-suppressing agents for general body 
cleansers, especially the use of quaternary ammonium 
compounds and of certain phenols that are claimed 
to be effective at the pH of soap and are said to be 
left on the skin of the user. As such additives are not 
irritating to the skin, they may be used regularly, in- 
corporated into toilet cleansers or lotions or bath soaps.'* 
A wide field of application and practice thus is 
opened for exploitation. Among other effects claimed 
for the antiseptic cleansers and soaps is the control of 
pus-forming surface bacteria. It is claimed by some that 
use of such a soap will perhaps prevent formation of 
pustules in acne, or will at least reduce the intensity of 
this most disturbing affliction of young people. Simi- 
larly, powders containing small amounts of such sulfa 
drugs as sulfathiazole are also said to be of value in 
cases of acne. 
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The number of cosmetics and the methods of their 
use is legion. They are designed to affect color, odor, 
texture, form or arrangement, or perhaps they may be 
cleansers, protectors, astringents or the like; and they 
may be used for style, comfort or hygiene. 

Essentially cosmetic art is an appeal to the emotions. 
The sensory pathways to our conscious minds are sight 
and smell. Occasionally—more intimately—touch and 
taste become involved. Perhaps hearing is the only sense 
completely omitted from direct cosmetic stimuli. Will 
cosmetic art and science some day accomplish an appeal 
to the sense of hearing (and I do not mean Radio Adver- 
tising)? 

The area today includes “sight and smell” as the 
major responses, while taste and touch perform minor 
roles. Another dimension involves the person stimu- 
lated. Is the cosmetic worn to please the wearer or is it 
worn to please others? Preparations may thus be clas- 
sified as subjective or objective, but often we find that 
the subjective reason for use is based upon an imag- 
ined objective effect. 

But what of instrumentation and commensuration 
in cosmetics? Perhaps here we have the key to unlock 
these rooms now closed to us; perhaps we can render 
much more of our cosmetic service quantitative. And 
perhaps by using the quantitative tool we can develop 
much more cosmetic science. In particular one new 
tool is offered in the use of tracer elements. I suggest 
no more here than that tracer compounds promise 
much information for the future instead of past con- 
jecture. And closer study using such tools as infrared 
absorption spectra may also help. We must not forget 
however, that no matter how good the visible spec- 
trum monochromators have been, they have not yet 
permitted us to do color matching instrumentally. It 
will be a long time before any instrumentally derived 
formulation will be certain to please the cosmetic 
user. 

It is not yet possible to replace the nose with any 
other instrument. It is not possible to describe an odor 
so exactly that it may be reconstructed from a written 
description (I do not mean a compositional formula). 
And odors can be classified only by reference to stand- 
ards arbitrarily chosen from common known types or 
compounds. We have not yet seen the first gray light 
of dawn! 
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Impulse Super Market Buying 


HE value of point of sale display material and at- 

tractive packaging is emphasized by a survey con- 
ducted by E. I. duPont deNemours & Co. which showed 
that two-thirds of super market purchases are based 
on decisions made while shopping in the store. Of all 
items bought 38.4 per cent were unplanned (impulse 
buying); 26.7 per cent were generally planned; 1.5 
per cent were substitutes and 33.4 per cent were defi- 
nitely planned. The report concludes that people shop 
with an open mind for what looks good. Managers of 
super markets therefore should stock products which 
by themselves influence store decisions to buy. 


Sources for New Product Ideas 


GOOD first step for manufacturers actively seek- 

ing new products is to prepare a list of sources 
which can yield practical possibilities. The following 
check list includes most of the major sources for all 
types of new product ideas. 


I. Company staff, record, experience 


Research staffs, sales staff, market research department, sales 
reports and other records, employee suggestions, customer sug- 
gestions, inquiries, and complaints. 


II. Distributors 


Brokers, factory distributors (manufacturers’ agents), whole- 
salers or jobbers, retailers. 


III. Competitors 


Customers of competitors, competitors’ products, mail order 
catalogs, exhibits and trade shows, foreign products. 


IV. Miscellaneous 


Inventors, patent attorneys and brokers, firms going out of 
business, manufacturers of parts and accessories, suggestions 
from public (or industry) as result of advertising, university 
and institute laboratories, commercial laboratories, industrial 
consultants, management engineers, product engineers, market 
research agencies, advertising agencies, trade associations—ex- 
ecutives and laboratory personnel, trade magazine writers and 
editors. 


V. Government agencies 
Government agencies and publications are impor- 
tant sources of ideas for new products. Some of the 
chief Federal Government agencies and publications 
helpful in this respect are described here. 


(1) United States Patent Office, Department of Commerce: 

(a) Register of patents available for licensing or sale.—This 
reservoir of available patents is a good source of new product 
ideas. Some patents on the Register may be used with the con- 
sent of the owners or on payment of royalty; many may be pur- 
chased outright. 

(b) Government-owned patents.—The Federal Government 
develops and patents many processes and products. Such patents 
are available on nonexclusive royalty free licenses and are an- 
nounced in periodic listings issued by the Patent Office. 

c) Dedicated patents.—No license to make, use or sell is re- 
quired to use a dedicated patent. No royalty need be paid, and 
no formality is required to make full use of the patent. 

NOTE.—For information about (a), (b), and (c) write to 
United States Patent Office, Washington 25, D. C. 

(d) Official Gazette, United States Patent Office.—This weekly 
publication of the Patent Office, an important source of ideas 
for new products, lists patents added to the Register of Patents 
Available for Licensing or Sale; also patents granted, including 
designs and reissues. 

(2) Office of Technical Services, Department of Commerce: 
This Office has a record of Government originated and enemy- 
acquired research which may suggest new product possibilities. 
Lists of acquisitions appear in the Bibliography of Scientific 
and Industrial Reports. 

(3) Other sources: 
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Various other Federal agencies and state agencies may suggest 
new product possibilities in certain fields. For example, the 
research findings of the laboratories of the Department of 
Agriculture and of the state universities have suggested new 
product possibilities in many instances. 

(4) Publications: 

Publications of some Government agencies also are 
of value in suggesting product ideas which are new to 
a specific company. Examples of Department of Com- 
merce publications useful in this way are: A Source 
of New Product Possibilities for Manufacturers; Stand- 
ard Commodity Classification, volumes 1 and 2; and 
Statistical Classification of Domestic and Foreign Com- 
modities.—U.S. Dept. of Commerce. 


Myrcene from Beta Pinene 


PROCESS for producing myrcene, a useful chemi- 

cal intermediate, from beta-pinene, a component of 
gum turpentine, has been developed in naval stores 
research at the Southern Regional Research Labora- 
tory in New Orleans, La. 

This process, which yields increased quantitites and 
a higher quality of myrcene, is described in U. S. Pat- 
ent No. 2,507,546, granted recently to Leo A. Gold- 
blatt and Theodore R. Savich. The Commissioner of 
Patents, Washington 25, D.C., will supply copies at 
25 cents each. Licenses to use the patent on a royalty- 
free, non-exclusive basis, may be obtained by applying 
to the U. S. Department of Agriculture, Bureau of Ag- 
ricultural and Industrial Chemistry, Washington 25, 
D.C. 

Myrcene is a polyolefin with three double bonds, 
two of which are in terminal conjugation. It can be 
substituted for butadiene or isoprene in the manufac- 
ture of chemical rubber, reacted with maleic anhydride 
or other dibasic acids to form resins, or it can be hy- 
drated to produce polyhydric alcohols suitable for use 
in perfume bases. Other uses are well known in the 
chemical industry. 

The new method of isomerizing beta-pinene to myr- 
cene is based on the discovery that much higher yields 
and a better quality product can be obtained at tem- 
peratures considerably above those ordinarily used, 
provided the vapor is subjected to such temperatures 
very briefly. High quality myrcene representing as 
much as 85 per cent of the beta-pinene used has been 
produced by subjecting vapors of beta-pinene to a tem- 
perature above 700 degrees C. for less than one-hun- 
dredth up to about a tenth of a second. The procedure 
is suitable for use in a small reaction system.—E. L 
Patton 


U. S. Import Duties 


MPORT duties and customs provisions in effect July 1, 

1950 are fully covered in the 1950 edition of “United 
States Import Duties.” The first section gives a tabular 
presentation of all U. S. rates of duty and tariff descrip- 
tions of dutiable and duty-free commodities under the 
Tariff Act of 1930. The second section contains the 
special and administrative provisions of that act as 
amended down to July 1. Copies may be had from the 
Government Printing Office, Washington 25, D. C., for 
$2 per copy. 
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Properties of Hydroxycitronellal 


Chemical properties, physical constants, manufacture, evaluation 


and anlysis of this important perfumery synthetic which imparts 


a floral note to perfumes that cannot otherwise be obtained 


PAUL Z. BEDOUKIAN, Ph.D. 


YDROXYCITRONELLAL has made it pos- 
sible to acurately reproduce the odor of muguet 
and by the addition of traces to other floral ot- 
tos has assisted in imitating faithfully perfumes which 
had previously been comparatively crude, Willam A. 
Poucher, Ph.C. has pointed out. Furthermore owing 
to its high boiling point it is a fixative of no mean or- 
der and probably tops the list of synthetics of this class. 

Accordingly to perfumers the following study of hy- 
droxycitronellal from the forthcoming book ‘“Perfum- 
ery Synthetics and Isolates” by Paul Z. Bedoukian, Ph.D. 
will be of much interest and value. The chapter from 
Dr. Bedoukian’s book follows: 

Hydroxycitronellal has not been found in nature 
and is entirely a development of the laboratory. It dup- 
licates with markable fidelity the odor of lily of the val- 
ley. When blended with other compounds, it imparts a 
floral note to perfumes which cannot otherwise be 
obtained. 

Unlike many other perfumery synthetics, hydroxy- 
citronellal has a rather romantic history. Although the 
story of its discovery is hidden in the archives of an un- 
disclosed laboratory, it is known that its presence in 
perfume was observed in the early part of this century. 
The composition of hydroxycitronellal remained a 
trade secret for many years, and in this connection a 
very interesting story is told by Dr. Martin Hill Ittner' 
in his Perkin Medal address. It appears that a large 
soap company was importing from France an impor- 
tant perfume oil which possessed an odor that could 
not be duplicated by any of the known perfumery 
chemicals. Shortly after the.outbreak of World War | it 
was found that the oil no longer had the desired note, 
and the reason soon became apparent. The compound 
normally contained an ingredient which was manufac- 
tured in Germany and was not available because of 
the war. The problem was placed in the hands of Dr. 
E. Emmet Reid who succeeded in determining the na- 
ture of this ingredient and in developing a method for 
its manufacture. It was thus finally produced in an 
American factory, although the process was kept secret 
for obvious reasons. This compound was hydroxycit- 
ronellal, and to this day it remains one of the most 


° Compagnie Parento. Chapter from forthcoming book Perfumery—Syn- 
thetics and Isolates. 
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Dr. Paul Bedoukian 


floral synthetics manufactured on a large scale. 

The trade gradually became aware of the existence 
of hydroxycitronellal, as indicated by various articles 
which appeared in the literature in the 1920’s.? 

Burger® gave the constitution as one of the two forms, 
I, II, and reported a method of manufacture which in- 
volved blocking of the aldehydic group with bisulfite 
and then hydroxylating the double bond with sulfuric 
acid. 

It is interesting to note that as early as 1905 the pat- 
ent literature repor ted a method of hydroxylating ter- 
penes by treating the bisulfite compounds with certain 
chemicals. It was stated,t for instance, that hydroxy- 
carvone and hydroxycitronellal could be prepared in 
this manner. The value of hydroxycitronellal, however, 
was not realized from this patent disclosure. 

In a review on hydroxycitronellal, Sornet® indicated 
the difficulty of manufacturing this chemical and at a 
later date gave detailed procedures for the preparation 
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of the acetals which also possess very floral odors and 
are valuable in soap compounds, 


Chemical Properties 


Some doubt still exists regarding the correct struc- 
ture of hydroxycitronellal. Three structures have been 
proposed. Burger® suggests either I or II, and the pat- 
ent literature! discloses the possibility of structure III. 
The bisulfite compound of citronellal (IV) on treat- 
ment with sulfuric acid followed by hydrolysis may 
give I, II, or III. In view of the fact that the tertiary 
carbon atom hydroxylates with greater ease than the 


HG CH pu H,C Cus pH 
pp Clie CR CH CH-Ce CH ace C:CH-CHCHyCH-CHyCHl 
Hy OSO:Na H,C OSO.Na 
rd IV \ 
i,C-OH Gis HC CH 
H-CH,-CH;-CH,CH:-CH,CHO PROB CR CECA CR CRO 
H,C H;C OH 
I II 
HC CHs 
PHC CHa CH,yCH-CH;-CHO 
HC H 
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secondary carbon atom, structure I is the most prob- 
able one. 

In this connection, 
by Sornet® 
methods 


it is interesting to note a report 
who prepared hydroxycitronellal by three 
and observed that the characteristic sweet 
odor was present in only one preparation. The author 
is of the opinion that the compound containing the 
tertiary hydroxyl group is odoriferous, whereas the oth- 
ers are odorless. He also reports differences in physical 
properties of these compounds, such as viscosity and 
boiling point. 

Sabetay® favors constitution II on the basis of formul- 
ation experiments on hydroxycitronellol. This view is 
supported by additional experimental evidence. The 
alcohol was also obtained by hydrogenation over 
Raney nickel catalyst and further oxidized to hydryxy- 
citronellic acid by the use of permanganate in acetone 
solution. 

Cannizzaro reac- 
benzylate.’° On 
hydroxycitronellol is 


Hydroxycitronellal undergoes the 
tion when treated with potassium 
hydrolysis of the resultant ester, 
obtained in rather poor yields. 

It is well known that when aldehydes are added to 
alcohols, a reaction often takes place as evidenced by a 
rise in temperature, changes in refractive indices, and 
other physical changes which result from the formation 
of hemiacetals. Since hydroxycitronellal contains both 
the hydroxyl and aldehyde groupings, it is possible that 
it exists as an inner hemiacetal either in monomolecu- 
lar or dimolecular form. Ultraviolet absorption spectra 
studies, however, show the absence of the hemiacetal 
form, since, the selective band of the carbonyl group 
of hydroxycitronellal is practically the same as that of 
citronellal. On the other hand, when hydroxycitronel- 
lal is added to methyl] alcohol, there is strong evidence 
of hemiacetal formation. 

Because of its sensitivity to both alkalies and acids, 
hydroxycitronellal must be used with great care in per- 
fume compositions. The dimethyl acetal is sometimes 
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used in soap compositions, but its odor is considerably 
weaker than that of the free aldehyde. Aldehydes react 
with alcohols to form hemiacetals which are much 
more stable toward oxidation. This property of hydroxy- 
citronellal was taken advantage of in a patent which 
claims that the addition of 25 per cent or more 
of hydroxycitronellol to hydroxycitronellal produces a 
hemiacetal which is more stable than the aldehyde 
alone and has a lily of the valley odor. The manufac- 
ture of hydroxycitronellol and its use as a perfume 
fixative is described in another patent. 


Physical Constants 


Hydroxycitronellal is a colorless, viscous liquid pos- 
sessing a sweet, lily-of-the-valley odor. Both its dimethyl 
aceti i: and its alcohol are used. to a lesser extent in the 
perfume industry, but their odor is considerably 
weaker than that of hydroxycitronellal. 

The following constants have been reported for 
these compounds. 


| 20 


| B.p., °C. | d, nh 








Hydroxycitronellal ..........0.. | 103 (3 mm.) | 0.922020 1.4404 
Hydroxycitronellal | 
| } 131.3 (12 mm.) | 0.93120 | 1.4419 
Hydroxycitronellol ............. 140.0 (4 mm.) | 0.93025 1,460 
Semicarbazone m.p. °C., 96. 
2,4-Dinitrophenylhydrazone m.p. °C., 85. 
The Essential Oil Association of the U. S. A. has 


adopted the following constants for commercial 


hydroxycitronellal: 


Color—Viscous colorless liquid having a sweet odor of 
the lily type 

Specific gravity @ 15°—0.925 to 0.93 

Optical rotation @ 25°—Depends upon the optical 
activity of raw material. When prepared from the 
Java type +9 to +10.5; when prepared from Euca- 
lyptus Citriodora type +-0.5 to —0.5 

Boiling range—Neighborhood of 100° at 2 mm. 

Solubility in Alcohol—Miscible in all proportions of 
60% alcohol; soluble in 114, or more volumes of 50% 
alcohol 


Methods of Manufacture 


Methods for the manufacture of hydroxycitronellal 
were eventually reported in the chemical and patent 
literature. A detailed description of its preparation 
was published by Labaune" in 1939. According to this 
article, first the bisulfite compound of citronellal is pre- 
pared in the usual manner at temperatures below 10° 
C. and purified by washing with organic solvents. It is 
then hydrated by adding the bisulfite compound in 
powder form to sulfuric acid solution of 40-60 per cent 
strength at temperatures of -5° to 0° C. Hydration takes 
place very slowly and the process lasts five to twelve 
hours. During this reaction, considerable side reactions 
take place, such as liberation of some of the citronellal, 
cyclization of citronellal to isopulegol, etc. These by- 
products are removed by washing the solution with 
solvents. Finally, the hydroxylated bisulfite compound 
is decomposed with sodium carbonate to give the free 
hydroxycitronellal. 

These steps are described in greater detail in the pat- 
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ent literature. The following procedure is disclosed in 
a recent patent: 


“To 192 parts technical citronellal (80% citronellal) add un- 
der vigorous agitation 110 parts of sodium bisulfite in the form 
of a 30% solution (obtained by dissolving 110 parts of sodium 
bisulfite in 257 parts of water). The bisulfite compound sep- 
arates out as a thick whitish paste. The reaction mass is now 
filtered and the filter cake is washed repeatedly with a benzol- 
toluol mixture (50:50) until substantially all the residual water 
has been replaced by hydrocarbon. This may require about 10 
washings with about 100 parts of benzol-toluol in each washing. 
The washed paste weighs about 600-650 parts and contains 260- 
270 parts of citronellal bisulfiite compound. The paste is ready 
to be hydrated, and for this purpose 200 to 1000 parts of 50% 
sulfuric acid are added to it while maintaining the mass at a 
temperature below 0° C. The mass is now neutralized slowly 
with 10% aqueous sodium hydroxide solution and additional 
400-800 parts of 10% aqueous sodium hydroxide are stirred into 
the mass while maintaining the latter at below room tempera- 
ture to effect decomposition of the bisulfite compound. The hy- 
droxvcitronellal which thus becomes liberated is contained in 
the hydrocarbon layer and may be recovered by distilling off the 
solvent and fractionating the crude hydroxvcitronellal. The 
hydroxycitronellal is of high purity and is obtained with an 
excellent yield. 


Another patent’® reports a substantial increase in 
yields by using a sodium sulfite-sodium bicarbonate 
mixture to obtain the labile hydrosulfonic acid deriva- 
tive by citronellal substantially free from the stable 
hydrosulfonic derivative which does not yield hydro- 
xycitronellal. The process is claimed to give higher 
yields in a shorter period of time. The procedure is as 
follows: 


“A solution of Na.SO,-NaHCO, was prepared by dissolving 
250 grams Na.SO, (100%) and 170 grams of NaHCO, in 1810 
grams distilled water. The solution was filtered and 155 grams 
100% citronellal was added. The reaction mixture was stirred 
vigorously for two hours and the precipitated bisulfite addition 
compound filtered off. A total of 1800 grams of filtrate was re- 
covered which indicated 180 grams. Na,CO, present by titration. 
The precipitate was redissolved’ in 4500 cc. water and then under 
a low vacuum of 500 to 600 mm. 116 cc. concentrated hydro- 
chloric acid was added over a period of three quarters of an 
hour. The solution was allowed to stand for two days at 20-25°. 
The hydration was then stopped by adding 280 cc. of filtrate. 
The solution was then evaporated at a maximum temperature 
of 30-35° until two-thirds of the water had been evaporated. A 
total of 46 grams of oil separated at this point. It was separated 
by extraction. The hydroxycitronellal was liberated by adding 
126 cc. of a 24% solution of NaOH to the evaporated solution in 
the presence of 185 cc. toluol. The total volume of solvent and 
extracted hydroxycitronellal amounted to 303 cc. The extract 
was washed with 3-25 cc. portions of water. The solvent was 
then distilled off in the presence of 1 gram of added CaCO, at 
108-109° under a pressure of 3 mm. A total of 100 grams of 
hydroxycitronellal was obtained. This indicated a yield of ap- 
proximately 64%.” 


The dimethyl acetal of hydroxycitronellal can be 
prepared with good yields in the following manner:"" 

Ten grams of anhydrous hydrogen chloride gas 
(dried by bubbling through sulfuric acid) are passed 
into 1000 grams of absolute methyl alcohol and 500 
grams of redistilled hydroxycitronellal are then added 
to the mixture with constant shaking and cooling. The 
mixture is allowed to stand at room temperature for a 
period of 24 hours. It is made alkaline by the addition 
of dilute sodium hydroxide solution and most of the 
methyl alcohol removed by distillation under reduced 
pressures. The resultant oil is extracted with benzene 
or any other suitable solvent and washed free of alkali. 
The small proportion of unreacted hydroxycitronellal 
is removed by shaking either with barium salt of sul- 
fanilic acid or with bisulfite solution. The remaining 
mixture of the solvent and acetal is washed with water, 
dried, and subjected to fractional distillation. The 
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yield of acetal is of the order of 75-85 per cent, depend- 
ing upon the purity of the starting materials. 

The ethyl acetal can be prepared in the same man- 
ner, but it is rarely used for perfumery purposes be- 
cause of its weaker odor. 


Evaluation and Analysis 


Like many other perfumery synthetics, hydroxycit- 
ronellal is important primarily because of its odor. For 
this reason, by-products formed during its manufacture, 
such as terpenes, citronellal, isopulegol, polymerization 
products, etc., must be completely removed from per- 
fumery grade hydroxycitronellal. 

The Essential Oil Association of the U. S. A. recom- 
mends the following well-known procedure for the de- 
tection of these impurities. One hundred ml. of a 
fresh 30 per cent sodium bisulfite solution (by weight) 
is made and to this 3.75 ml. of 10 per cent sodium car- 
bonate solution is added in order to cut down the free 
sulfur dioxide present. If necessary, the solution can be 
filtered to clarify it. One ml. of hydroxycitronellal 
added to 18 ml. of this bisulfite solution should give a 
clear liquid after shaking for one minute. Turbidity 
indicates the presence of terpenes or polymerization 
products. Since the bisulfite compound of hydroxycit- 
ronellal is odorless, impurities can be detected by their 
odor. A minty note, for example, indicates the presence 
of isopulegol. 

The aldehyde content of a sample of hydroxycit- 
ronellal is best estimated by the modified hydroxyla- 
mine procedure of Stillman-Reed (see Determination 
of Aldehydes), the titration being carried out after 
standing fifteen minutes. The aldehyde content should 
be not less than 95 per cent according to Essential Oil 
Association specifications. 


Trade and Commerce 


The United States Tariff Commission has published 
the following statistics for the production and sales of 
hydroxycitronellal. 


Production, Unit Value, Number of 











Year | Pounds Dollars | Producers Listed 
snc ~ ok nana . _ aeiaabneepenis — ns 
WOE, édebuceseeewe 125,300 3.67 | 8 
TOE cecccucs ‘ 90,400 6.07 | 8 
BOGe bivdctsriccacs 55,200 15,86 } 5 
DET ececvebeceeen 53,200 8.26 10 
ND cccuceces ‘ 66,000 G41 | 8 


Hydroxycitronellal tends to polymerize on standing 
for a prolonged period exposed to air. It should be 
packed preferably in glass or aluminum containers. 
Tin-lined containers may also be used but galvanized 
drums should be avoided. 

It is best to store hydroxycitronellal in well-filled, 
dark-colored, glass containers in a cool place protected 
from light. 
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Aluminum Stearate as a Thickener 


HE use of aluminum stearate to thicken paints, 

lacquers, mineral oils and in the lubricating oil in- 
dustry is well known. More recently aluminum stearate 
has been used with the vegetable oil in the place of oil 
injections of penicillin. 

The author describes some of his experiments in 
which he used 10 per cent of aluminum stearate dis- 
solved in eucalyptus oil with heat which resulted in the 
formation of a thick gel at 75 C. with good stability. 

The experiment was repeated using perfume oils 
with similar results. Further experiments were made 
using 20 parts eucalyptus oil, 2 parts aluminum stea- 
rate and soft paraffin to 100 parts to determine the 
melting point. The results were very gratifying. 

A particular brand of aluminum stearate was used by 
the author, and since there are many types of alumi- 
num stearate on the market, the exact type must be 
used for reproducible results.—John Rae in Manufac- 
turing Chemist. 21, No. 5, 205, 1950. 


Better Business Practices 


HEN all is and done the great moving 

spirit of America is the spirit cf business, the 
spirit of competition. Throughout modern history 
there has been a constant and an organized attempt to 
submerge business, to belittle it, to keep it in its place, 
so to speak. But though the plans have been many, 
none has worked for long. America was built on busi- 
ness; and business, both in war and peace, has always 
asserted itself and taken a leading position in the ac- 
tivities of the time. 

Nevertheless the detractors of business have had 
some success in fostering an attitude of cynicism to- 
ward business, and frequently this provides the oppor- 
tunity to launch another effort to hamstring it. Busi- 
ness, itself, would be the first to admit that, because of 
some few who are presumably engaged in it and who 
take unfair advantage of the public in their transac- 
tions, at times it is open to attack. Business itself like- 
wise would readily admit that because of the highly 
competitive nature of trade and commerce and _pro- 
duction and distribution abuses are many times tempt- 
ing and easy. 


said 


Business has not stood idly by in the face of these 
weaknesses and temptations. With the increasing spe- 
cialization of the individual in an age when it is not 
possible for everyone to know all the ins and outs of 
business practices, or to be able to recognize all the 
reprehensible ones from the sound ones, business has 
taken it upon itself to set up certain standards of con- 
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duct. This activity is expressed through the growing 
numbers of Better Business Bureaus throughout the 
nation. 

What is the aim of the Better Business Bureaus? It 
is, simply, the protection of the general public and of 
responsible business against abusive business practices 
which destroy the confidence of people in our enter- 
prise system. How widely does business, itself, believe 
in this aim? As of 1949 there were 60,000 separate 
business firms with 38 million employees contributing 
more than two million dollars annually for the support 
of the bureaus. That bespeaks the interest and con- 
fidence of enlightened business in the project.—Colum- 
bus Dispatch 


Mail Selling Secrets 


HE way to get started in the mail order business 

says Witt N. Schultz in his latest book ““How You 
Can Make More Money by Mail” is summarized as 
follows: 


1. Find a new and unusual product 


2. Buy it at the best price you can 


3. Advertise it in a publication that goes to the 
most people who would be interested in that product 
or 

!. Make a mailing on the product to logical users. 

Referring to product selection he suggests the fol- 
lowing questions: 

“1. Is it new? Unusual? 

“9. Is it made well? Guaranteed? A value? 
3. Does it fill a real need? 

“4. Is it easy to ship by mail or by freight? Not easily 
breakable? 

“5. Can you buy it for at least 50 per cent off list 
price? (That is, if it retails for $1, can you buy it for 
50¢?)” 


sé 


Packaging, Key to Merchandising 


ACKAGING is the connecting link that gives sales 

impact and moves merchandise out of stores ahead 
of competition according to James Nash, packaging 
designer who addressed the National Confectioners’ 
Assn. It should be the key to the entire program of 
merchandising and sales promotion. 

After drawing attention to the importance of brand 
identification and remembrance value, Mr. Nash em- 
phasized that the brand name, trademark or symbol 
should provide quick identification. That identifica- 
tion, he said, should be “so individual that it can be 
reproduced in any color .. . or in black and white, in 
any size and in any place, and still be recognized.” 

Mr. Nash warned against too many bright colors in 
a package that create confusion and are costly. He 
advised advertisers to use package and brand identifi- 
cation as the focal point of the sales campaign to reap 
full benefits from the advertising campaign. Stressing 
brand identification, he said “strong brand identifica- 
tion, well promoted, becomes insurance for accept- 
ance.” 

The severest test for a trademark, according to Mr. 
Nash, is a television showing. He told the convention 
that a design which appears clear and sharp on TV 
will show up well anywhere. 
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Are Salesgirls Sacred? 


A satirical review of practices developed in the lush years to 


win the help of salesgirls . 


facturer and how the picture may be changed to benefit all. 


JILL JESSEE* 


STRANGE mythology has grown up around the 
salesgirl, specifically the cosmetic salesgirl. She oc- 
cupies a unique position in our hierarchy in which 

her power is glorified, her praises hymned. She is im- 
agined as a half-vengeful goddess who must be pla- 
cated with many oflerings and who must be entreated 
gently to answer your prayers. 


Unwritten Rules For Dealing With Salesgirls 


Certain unwritten rules and precepts have been laid 
down in this new form of ownership. For one thing, you 
must never speak harshly to this favor-bestowing deity. 
No matter what her offenses, don’t bring any charges. 
If you do, she will sulk and refuse to sell your mer- 
chandise. She may even grow hysterical and bring 
more serious counter-charges against you. And, if you 
have aggravated sufficient revenge, she will turn her 
efforts to another line and leave you shivering in a 
sale-less world. 

Another rigid rule is that you must speak to a sales- 
girl in the most elementary language. If it gets much 
more elementary, you will be reduced to sign language. 
But you must remember that she has a special fondness 
for monosyllables and definite aversion to dictionaries. 
Apparently, she has never gone to school like human 
beings and is congenitally disinclined toward reading 
or simple study. 

To keep her in a beatific mood, ask her frequently 
for suggestions about your line—its products, its pack- 
aging, its sales appeal. But this, it is understood, is only 
a gesture—something like placing flowers on her altar, 
If she deigns to give you the suggestions for which you 
are always pleading, it is part of the ritual for you to 
circumvent them. You apologize. She forgives you. 
Then, you’re both back on the original amiable basis. 


The Salesgirl Must Be Humored 


She is temperamental and must be allowed her own 
individual expression in all things. Her writing may be 
illegible, her spelling execrable, her sales reports late 
and inaccurate, her indifference nerve-racking, her 
methods of selling ineffectual. Still, this is the cross you 
must bear! 

Now, really, how silly can business people get? It’s 
true that we haven't recovered from those mad war 


*® Consultant. Formerly promotion expert for Lentheric, Inc. 
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. What this means to the manu- 





years when sales were zooming and salesgirls were not 
to be had for love or money and both were lavished 
without restraint. Standards for salesgirls reached a new 
low rather than to have a line uncovered for weeks and 
even months. It was then that this strange worship 
started, but it is stranger still that it should be perpetu- 
ated for so long. Among manufacturers and buyers, 
there are low murmurings of discontent, but no one 
dares to speak loud enough for the salesgirl to hear. 


Manufacturers Expected To Train Girls 


suyers look to manufacturers for sales training as a 
panacea for ailing salesmanship. But if it’s the printed 
word, you can only hope desperately that the salesgirl 
will read and understand and obey. If it’s a lecture, 
you can only hope that the unions or the rules of the 
store will permit you to give it. Still, this trend is con- 
structive, and the need for sales training has become 
almost an “ache” in the minds of employers. 

No one disputes the fact that the salesgirl is tremen- 
dously vital to the welfare of the cosmetic industry, 
and her importance cannot be minimized. But why 
must salesgirls be of such inferior material and why are 
they held to so little account for their actions? A travel- 
ing representative for one of the manufacturers was 
asked recently how many outstanding salesgirls there 
are in the average cosmetic department. Her first reac- 
tion was to say, “None.” But on further thought, she 
could recall one salesgirl on the West Coast who had 
the real salesgirl spirit and who might, in time, be a 
“finished” product. That’s a very sad commentary! 


Two Courses of Action Open 


It would seem that there are two courses of action 
open. First of all, make every possible effort to im- 
prove the quality of the salesgirl herself. Set your sights 
a little higher, then a little higher still. When the cos- 
metic industry regains the position it once had of de- 
manding the “cream,” girls will take greater pride in 
selling cosmetics. Cosmetic selling should be given 
more favorable publicity through schools and voca- 
tional guidance groups. It should have the prestige of 
being a profession and a career, one that has higher 
rungs to which the ambitious can climb. All of this is a 
very slow and gradual process and not to be accom- 
plished overnight. 

Meantime, certainly the most flagrantly inefficient 
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and disinterested salesgirls can be eliminated which, in 
itself, will have a stimulating influence. More field su- 
pervision, more visits from the home office, more de- 
manding requirements would help. Stop feeling that 
salesgirls must be pampered, and treat them like any 
other employee. Reward them for achievement, upbraid 
them for delinquencies! It’s only human nature not to 
live up to any more than is expected of one. 


More Vigorous Sales Training 


Second, vigorous sales training should be unleashed 
on all who call themselves salesgirls. It will vastly im- 
prove the ability of the alert and ambitious salesgirl, 
and it may even do something to the more slothful, 
even if it’s only to discourage her from pursuing a 
career for which she is unfitted. Pedagogy no longer 
requires talking down to the level of the most stupid 
student in the class. It’s better to be above the heads of 
the few than to make the more intelligent ones suffer. 

Bemoaning the salesgirl, or cowering to her as to an 
idol, will not help her nor help your business. The time 
is certainly long past due when some action is called 
for—definite and constructive action to improve the 
salesgirls that “are.” Then it is wise to seek for salesgirl 
replacements who will be more of a credit to your line 
and to the cosmetic industry as a whole. 


— — 


Sound Progress 


IGH-INTENSITY sound can cause a fearsome agi- 

tation in liquids, but few industrial jobs have yet 
been fully developed, despite the fact that sound will 
wash cloths, “age” whisky, and perform other wonders 
on a laboratory scale. Fairly efficient sirens have been 
used to generate sound in gases and thus free them 
from dust and fogs, but until recently it has been diffi- 
cult to generate enough sound in liquids to bring about 
these wonders on a reasonable scale. Recently, how- 
ever, mechanical sound generators have been built to 
full scale for various potential industrial applications, 
and a new ceramic material, barium titanate, gives real 
promise of advancing the technique. 

Barium titanate is intended as a replacement for the 
piezoelectric crystals, such as quartz, which have the 
property of expanding and contracting as a alternat- 
ing electric potential is applied to them and, by this 
vibration, generating sound waves. Crystal plates of 
natural and synthetic quartz and of several other ma- 
terials have been used, but the plates are small in size, 
expensive, and fragile. Barium titanate is not a single 
crystal, but a ceramic material which can be molded to 
any shape and made into large sizes. It also can convert 
a large amount of power per unit area into sound, and 
may be used in the same frequency range as piezoelec- 
tric devices. 

Much of the efficacy of sound in speeding chemical 
and physical changes within liquids is due to cavita- 
tion, the formation and violent collapse of tiny vacuoles 
or bubbles as the sound wave passes over. This involves 
forces up to several hundred thousand times gravity. 
This small-scale tumult can mix materials so intimately 
that they react far more quickly than they otherwise 
would. It can also destroy the surface of the sound- 
generating equipment unless proper precautions are 
taken. 
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The fact that considerable skill and experience are 
needed for sonic research has tended to limit its in- 
vestigation by the industries which might use sound 
and to keep the research in the hands of specialists 
with limited funds and limited familiarity with possible 
applications in industry. Several companies now offer 
sound-generating equipment for laboratories and pilot 
plants. With this equipment possible users can deter- 
mine whether a problem is suited to ultrasonic tech- 
niques and whether a custom-built production unit or a 
large-scale trial unit is justified.—Arthur C. Little Ine. 


Present Line Versus New Product 


ANY manufacturers have gone ahead with new 

product programs only to learn that they would 
have been better off had they concentrated those extra 
dollars and efforts in developing their present lines. So, 
before moving into a product development program 
perhaps it is well, at least, to check and see if such 
steps as the following may not be the best means of in- 
creasing company profits: 


1. Find new uses for established products and adver- 
tise such uses to increase sales. 

2. Find new markets—concentrate on areas or types 
of customers where coverage is low in relation to 
sales potential. 

3. Improve appearance of product or product line. 

4. Improve styling of product or product line. 

5. Improve packaging. 

6. Improve 
streamers, 


display material such as counter cards, 
exhibits, mechanical 
movies, slide films, and cutaways. 

Simplify product as means of reducing sales price 

and opening new markets. 

8. Train salesmen and dealers to do a better job of 
selling. 

9. Find unprofitable customers and try to improve 
their profitability. In some cases, it may be well to 
eliminate unprofitable customers. 

10. Find more profitable customers and concentrate 
greater sales efforts on such outlets. 

11. Weed out unprofitable products (must be watched 
carefully so as not to destroy line completeness; 
frequently it is possible to combine models, leave 
out tricky features, and end up with a shorter but 
sufficient line).—Gustav E. Larson 


demonstrators, 


~I 





Cosmetic Excise Tax Collections 
Tax collections for the period ending June, 1950 are: 
1950 1949 1948 
$ 9,836,052 $ 9,648,063 $10,371,512 
11,654,681 12,984,776 12,290,714 


January 
February 


March 6,811,063 6,796,181 6,927,991 
April 6,985,099 6,913,884 6,927,991 
May 8,316,993 6,983,445 6,660,851 
June 8,136,742 7,625,450 7,283,509 
July 6,776,881 7,332,070 
August 7,807,221 7,506,518 
September 6,859,446 6,890,757 
October 6,760,409 6,335,804 
November 7,738,779 6,872,541 
December 7,312,007 8,079,746 
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Florida Persian Seedless Lime Oil 


The coldpressed oil is superior to the distilled oil but is 


higher in price, so both are produced . . . Relationship be- 


tween the physical and chemical characteristics of both oils 


J. W. KESTERSON* 


HE complete utilization of the peel from the 

Persiant limes (Citrus aurantifolia, Swingle) 

canned in Florida involves the recovery of ex- 
pressed and distilled oils. The Persian or seedless lime, 
which represents the bulk of the present commercial 
crop in Florida, should not be confused with the Key 
or seedy lime produced in the southern part of the 
state. The Persian lime is approximately twice the 
size of the Key (or West Indian) lime. Today most of 
the limes grown in Florida are sold on the fresh fruit 
market. However, surplus and cull fruit are available 
for juice and oil recovery. The cull fruit is of good 
quality but unsuitable for shipment as fresh fruit due 
to size and grade restrictions. 

The primary product resulting from the processing 
of this fruit is unconcentrated canned juice. The oil 
found in the peel of the fruit is the first product re- 
covered from the cannery refuse and both coldpressed 
and distilled lime oils are obtained. The coldpressed 
oil is considered superior to the distilled oil, but be- 
cause of the relatively high price of the distilled oil it 
becomes economically feasible to recover both types 
of oil. 

Guenther? has discovered Florida’s lime industry and 
reports a 0.06 percent yield of coldpressed oil and a 
0.15 percent yield of distilled oil from Persian limes. 
Atkins, Wiederhold, and Heid! extracted oil from 
cull limes by using both a screw and a Pipkin® press 
and the centrifugalization of lime oil emulsions has 
been discussed by Moore, Atkins, Wiederhold.® 
Guenther? in a recent series of articles reviewed meth- 
ods of oil extraction used in the United States and in 
foreign countries, and states that the method of oil 
extraction and the amount of carrier water used in a 
process affect the quality of the oil. 

The object of this paper’is to present the methods 
of commercial production used in Florida during the 


and 


1948 season; also, to show the relationship found be- 
tween the physical and chemical characteristics of 
coldpressed and distilled oils and such factors as meth- 
ods of extraction, methods of processing, fruit maturity 
and others. 

Lime oil was expressed with two different types of 
commercial equipment in Florida during the 1948 sea- 
son. These were the Pipkin roll and Fraser-Brace ex- 
tractor. The general processing procedure used after 
the extraction of the oil from the peel was similar in 


® Citrus Experiment Station, Lake Alfred 
+ Persian lime synonymous with Tahiti lime. 


Florida 
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Fig. 1 


Pipkin roll (Photograph courtesy Essential Oil Producers, 
Inc., Dunedin, Florida) . 


both processes and each method of extraction gave an 
emulsion of oil and water. The oil was separated cen- 
trifugally from the equeous phase by passing the emul- 
sion through a Sharples centrifuge. Following separa- 
tion the oil was stored at 32°-40°F. and during this 
winterizing treatment undesirable waxy materials sepa- 
rated from the oil and settled out. The clear oil was 
decanted into stainless steel or tin-dipped containers 
and maintained at a storage temperature of 40°F. Air 
was excluded from the container to prevent deteriora- 
tion. Exclusion of air was accomplished either by fill- 
ing the container full of oil or by displacement of the 
air with carbon dioxide. 


Pipkin Roll Method of Extraction 
Fig. 1. 


o 


In this method 
the oil is expressed by passing peel of the fruit between 


A Pipkin roll® is shown in 


two striated rollers of stainless steel that turn in oppo- 
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Refractive Refractive Optical Aldehyde Ester Evapor- 
Date Type Specific Refractive Index of Differ- Optical Rotation Differ- Content Content ation 
of Gravity Index, 10% ence Rotation of 10% ence % % Residue 
Extractor 20°C/20C Np Distillate 020 Distillate (Citral) % 
Np > 
gpninmenid : 
7-15-48 | Pipkin Roll 0.8810 1.4847 1.4730 +40.60 +47.60 7.00 5.52 7.98 
7-24-48 | Pipkin Roll | 0.8798 | 1.4842 1.4730 4.86 7.42 
_8-6-48 | Pipkin Roll | 0.8799 | 1.4845 | 1.4729 -0 +41.52 +49,24 4.95 4.95 
8-9-48 | Pipkin Roll | 0.8823 | 1.4853 1.4731 | 0.0122 | +41.80 $49.24 5.35 | 8.13 
8-13-48 | Pipkin Roll | 0.8816 1.4851 | 1.4730 0.0121 | +39.76 +48.84 9.08 3.66 8.08 
8-20-48 | Pipkin Roll 0.8821 | 1.4853 1.4730 0.0123 | +38.60 +48.48 | 9.88 “| 5.19 8.03 
9-4-48 Pipkin Roll | 0.8780 | 1.4839 | 1.4729 0.0110 | +41.12 +48.72 7.60 5.40 | 7.46 
9-11-48 | Pipkin Roll 0.8811 1.4846 1.4730 0.0116 | +42.12 +49.92 7.80 6.14 7.11 
9-28-48 | Pipkin Roll [0.8807 | 1.4847 | 1.4732 [0.0115 [444.08 | +52.20 | 8.12 5.65 | '7.06 
10-4-48 |Fraser-Brace| 0.8792 1.4849 1.4732 0.0117 [+ 3 +54.60 - 4.46 7.28 
10-13-48|Fraser-Brace 0.8786 | 1.4844 | 1.4734 | 0.0110 > [ +51.80 T-_| 5.20 [ 701 
[0-16-48|Fraser-Brace| 0.879 1.4847 raTe5—} 0.0122 ES +50.52 | - S17 | 6.78 
10-23-48|Fraser-Brace| 0.8789 | 1.4841 1.4724 0.0117 % 449.32 [| - i 4.74 7.02 
10-16-48] Pipkin Roll 0.8777 1 1.4837 Har 0.0106 | +43.36 +51.12 | 7.76 5.50 [6 80 
10-23-48] Pipkin Roll | 0.8769 [_1.4834 1.4731 0.0103 | +43.00 +49.20 6.20 [ 5:83 7.15 





* - Too dark to read in 25 mm. tube. 


Table 1. The physical and chemical properties of coldpressed Persian lime oils produced in Florida during the 1948 season. 


site directions. The distance between the two rollers is 
adjusted so that the pressure against the peel is just 
sufficient to puncture the oil cells without breaking or 
rasping the peel. Small striations or grooves are dis- 
tributed over the entire surface of the rolls and are of 
sufficient depth to receive the oil emulsion from the oil 
cells, thereby keeping it out of contact with the peel 
and thus eliminating to some extent its absorption by 
the albedo of the fruit. 


Fraser-Brace Extractor 


Whole fruit is passed through a corridor of carborun- 
dum rolls in this process, as shown in Fig. 2. As the 
fruit passes through the extractor it is turned over and 


Method of Extraction 


Yield of Oil/Ton of Fruit 
Specific grav ity 20°C. 720°C. 


Fraser-Brace Pipkin Roll 


1.22 lb. 
0.8793 





Refractive index 


1.4844 


Refractive index of 10% distillate 


Optical rotation 

Optical rotation of 10% distillate 
Difference 

Aldehyde content 

Ester content - 7% 

Evaporation residue - ? 











Table 2. A comparison between the physical and chemical properties of 
coldpressed Persian lime oil manufactured by two methods of extraction. 
over and abrasive rolls rasp the flavedo from the fruit. 
Water sprays are directed onto the fruit and rolls to 
wash away the oil and grated peel. The oil and water 
emulsion is passed over a screen to remove the sus- 
pended solid particles and then transferred to settling 
tanks in which it is held 3 to 12 hours to effect com- 
plete settling and to allow the emulsion to break. The 
top 20 percent of each tank is centrifuged to secure 
the oil. The rolls are completely enclosed and very 
little loss of oil is encountered. 


Distilled Oil 


Distilled lime oil is manufactured from cannery peel. 
In the Pipkin roll process the peel is first passed 
through a Pipkin roll in order to secure some cold- 
pressed oil; then it is mashed or chopped and steam 
distilled at atmospheric pressure. In the Fraser-Brace 
process the effluent from the extractor is centrifuged 
to obtain some coldpressed oil; then the effluent from 
the centrifuge is steam distilled to secure the remain- 
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ing oil. The distillation was effected with direct and 
indirect steam under constant agitation. Because of the 
large quantity of steam injected, almost complete ex- 
haustion of the charge occurred within 45 minutes. 
Figure 3 shows an installation for the manufacture of 
expressed and distilled lime oil, and the flow diagram 
for this commercial process is given in Fig. 4. 


Survey of Commercial Plants 


Information pertaining to the two processes used in 
the manufacture of expressed and distilled Persian 
lime oils in Florida during the 1948 season was secured 
through the cooperation of commercial processors. In 
order to secure the data used in the preparation of the 
flow sheet, the author visited the two plants using the 
different methods of oil extraction. These plants were 
located at Florence Citrus Growers Association, Flor- 
ence Villa, Florida. Data were taken covering periods 
of operation of 24 hours duration. Information ob- 
tained from this study was incorporated into a flow 
diagram for the Pipkin roll process and presented in 


Fig. 4. 


Collection of Samples 


A total of 26 samples of coldpressed and distilled 
Persian lime oils were secured. Fifteen of the samples 
were coldpressed oil secured from two plants, each of 
which used a different method for the extraction of the 
oil from the peel. These samples were taken once a 
week from lots of oil which represented the production 
for approximately one week. These samples _repre- 
sented coldpressed oil which was expressed from 11,- 
232 standard field boxes of Persian limes. 

After the removal of some coldpressed oil from the 


Persian Lime West Indian Lime 


Maximum* Minimum* Average Maximum Minimum 









Specific gravity 


___(20°C/20°c) 

Refractive index 
2c) 

Optical Rotation 


Aldehyde content 
% (as citral) 

Ester content-% 

Evaporation 


residue-% 





0.868 
(15 C) 
1.4770 
+46° 


Table 3. Florida coldpressed Persian lime oil compared with coldpressed 


West Indian lime oil. 
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peel, the peel was then steam distilled to secure the 
distilled lime oil. A total of 11 samples were secured. 
Methods of analyses employed were those previously 
used by Kesterson and McDuff. 


Relation of Yield to Properties 

The physical and chemical properties of samples of 
coldpressed lime oil, which were secured from two 
commercial plants from July through October 1948, 
are presented in Table 1. The factor found to influ- 
ence the physical and chemical properties of cold- 
pressed Persian lime oil to the greatest extent was the 
yield of oil secured from the fruit. Yield data on the 
two methods of manufacture were determined and are 
as follows: (1) Pipkin roll 0.4 Ib. oil/ton fruit and (2) 
Fraser-Brace extractor 1.22 lb. oil/ton fruit. The 
Fraser-Brace extractor obtained three times more ex- 
pressed oil than the Pipkin roll. Oil manufactured by 
the Fraser-Brace extractor was so dark in color that 
optical rotation determinations could not be made in 
a 25 mm. tube. The average values for two composite 
samples of oil made by each of the two processes from 
October 13 to 16 and October 20 to 23 respectively 
from different lots of fruit are presented in Table 2. 


r ry Tate} = 


4 | Specific Refractive] Optica Alde € ter aporatior 
Date ravit In x Rotation Content ntent Re ie 
1 
ls 








1G 
} 2¢ 
= 31-4 0 


-45 0.8579 I 





-9-48 1 0.8562 ] 
[iz13-48 0.8572 i 


ee) ep |) ee) oo) 
go | 


18-20-48 | 0.8561 T ss 
9-4-48 | 0.8560. | 1 4 2 63 | 

-11-48 | 0.8569 | . 2 24 7 
j-28-458 | 0.8596 | 1 ( 2 * _ “tt 
10-15-48 | 0.8546 Y J } ) 4.58 1.7 ae 
10-16-48 | 0.8505 | 1.4749 [| 449.60 | 2.27 [2.38 | 083 
0-23-48 | 0.8555 | 1.4749 | 0.00 2. 34 12.15 ji __0,70 aa 


Table 4. The physical and chemical properties of distilled Persian lime 
oils produced in Florida*during the 1948 season. 


It can be seen from Table 2 that the higher the yield 
of oil obtained from the fruit, the higher the value for 
specific gravity, refractive index and evaporation resi- 
due. As the yield of oil is increased, more high-boiling, 
high-molecular weight constituents are evidently ex- 
tracted, and the presence of a greater percentage of 
these compounds in the oil results in higher values for 


ABRASIVE ROLLS 


CROSS SECTION 3-TUNNEL GRATER 


Fig. 2.—Cross-section diagram of Fraser-Brace extractor. (Courtesy 


Fraser-Brace Engineering Co., Tampa, Florida.) 
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Fig. 3.—Installation for the manufacture of Florida expressed and 
distilled lime oil. 


specific gravity, refractive index and evaporation resi- 
due. 

The total quantity of recoverable oil in whole limes 
for this season ranged between 0.20 and 0.22 percent. 
This value is on the basis of 11,232 standard field boxes 
of limes. 


Effect of Aqueous Phase on Aldehyde Content 


It was impossible to make a material balance on the 
aqueous phase for each of the two processes due to ir- 
regularities in processing operations. However, a sig- 
nificantly larger quantity of water was used in the 
Fraser-Brace process than in the Pipkin roll process. 
Data in Table 2 indicates that the aldehyde content of 


















) Process | ¥rasex-Grace Pipkin Roll| Difference 





| Specific gravity 20 c/zoc | 0 8546 








| Refractive index N“ _| 1.4747 __ 
Optical rotation¢*> | +52.60 
E 7 

[Aldehyde content(citral)™ | 4.58 





FE ster content % 


Evaporation residue 7 


1.75 





Table 5. A comparison of two samples of distilled Persian lime oil made 
by two processes. 


oil produced by the Fraser-Brace process was lower 
than that for the Pipkin roll process. This would indi- 
cate that the aldehyde content decreases as the amount 
of aqueous phase which comes in contact with the oil 
during processes is increased. 

As shown in Table 1, relatively small variations in 
the composition of coldpressed Persian lime oil were 
noted throughout the processing season. As the season 
progressed the limes were continually becoming ma- 
ture, resulting in a mixture of fully mature and par- 
tially mature fruit. This factor probably accounts for 
the properties of the oil remaining fairly constant. 
However, the last two samples taken representing the 
last two weeks run of the season gave significant differ- 
ences for specific gravity and evaporation residue. In 
each case these values were lower, whereas, all the 
other values remained practically the same. 
Comparison of Coldpressed Oils 

Florida coldpressed Persian lime oil is compared 
with coldpressed West Indian{t lime oil in Table 3. 
The values shown in the table for West Indian lime 


t These small seedy limes are known by various names: Mexican, Domini- 
can and Key limes. 
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Fig. 4.—Flow sheet for the manufacture of Florida expressed and 
distilled lime oil. 


oil are those given by Guenther?. The data in Table 3 
shows that there is no significant difference in the 
values for specific gravity, refractive index and evapo- 
ration residue. However, the Persian lime oil has a 
higher value for optical rotation and a lower value for 
aldehyde content than those for West Indian lime oil. 
The maximum and minimum values for Florida per- 
sian lime oil as given in Table 3 are considered to rep- 
resent a high quality oil. Since these two types of oil 
are made from two distinct varieties of limes, a fair 
comparison of their qualities cannot be made. 


Effect of Process on the Composition of the 

The properties of steam distilled Persian lime oil are 
given in Table 4. These samples were obtained from 
peel which was first expressed to obtain some cold- 
pressed oil, and subsequently steam distilled to produce 
the distilled oil of lime. In Table 5 a comparison is 
given of two samples of distilled Persian lime oil made 
from the same lot of fruit. One sample was made by 
the Pipkin roll process while the other was made by 
the Fraser-Brace process. In the Pipkin roll process the 
peel, which was passed through the Pipkin roll, is 
crushed and mashed in an Enterprise meat chopper, 
water added, and then distilled. In the Fraser-Brace 
process the effluent from the centrifuge is distilled to 
obtain the oil. 

Krom Table 5 it can be seen that there is a con- 
siderable difference in these two oils. The oil obtained 
from the Fraser-Brace process had a lower value for 
specific gravity and a higher value for optical rotation. 


0 C/20 ¢ 0.856° 0.856¢ 009 


Ref e ex_} 1.474 1.4748 ( 0 | 


Table 6. Distilled Persian lime oil made from peel which was coldpressed 
prior to distillation as compared with oil made from peel which was not 
coldpressed prior to distillation. 
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The aldehyde content was 101 percent higher. The 
ester content and the evaporation residue were 36 and 
232 percent higher respectively for the Pipkin roll 
process. The loss of aldehydes which occurred in the 
Pipkin roll process was considered to be due to the de- 
gradation of the aldehydes by steam in the presence of 
citric acid. The still charge in the Pipkin roll process 
was much more acidic than that in the Fraser-Brace 
process. Guenther? has shown that the combination 
of heat and acid on lime oil has a marked effect on the 
aldehyde content of the oil. 


Effect of Coldpressing the Peel Prior to Distillation 


In Table 6 a comparison is made of the physical 
and chemical properties of oils distilled from fruit that 
had been coldpressed and from fruit that had not been 
coldpressed. Each of these samples was prepared by the 
Pipkin roll process. 

As can be seen from the data in Table 6 there is no 
significant difference in the values for specific gravity, 
refractive index, optical rotation and aldehyde content. 
However, the oil made from peel that had not been 
coldpressed had higher values for ester content and 
evaporation residue. 

Comparison of the Distilled Oils 

Table 7 gives a comparison of Florida distilled Per- 
sian lime oil with distilled West Indian lime oil. The 
physical and chemical properties shown in the table 
for West Indian lime oil are those given by Guenther.’ 
It will be noted that the Persian lime oil produced 
in Florida has higher values for optical rotation and 
aldehyde content. Whereas, the values for specific 
gravity and refractive index are lower than those of 
the West Indian lime oil. Guenther? states that a high 
grade lime oil should have a specific gravity of not less 
than 0.864 at 15° C. It can be seen from the data in 
Table 7 that the Persian lime oil produced in Florida 



















Persian Lime West Indian Lime 
Maximum *Minimum Average Maximum Minimum 
[Specific gravity on "0.886 0.878 
120°C /20°C 0.882 0.877 0.880 (15°C) (15°C) | 
Refractive index 
20°C 1.4853 1.4834 1.4845 1.4860 1.4800 
|Optical rotation +44. 08° + 38.600 +41.54° 7 +40 +35 
| (20°C) (20°C) (20°C) 


bo 7 
|Aldehyde content-7 


| _(as_citral) 6.1 3.7 5.2 8.5 








Ester content 
= = a 
jE-vaporation residue 
| 70 14.7 11.0 13.0 13.5 

Values from Table I 





Table 7. Florida distilled Persian lime oil compared with distilled West 

Indian lime oil. 
is quite different from the West Indian lime oil and 
cannot be expected to meet the same requirements 
since it is made from a different variety of lime. The 
maximum and minimum values for Florida lime oil 
as given in Table 7 are considered to represent a high 
quality Persian lime oil. It is the writer’s opinion that 
since these two types of oil are made from two distinct 
varieties of limes that the quality of the oils are dif- 
ferent. 


Summary 


Commercial methods for the production of cold- 
pressed and distilled Persian lime oils in Florida dur- 
ing the 1948 season have been studied and compared. 


(Continued on page 161) 
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What the Retail Buyers Report 


1 sellers’ market is on the way . 


. Sales of cosmetics are 


booming in all parts of the country . .. Home wave per- 


manents at their peak . 


OOMING sales of cosmetics at retail are forecast 

lor this autumn and the coming months. The 

trend is definitely towards a sellers’ market. On 
the Pacific coast cosmetic buyers have been directed to in- 
crease their inventories. From Los Angeles to Dallas to 
the Midwest and the East buyers report an excellent de- 
mand for cosmetics, particularly on items that were hard 
to get during the war years. The Korean situation is 
chiefly responsible for this but the newer items and 
the more attractively packaged items have also been 
responsible for the mounting sales of cosmetics ove 
the past few months. Buyers in the Midwest particu- 
larly feel that home wave permanents have reached 
their peak sales and the task from now on will be to 
keep up the volume by repeat business. Summer items 
such as deodorants, antiperspirants, stick and liquid 
colognes are selling well all over the country. Liquid 
lip rouge is again appearing on the market and meet- 
ing with some favor. 


Best Summer Cosmetic Business in Years 
Reported in Midwest 


Chicago—" The best summer business we've had in 
years,” is the comment by buyers across the great mid- 
dle west, “and we expect it will continue.” ‘This was 
stated belore there was war in Korea. 

Foday, mail orders on soap, shampoos, fine per- 
fumes, and tissues of all types are showing a direct re- 
action to the Korean situation. All these were difficult 
to obtain during the war. The various detergent pow- 
ders and similar types, as well as water softeners are 
feeling the pinch of demand, for orders are substantial. 

“There is no indication, from the size of the order, 
that there is hoarding,” said a leading State street 
buyer, “but there is a marked proof that some one is 
seeking protection in the types that were difficult to ob- 
tain during the war years.” 


The Tax Stays On 


Last month there were important buyers who stated 
that the cosmetic tax was too profitable lor the Govern- 
ment to let it go and while the tax stays on women are 
getting around that in their own clever way, assisted 
by the manulacturers. 

“Between the two-for-one and the half price items, 
women should worry about a tax,” said a buyer in 
Minneapolis. “This is the type of ‘sale’ every women 
looks tor. This year has been an unusually good har- 
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Summer toiletries selling well 


vest. ‘The best lines in the country have come out to 
offer this combination (either half price or two-for- 
one) and we are profiting from the additional unit 
sales thus made.” 

The combination of cologne stick and liquid has 
proved to be very attractive. The same idea in cologne 
and perfume has sold to advantage, and the combina- 
tion for nails and hands also proved good. “It is an ex- 
cellent way to introduce a new item,” said a specialty 
shop buyer in Kansas City, “and reduce the total cost 
ol the sales tax.” 


Fall Lines Now Ready 


This month how these new items have been accepted 
will be indicated in the orders placed at the various 
toiletries meets across the country, which are import- 
ant for buyers and makes it easy for them to shop neat 
home and with the salesperson in their own territory. 
Here are some items that will not be repeated in de- 
partment store selling: 

Certain colognes, packaged to carry out the cool 
theme have been a sales flop. Yet the same item in 
drug stores was strong. Stick colognes have been tested 
and most of them found wanting—in repeat sales. 
Women have complained that the fragrance does not 
hold, as a general rule. There has been a clearing of 
these, in July and August specials. 


Fragrances Favored 


Last May when fragrances moved up into a new 
sales’ position it was said to be because of the offerings 
of these in some stores at reduced prices for imports. 
But, imports were sold out, and the business continued 
to build. “It is not a rush,” said a Detroit buyer,” but 
it is a steady sale of the better brands. The idea of a 
small flacon for travel, very gay in type, has been an 
aid for we give one of these with the ounce sale. 
Women like them and return for more perfume. Per- 
fume for each month is an idea that will bear new 
fruit this fall. 

Colognes in the summer cooling types at SI have 
been the outstanding feature. Beyond that price vol- 
ume sales are limited, even with a brand name. Floral 
fragrances in perfume, cologne in solid or liquid form, 
are demanded. The recent addition—in Mid-July of 
a well known toilet water line—to the summer colognes 
has been disappointing in many cities. Partly because 
it was offered so late and when the 90-to 100 degree 
weather came this was not on the counter. Instead 
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the firm’s toilet made at 


higher than cologne prices. 


manv sales ol 


waters were 

Probably there is no season of the year when a good 
treatment line of creams is more needed than in sum- 
Lhe hot 
to be replaced at night by a good lubricant, say the 
skin physicians. 


mer. sun removes natural oil and this needs 


Ihese are some of the creams offered in major cities: 
Chicago—Carson Pirie Scott & Co., featured a new Du 
Barry product and Mandel Brothers a Barbara Gould 
both stressed for neck and throat. ‘The Golden Rule, 
St. Paul also offered Du Barry’s new “creme.” Emery, 
Bird, Thaver, Kansas City has done much to feature its 
cream and proved the point of before and alter use 
and by a microscopic illustration showed what happens 
to skin that is dried out. John W. Thomas Co., Min 
neapolis, stressed the importance of a summer refresher 
and skin lotion. These same stores gave much atten- 
tion to shampoos, Drug stores centered sales attention 


on colognes, deodorants, and permanents. 


Permanents Hold Permanent 


Buyers throughout this area report that the peak 
sale has been reached in permanents. From now on it 
will be to hold the repeats to a point where these will 
equal today’s business. The spread in all types is thin. 
Contrary to early predictions the highest priced one 
on the market is having fair sale but as yet no repeats. 
Lilt continues to vie for first place with any on the mar- 
ket and this and business is active. 


repeats on new 


New Items Are Here 


Liquid rouge for the lips is receiving much publicity. 
It has the endorsement of conservative houses. About 
30 years ago a dermatologist developed one that was 
important and had 


swung back. 


a vogue and the pendulum has 


New deodorants in creams, powders, sprays and sticks 
have had a very successful season. The powder in the 
Northwest 
had good acceptance, but it is too soon to report on re- 


two-for-one motif at several stores in the 


peat business. 
Maternity Cosmetics Shown 


For the specialty shop there is a new ensemble be 
ing offered by Maternity Rochester, 
N.Y. The package was shown in Chicago last month 


Cosmetics, Inc., 
and is being hailed by buyers, who sell underwear and 
foundations for this period, as highly important. There 
is a cream and lotion for use on the bust, hips and 
abdomen to maintain elasticity in the skin for comfort; 
there is a special soap to carry out the idea and a per- 
spirant that deodorizes but does not stop the free flow 
of this important element during the period. The idea 
was developed by a woman, and has been tested in het 
own shop for three years. 

Department store cosmetic departments will not be 
much interested as the total volume of sale is limited, 
but for the specialty shop it is an item that can be of 
fered and sold and produce an entirely new group of 
customers. It is said to be highly recommended by the 
leading OB men in the field who find that the physical 
and psychological comfort it gives is well worth the 
price. It is priced comparably with similar products. 
Jean Mowat 
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Buyers on West Coast Increasing 
Stocks of Cosmetics 


Los Angeles—The word has gone out among West 
Coast merchandise managers to increase stocks. Early 
in June buyers were receiving the usual pressure to 
reduce inventories, with the \ inventory 
coming up the pressure was intensified. Then with cur- 
rent newspapel 


and midyear 
headlines store customer purchasing 
accelerated sharply, and instructions from Mahogany 
Row were abruptly reversed. Indications are for boom- 
ing sales for the fall. Traflic in the stores is greatly in- 
and while is accusing anybody ol 
hoarding, certain commodities are already in 
supply. 


creased, nobody 


short 


Emphasis On Hair Goods Continues 


Still new products for the care of the hair are com- 
ing along. The Broadway stores are featuring a new 
cream wave. The package contains a cream which 
when brushed into the hair prepares it for the set, a 
small brush, and the neutralizer. No pins or clamps 
in this one. The same stores are featuring a new hair 
coloring treatment with the usual 100 per cent paid 
ads and guaranteed sale. Certain stores still will not 
stock color treatments in the first floor departments, 
while the beauty shop on an upper floor goes gaily 
along administering the treatments. Store rules against 
the first floor carrying home color treatments are pro- 
mulgated by executive decree,—not, need we remind 
you, by department buyers. 

Naturally sun tan oils are receiving a big play at this 
time of year in Sunny California toiletries depart- 
ments. A new one we saw the other day comes in a can- 
teen type container held in an imitation leather bag 
slung by a strap over the shoulder. 


Perfumes Coming Up 


The increased interest in perfumes reflects the accel- 
eration in customer buying. Buyers and merchandise 
managers alike are eager to divert all the fragrance 
business they can from dollar colognes, and with the 
new interest in purchasing shown by their customers 
already there is a willingness to go along with per- 
fumes. Some of this interest, of course, is in anticipa- 
tion of regular Fall business, but the belief is taking defi- 
nite form that there will be a market for the more expen- 
sive packages this year that will surpass those of recent 
years. We predict that the Fragrance Foundation will be 
able to point with pride this coming January to the sub- 
stantial sales shown during the fall buying period of 
1950. 


The Show Is Sold Out 


George Voelker, manager for the California Toil- 
etries Representatives annual show to be held at the 
Biltmore Hotel, Los Angeles, the week of August 20 
reports that all available rooms are taken and applica- 
tions are being turned away. Practically all accepted 
lines are to be exhibited at the show this year, and the 
sponsors of many new items are eager for space. It 
could be that all toiletries shows’ this year will find a 
readiness on the part of buyers to intersperse their 
visiting and looking with buying that will keep all the 
boys more than busy with their order books. 
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a delightful new scent 
in the perfumers garden... 


dhe 3- Synfleur 


$15.25 per pound 


This delightful new product reproduces with exact- 


ing fidelity the freshness and fragrance of the living 


flowers. 
and will prove 


It has power and penetration 
toilet waters and 


amrona; . 
os % » - > » 
Sis, % highly effective in your, extracts, 
3 ¥ » 5 powders. 
st 2 - 
< ‘ 
ea ust 
Write for a working sample 
SyntleurSscientific /aboratories, he — Monticello Y. 
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Do you suppose that if the trend really is more nearly 
to a sellers’ market in the days ahead that we will see 
a diminution in the practice of many toiletries manu- 
facturers of giving a piece ol the factory with every 
order? 100 per cent paid advertising, guaranteed sale, 
terms 2 per cent ten days pay on reorder, travelling 
and permanent demonstrators; how long will those be 
necessary? No question but that stores will be willing 
to operate on a more nearly commercially equitable 
basis than has been the case,—the only question is, how 
soon? Well, we'll all know to that, and to 
many more much more important questions before we're 
very much older. In the meantime, it’s a cinch that every 


body Don 


the answet 


is getting ready for the changes to come. 


Cowling. 


Cosmetic Buyers Concerned About Large 
Number of Items in Lines 


Dallas— There scems to be a wide divergence among 
the various kinds of stores in Dallas as to the impact 
of the war in Korea. Some departments report an im 
mediate move on the part of customers to stock up on 
items that were scarce during the last war. In fact, one 
store actually on some items and schooled 
clerks to discourage the purchase of large numbers ol 


set a limit 
any cosmetics. On the other hand, some stores have telt 
no reaction whatsoever. 

Department stores finishing up six months inven 
tories are showing more sales this year than last in a 
majority of cases. Department managers are growing 
number ol 
items they must keep in inventory in order to stock 


increasingly concerned about the large 
some more productive items produced by manulactur- 
ers. Cutting down on slow moving lines is of major 
concern, but without the cooperation of manulactun 
ers this seems an almost impossible feat. 

Most stores in Dallas have used large amounts ol 
newspaper advertising during June to promote cosmet- 
ics and related products. It has been tied in with sug- 
gested vacation packages suitable and needed for travel. 
It has been tied in with sun protection items such as 


wind and weather lotions, sun tan oils and 


shampoos, night creams and astringents. 


creams, 


Conversations with individual clerks revealed a gen- 
eral opinion that the public was becoming more edu- 
cated on perfumes and that was a more stable demand 
for good perfumes than ever before. “It used to be,” 
said one salesgirl, “that in the hot weather around here 
our perfume sales would drop off to nothing. Every- 
but this year per- 
fumes have continued to sell and usually people ask 
flor them by name knowing exactly what they want.” 

One product that evidently has caught the buying 
public’s eye is stick cologne. Almost every manutac- 
turer now is making some sort of scented stick and sales 


body would buy colognes out 


continue heavy during the summer. 

Two particularly good promotions were noted by A. 
Harris during the last month. In their weekly style 
show at the Century Room of the Adolphus Hotel cards 
were distributed offering a Coty atomizer at no charge 
if the card was presented at the store. The show fea- 
tured different Coty odors in key with the costumes. 
The response was unusually good. Two weeks later 
samples of Shulton’s “Friendship Garden” were distrib- 
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the tables 


uted at and featured in the show. Sales 
showed a marked increase. 

Sanger Bros. report interest in a “summer” promo- 
tion with Elmo shampoo and Dorothy Gray deodorant 


spray dominant sellers.—Jean Shaffer. 


Stick Colognes and Liquid Deodorants 
Under Smart Promotion Sell Well 
Buffalo— Toiletries Buffalo have been 


slightly stroodled up to mid-July by an extended, un- 
seasonal rainy period mixed with cool cloudy weather. 


trends in 


However, this fact has proved no deterrent to busi- 
ness at Flint & Kent, where toiletries items have been 
moving at a lively pace. Liquid deodorants sharing top 
honors here include Elizabeth Arden, Sprite and Dor- 
othy Gray. Herb Farm’s Frostik is going well, and Ru- 
binstein tops the list of suntan preparations—particu- 
larly interesting since this line has just recently been 
taken on here at Flint & Kent. The two solid colognes 
proving equally popular are Dana and Lelong. 

Phe war scare has produced all the old time indica- 
tions of hoarding, particularly marked in the purchase 
of soaps and cleansing tissues. The special English bath 
and toilet size soaps that have always produced a solid 
turnover month alter month are now moving with the 
speed of sound—along with Jean Atkins’ hand soap 
51.25, and Flint & 
own name brand tissues of top quality. 


which sells twelve cakes for Kent’s 

The Elizabeth Arden and Pinwae home permanents 
are doing a more excellent volume here than ever, an 
amazing Lact that the 
are predominantly from the strata of Buttalo’s wealthy 
conservatives. 


when one considers customers 


\t Hengerer’s there was a stick cologne promotion 
this month that went over with a wonderful bang. A 
center-aisle counter featured a 50-Ib. cake of dry ice, 
surrounded with stacks of all brands of stick colognes, 
in sizes varying from $1.00 through $1.50 to $2.00. Tt 
was the most exhilaratingly cool looking display im- 











(ve just discovered a new beauty lotion formula, You should try ul!” 


August, 1950 133 


















aginable, and proved its appeal by producing 


gan equally 
exhilarating sales total. 

Included in the arrangement were Lelong, Charbert, 
D’Orsay, Dana, Corday and Milk- 
maid 


with all of them netting an equal amount 


Tussy, Lentheric, 
ol sales with the exception of Lelong, who managed to 
hold the lead throughout the event. 

Spray deodorants remain excellent here, Sprite and 
Stoppette being the two favorites. Outstanding stick 
deodorant is V. P. (Very Personal). And hair goods 
continue to maintain their own “hit parade,” with any- 
thing that will wash, condition or wave the hair better 
than belore being in constant demand. In this category, 
Elizabeth Arden’s Pin Wave home permanent contin- 
ues on the level of its initial popularity. 

Phe month reached its apex with the opening of a 
local branch of the John Powers School of Charm, un- 
Marian K. Ferrel, local luminary 
who has conducted her own successful Charm School 


der the direction olf 


in Bullalo for the past eight years. The opening was 
enriched by the stimulating genuineness of Mr. Powers, 
who spent two days in town interviewing student ap- 
plicants. His Powers fluid beauty aids will be sold ex- 
clusively in) Buffalo at his John School of 
Charm, Inc., which is located in a “blue-blood” down- 
town business area of the Avenue of Butlalo.—Maggie 


Powers 


Flemming 


Newness of Cosmetic Items Chief Factor 
in Producing Sales in Cincinnati 


Cinecinnati—Early summer brought booming busi 
ness to Cincinnati's cosmetics counters, and most buy- 
ers agreed that it was the newness of the items that pro- 
(Tabu, Lelong, Len- 
theric and D’Orsay) were walking out, while just plain 


duced the business. Stick colognes 


liquid colognes continued to sell about as usual—which 
was good. Prince Matchabelli’s new package of pot- 
pourri, hitherto not a howling success in one store at 
least, was very strot 
solid at $1.50. 

In spite of the fact that most creams were staying on 
the shelves, Hudnut’s new “creme superb” at $2.75 and 


ig when packed both as liquid and 


$5 walked out. Even before an ad was placed by Shil- 
lito, the salesgirls were so convinced with it that they 
made substantial sales. The same store, having pro- 
moted D’Orsay with the “Keep Cool with Fragrance” 
tag line in both store windows and ads, had had good 
response even belore putting bill inserts. 

Dorothy Gray’s extremely convenient “atomist” de- 
odorant, in a bomb bottle, was “hot” with and without 
advertising, wherever it was on sale. Men liked it here. 
Milkmaid’s new shampoo, just introduced, was ex- 
pected to go well. This line, for a long time not avail- 
able in the city, has a steadily growing line of users. 
Without advertising Revlon’s “stormy pink” was doing 
well and Coty’s new deodorant powder, Shakti, was 
“taking.” 

Ciro’s first venture into the popular price field, with 
two fragrances of toilet water in a $2.75 box is a hit 
here, and a surprise to at least one buyer. But in gen- 
eral, it certainly wasn’t requiring cut-price events to 
bring in buyers. 

The teen agers, out of school, seemed to be buying 


only lipsticks, and one buyer opined that a lot of edu- 
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cation will be necessary to bring them to buy more 
than that Dark lipsticks were selling more than 


cither the pinks or the oranges said to be so compli- 
mentary to summer tans, 
Something seemed to be happening in the home 
permanent field. Though buyers predicted that the cur- 
rent tremendous popularity of one bobby-pin-type ol 
curl is a flash in the pan, they said it indicated a gen- 
eral dissatisfaction with the curler-type of wave. In my 
opinion they're right, as the home permanent people 
will never attract the middle aged gal whose arms get 
tired if she has to sit for perhaps 45 minutes laboriously 
blocking her han fingers. II 
miliar with the pin curl method, as she’s much more 
likely to be, the whole permanent-waving operation 


with clumsy she’s fa- 


will seem much less formidable to her. The new Lilt 
was doing better than most buyers expected. ‘Toni was a 
little off. 

Most leg make-up was failing to sell, though “Cop- 
pertone” was number one favorite of those that did. 
Phe new stick deodorant, “VP,” was a hit; “Stoppette” 
seemed to lead the liquid deodorants, with ‘Tussy lead- 
ing the creams.—Mary Linn White 


New Hand Make-up Used for Leg Make-up 
in Pittsburgh Area 


Pittsburgh—The “cent” appeal is the one that 
attracts attention in the cosmetic field these days. A strik- 
ing example of this was the recent introduction in this 
area of lipsticks that looked bigger than dollar sizes—but 
which were sold at a third of that cost. Also an added 
customer attraction was the indelible quality of the 
product. Women appear to be exceedingly interested in 
a lipstick that retains its color and has staying qualities. 
They frequently express doubt whether this can be ac- 
complished, sales girls report, but are willing to try a 
new one that promises to do it. 

Test area in this vicinity for a new hand make-up 
(Lady Esther’s ‘Hands Up’) was gratilying. Better-than- 
expected response was received. Customers say they tried 
it as leg make-up—liked it for that purpose because it 
didn’t rub off on clothing as some leg make-ups tend to 
do— and because it didn’t “spot” when they were caught 
out in the rain. 

An interesting comment on stick colognes has been 
that women report some brands lose their fragrance too 
quickly. Before half the stick has been used, it loses its 
“flavor.” Following through to find out why this happens, 
the concensus scems to be that containers often do not 
have a lid that clamps on tightly enough, and the per- 
fume escapes. A pick-up in interest on stick colognes has 
been reported, with a preference of this method of hand- 
ling colognes for travel. 

Eye make-up has been accepted with interest by 
younger girls, but a number of older women are doubtful 
about trying out different colors and methods of applica- 
tion. The “past thirty” group have greater interest in 
products that do something for wrinkles or cover up 
circles, etc. Since interest in eyes, according to newspaper 
girls who write on beauty products, usually evokes almost 
as much interest as hair products in reader response, it 
appears that eye make-ups ought to do a lot of business. 
So far in this city, the new slant-eyed style of make-up 
is not used by any number of women.—Lenore Brundige. 
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Valerates and lsovalerates 


The valerates and isovalerates are an important group of 


esters which have found greater employment in flavorings 


than in perfumes 


YVEN a casual glance at the lit 

4 erature concerning the use of 
aromatic chemicals in flavors dis 
closes that the valerates and the iso 
valerates are commonly employed 
components. Amyl valerate or iso 
amyl valerate was one of the first es 
ters used in the preparation of arti 
ficial flavors and even the first 
edition of Beilstein (Handbuch de) 
Organischen Chemie, Voss, Ham 
burg, 1881) has a note that apple es 
ter can be made by diluting | part 
ol amyl valerate with 6 to 8 parts ol 
alcohol. 


Nomenclature 


In many instances in commercial 
practice the valerates and isovalet 
ates are still called by their old 
names such as ethyl valerianate and 
valerianic ether which are used for 
ethyl valerate. It is true that many 
formulas employ the old names and 
buyers still request these compounds 
by their old names but a real effort 
should be made to sell thenr unde 
their approved chemical names so 
that the ambiguities of the literature 
will in time disappear. Actually 
many of the compounds called val 
erates are isovalerates that is they 
are esters of isovaleric acid (CH.),.- 
CHCH,COOH and not of n-valeri¢ 
acid, CH.CH,CH,CH,COOH. 

It will be convenient as with othe1 
discussions of the esters used fon 
flavors in this section to place the 
esters of the valerates into three ma- 
jor groups, the aliphatic valerates 


° Professor of Chemical Engineering, Poli- 
technic Institute of Brooklyn 
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and isovalerates, the esters formed 
with the terpene alcohols, and the 
esters formed with the aromatic al- 
cohols. This is a convenient group- 
ing for the aliphatic esters are used 
virtually only tor flavorings whereas 
the terpene and aromatic alcohol 
esters of the valerates have some per- 
fume employment. By and large the 
isovalerates are used more for flavor 
work than for perfumery, 


Aliphatic Isovalerates 


Methyl tsovalerate, (CH 1 CH- 
CH,COOCH., is a readily volatile 
liquid which has an apple flavor, a 
bitter taste and a marked fruity 
odor. This ester boils at 117 deg. C. 
and has a specific gravity of 0.881. 
It is completely miscible with 95 pe 
cent alcohol and is very slightly solu- 
ble in water. Methyl isovalerate has 
been suggested for apple, date, hon 
ey, melon, and quince flavor formu- 
lations. This ester is not carried as 
a stock item by the principal aro- 
matic chemical firms. 

Ethyl isovalerate, which as men 
tioned is also known as ethyl valer- 
ianate and valerianic ether, (CH ).- 
CHCH,COOC,H., is a_ colorless 
liquid, which is readily volatile. It 
has an apple flavor, a sour-sweet 
taste and an agreeable fruity odor 
which on dilution distinctly resem- 
bles that of apples. It boils at about 
135-155 dee. C. but one commercial 
firm lists the boiling point of its 
product as 145 deg. C. Ethyl isoval- 
erate has a specific gravity of 0.866 
0.870 and a retractive index ol 
1.3967. This ester is soluble in 70 


. Suggested applications in flavors 


per cent ethyl alcohol; it is miscible 
with 95 per cent alcohol; and one 
volume is soluble in about 500 vol- 
umes of water. Ethyl isovalerate has 
been recommended for use in melon, 
nectar, peach, quince, walnut, and 
apple flavorings and has also been 
suggested for use in apricot, cran- 
berry, hops, honey, and pear formu- 
lations. It is carried as a stock item 
by a number of firms handling aro- 
matic chemicals. 

Propyl isovalerate, (CH,).CH- 
CH,COOC,H., is a colorless liquid 
with an apple flavor, a bitter-sweet 
taste, and an odor resembling apple. 
It has a specific gravity in the range 
of 0.863-—0.869; it has a boiling point 
of 156 deg. C.; and it has a refrac- 
tive index of 1.4036. Propyl isovale- 
rate is miscible with alcohol and is 
insoluble in water. This ester does 
not have as wide application in 
flavor work as its homologues ethyl] 
and isoamyl valerates but it is 
carried as a stock item by com- 
mercial firms. It has been recom- 
mended for use in currant, goose- 
berry, and strawberry essences and 
has also been suggested for apple, 
apricot, lemon, orange, peach, and 
pineapple compositions. 

Isopropyl isovalerate, (CH,),CH- 
CH,COOCH (CH,)., is an analo- 
gous colorless liquid with an apple 
flavor, a sweet taste, and a fresh 
fruity odor. It has a boiling point of 
about 143 deg. C. and a specific 
vravity of 0.854. This ester has been 
suggested for use in apple, date, 
melon, and quince flavor composi- 
tions. Isopropyl valerate is soluble 
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in alcohol and is insoluble in water. 
It is not carried as a stock item by 
aromatic chemical houses. 

{/ly] isovalerate, (CH.),CHCH.- 
COOCH.CH:CH.,, isa liquid which 
boils under reduced pressure at 89 
deg. C. at 90 mm. Hg pressure. It 
has a refractive index ol 1162 at 
21 deg. C. This ester has an apple 
and cherry character and has been 
suggested as suitable for incorpora- 
tion in such formulations. Although 
it has only relatively recently been 


prepared commercially, it is now 
available for flavor chemists. 
Butyl isovalerate, (GH.),CHCH.- 


COOC,H,, is a colorless liquid also. 
It has an apple flavor, 
and an agreeable fruity aroma 
which upon dilution resembles 
apple and pear. This ester boils at 
about 165 deg. C. and has a specific 
gravity of 0.877. Butyl isovalerate is 
soluble in 95 per cent alcohol and 
is insoluble in water. It has been rec- 
ommended for apple and peach 
flavoi and been sueg- 
gested for other compositions such 
as date, grenadine, honey, melon, 
quince, and pear. This ester is 
available commercially. 

Tsobutyl isovalerate, (CH.)CH- 
CH,COOCH,CH (CH.,)., is also a 
colorless liquid. It boils in the range 
169 to 172 deg. C.; it has a specific 
gravity of 0.870—-0.873; and it has a 
relractive index of 1.4064. This este 
is similar to its homologues and. iso- 


a swect taste, 


esscnices has 


mer butyl isovalerate in that it has 
an apple flavor, and sweet taste, 
but its fruity ethereal odor has a 


Isobutyl isovalerate 
is miscible with 95 per cent alcohol; 
it is insoluble water. This este. 
has been recommended for apple, 
apricot, and peach flavors and has 
been suggested as an ingredient in 
date, honey, cranberry, pear, quince, 
and strawbery essences. 
Imyl isovalerate, (CH 
COOCH,CH,CH (CH 


valerian note. 


) CHCH.- 
isoamyl] 


anilla 





DAMMANN & SMELTZER 
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isovalerate, which is also known as 
amyl isovalerianate was, as men- 
tioned, one of the very first: esters 
used in the preparation or artificial 
and synthetic flavors. It is a color- 
less, readily volatile liquid which 
has an apple flavor, a sweet taste, 
and a pleasant fruity odor which 
upon dilution markedly resembles 
the odor of fresh ripe apples. This 
ester boils in the range 191-194 deg. 
C., though one commercial — 
is quoted as boiling at 200 deg. C.,; it 
has a specific gravity of 0.857—-0.860; 
and it has a refractive index ol 
1.413-1.415. Isoamyl isovalerate is 
miscible with 95 per cent alcohol, is 
soluble in 70 per cent alcohol, and 
is very slightly soluble in water. 

The product prepared from. re- 
fined isoamyl alcohol is said to have 
a strawberry flavor. This ester has 
found, in all probability, the widest 
flavor application of the isovaler- 
ates. It has been recommended for 
use in apple, apricot, banana, melon, 
peach, pineapple, and quince fl: iors 
and has also been suggested as 
suitable for incorporation in black- 
berry, black cherry, date, grape, 
grenadine, honey, pear, raspberry, 
strawberry, and walnut flavor form- 
ulations. Isoamyl isovalerate has 
found some use as a modifier in per- 
fume compositions. It is carried 
a stock item by nearly all houses. 

Cyclohexyl isovalerate, (CH.,).- 
CHCH,COOC,H,,, has recently 
been prepared on a commercial 
It is a liquid which boils at 
about 223 deg. C. at 760 mm. and 
under reduced pressure at 58-62 
deg. C. at 0.5 mm, Hg pressure. It 
has a refractive index of 1.4410 at 
21 deg. C. Its density is about 0.943. 
It has an apple and banana aromatic 
character and has been suggested for 
incorporation in such flavor es- 
sences, 

Most of the esters of the valerate 
and isovalerate group available 


scale. 








agents 










Useful Books on Flavor 


Flavor by Ernest C. Crocker. 


Philosophy of flavor perception, chemistry of flavoring 
commercial producis 


Synthetic Food Adjuncts by Morris 8. Jacobs, Ph.D. 
Synthetic food colors, 
agents, stabilizers and similar food adjuncts 






BOOK DIVISION 
Moore Publishing Co. 9 E. 38 St. 


the past were in the main isovaler- 
ates. Recently some of the n—valer- 
ates have been prepared on a com- 
mercial basis. 


Aliphatic Valerates 


Ethyl n—wvalerate, CH CH.CH.- 
COOC,H., is a colorless liquid with 
an apple and banana aromatic char- 
acter. It boils under reduced pres- 
sure at 72-74 deg. C. at 65 mm. Hg 
pressure and has a ene index 
of 1.5978 at 24 deg. 

It is clear from a applic ation 
properties of the aliphatic isovaler- 
ates and valerates, that they are 
used almost exclusively for the pre- 
paration of flavors and that their 
perfumery use is very limited. 

The isovalerates are a good ex- 
ample of the influence of the acid 
constituent of the molecule on the 
flavor properties of the substance. 
Thus every one of the aliphatic iso- 
valerates has a distinct apple flavor 
character. ‘There are no exceptions 
from the methyl compound to the 
isoamyl compound and even the 
cyclohexyl] compound, The apple 
flavor is carried over even into the 
terpene alcohol and aromatic al- 
cohol compounds which will be dis- 
cussed in a subsequent isue. 


Method to Determine Propylene 
Glycol in Vanilla Extracts 


To determine the amount of 
propylene glycol in imitation va- 
nilla extracts the Association of OF- 
ficial Agricultural Chemists in Vol. 
53, No. 1, page 103 describes a 
method that has been tested for ac- 
curacy. Procedures are stated for 
the analysis when propylene glycol 
alone is present and when glycerol 
is present. Both methods | were 
tested and the results are tabulated. 


Methods of preventing off flavors in 
$3.50 





flavors, sweetening 


$5.50 


essences, 
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Get your product off on the right foot with a good 
first impression. Stop shoppers with the sparkle of 
crystal clear Glass and graceful design. It’s easy to do and 


economical, too, when you pack to attract in Maryland Glass. 


A wide variety of attractive styles in popular sizes is 


a) always carried in stock for your convenience . . . for 
8A) AANA ‘ . ‘ 

immediate shipment. 
| 


Let us send you samples. Just tell us the nature 
of your product and the sizes in which 


it is packed. There's no obligation so write today. 


MARYLAND GLASS CORPORATION 
BALTIMORE 30, MARYLAND 
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theres more to a 
than mects the nose 


Traditionally perfumers the world over have drawn from Nature’s floral 

gardens for inspiration. Oils from fragrant flowers have been utilized as versatile 
points of departure in creating a variety of exquisite scents. Yet no one single 
oil—be it a floral absolute or an essential oil—embodies all of the 

characteristics of the flower odor, or has all the desirable qualities of a perfume 
material. Some of those we endeavor to build into our specialties at a price which 
permits a much wider use, assuring our customers of a constant and 


economical source of supply. Particularly timely, we offer: 


YLANG 24 


For use in place of oil of ylang or complementing the natural oil. Its tenacity has been proven 


in all floral types and its great solubility increases its value for alcoholic solutions. 


NEROTLI S.F. 


Its distillation over fresh flowers adds to its power a natural smoothness truly 


evocative of the best quality of the essential oil. A basic note deserving greater application. 


TUBEROSE GO 


Its strength and character will extend the use of that note to many bouquets either as a 


base or as a floral modifier and booster. Very interesting in soap compounds. 


Greater Distinction through 
ivaudan -| )elawanna. 


Inc. 


330 West 42nd Street, New York 18, N. Y. 


Branches: Philadelphia + Boston + Cincinnati + Detroit + Chicago « Seattle « Los Angeles « Montreal « Toronto 





In each of these great centers of the Soap, Perfumery and Cosmetics industries there 
is a Chiris company, with a complete production and distribution service. These com- 
panies pool all the experience and Sal technical resources which nearly 
200 years of outstanding leadership re in the World’s Essential Oil and 
Aromatic industries have made & - available to the House of CHIRIS. 


AN T O z NE CHIRIS Co. Inc. 


119 WEST 57th STREET, NEW YORK 19, N. Y. 


ESTABLISSEMENTS ANTOINE CHIRIS ANTOINE CHIRIS, LTD. 
GRASSE - PARIS LONDON 





A Veteran in the Vanilla Industry 


Chester A. Smeltzer who will round out 48 years of service in the 


vanilla industry is convinced that the Mexican method of curing is 


superior ... Career of author, mayor, philatelist and vanilla expert 


Cr ER A. SMELTZER, one 
A of the best informed, one of the 
most energetic and one of the most 
colorful figures in the vanilla indus- 
try will round out 18 years of service 
to the business he has made his life 
work on September 15. In years 
and in breadth his experience ri- 
vals that of the oldest vanilla mer- 
chandisers. His popularity and ex- 
ecutive ability which contributed 
so much to his success have been 
recognized by his fellow townsmen 
in Ramsey, N. J. who for the sec- 
ond time elected him mayor. He 
was also recently appointed a mem- 
ber of the Bergen County Park 
Commission. 

His career has been interesting. 
After completing his formal edu- 
cation he took a course in business 
college and then joined H. Mar- 
quardt & Co.—leading importers 
of vanilla beans at the time—with 
whom he was associated for 18 
years. During that period unde) 
the tutelage of Hans Triest, he laid 
the foundation for his later work 
in curing and merchandising va- 
nilla beans. Over the years in fact 
he has spent much of his time in 
the vanilla districts. His series of 
photographs covering the entire 
process of curing vanilla beans in 
Mexico as well as his articles in the 
twenties on vanilla will be remem- 
bered by the older readers of ‘THE 
AMERICAN PERFUMER. He is now 
writing a book on vanilla and i 
this as in all other work Mrs. 
Smeltzer is collaborating with him. 

The Mexican method of curing 
he carried with him to Guadeloupe 
where he took his family to live on 
a vanilla plantation. There he 
spent considerable time perfecting 
a method based on Mexican prin- 
ciples for the South American type 
of vanilla. It was also through his 
efforts that the first attempt was 
made to perfect the Mexican cure 
in Java. One of the estates in 
which he was interested succeeded 
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in producing for a few years a high 
type of Java vanilla cured in the 
Mexican manner. He is convinced 
ol the superiority of the Mexican 
method of curing and believes that 
next to the Guadeloupe variety, 
Java vanilla, cured in this manner 
might keenly rival its Mexican an- 
tecedents. He still hopes to make a 
ul ip Lo Java to try to persuade some 
of the estates to bring about a bet- 


re 





ter method of curing and classifica- 
tion. 

The far away South Sea islands 
have also benefitted by his activi- 
ties. For a while he endeavored to 
foster the development of the Mex- 
ican variety of vanilla there but 
the Chinese curers preferred to de- 
vote their efforts to the production 
and cure of the more familiar Ta- 
hiti variety. 


Mayor and Mrs. Chester Smeltzer hold one of their informal conferences 
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In 1920 Mr. Smeltzer joined 
Dodge & Olcott where he served in 
the vanilla bean department until 
1926 when he organized Sloan, 
Graves & Smeltzer. Later he retired 
from this firm. In 1929 Emile Dam- 
mann of the famous vanilla family 
establishments well known in Eu- 
rope and Madagascar, persuaded 
Mr. Smeltzer to join the New York 
company, P. & P. Derode Freres & 
Dammann to promote interest in 
the better cures of Madagascar and 
Comoro vanilla in the United 
States. In 1932 he organized the 
firm of Dammann & Smeltzer, Inc. 
where with Pierre Dammann he 
still carries on the business with of- 
fices at 71 Murray St., New York. 
In 1948 Mr. Smeltzer flew to Mad- 
agascar where he spent consider- 
able time during the’ curing 
period. 


Nationally Known Philatelist 


Mr. Smeltzer is a 
known philatelist. He joined the 
Essay Proof Society as a charter 
member in 1943. In recognition of 
his ability and knowledge of the 
subject he was elected to the board 
of directors and by them as first 
president. In every issue of the So- 
ciety’s journal his “President's 
Transmitter” carried encourage- 
ment to live and let live’ as 
friendly, square collectors. At the 
end of his five years as president 
the membership pl the Society had 
grown to 500. He is also a director 
and governor of the Collectors’ 
Club. In the past seven years he 
has donated numerous trophies 
and awards for best proof exhibits 
and best articles contributed each 
year to the journal. 


nationally 


Public Interests 


Possibly his experience in de- 
veloping the Soc iety led him to ac- 
cept the nomination as borough 
councilman of Ramsey, N.]. where 
his home, “East Gate,” is located. 
He was elected and served so well 
that he was subsequently nomi- 
nated and elected mayor despite 
his own party’s opposition. After 
completing his first term, his ad- 
inistration was so successful that 
he was renominated without op- 
position for a second term. A new 
park and recreation field for Ram- 
sey were provided by him. In col- 
laboration with John Y. Dater he 
published a book last year “The 
Birth of Ramsey and the Growth 
of Ramsey.” Mr. Smeltzer contrib- 
uted the section of the book on 
the birth of Ramsey. 
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1 June of this year Mr. Smelt- 
zer was made a member of the Ber- 
gen County Park Commission. In 
congratulating him the Ramsey 
Journal said in part: “The mayor 
is endowed with a keen business 
mind that is not visionary but 
practical. He has a talent for look- 
ing ahead and that means _plan- 
ning for the future. The for- 
mation of a league of eleven 
nearby municipalities was the 
happy thought of Mayor Smeltzer 
and the strength and power of this 
united effort has already been dem- 
onstrated.” ‘Two days of each week, 
Tuesday and Saturday, are devoted 
by Mayor Smeltzer exclusively to 
the welfare of Ramsey and of Ber- 
gen County. 

With the association in his va- 
nilla business of Herbert Stevenot, 
his son-in-law, Mr. Smeltzer is able 
to devote more of his time to pub- 
lic affairs. Mr. Stevenot, incident- 
ally, is a chemist by profession and 
is a skilled musician. In his spare 
time he built the family television 
set. Mrs. Stevenot, nee Miss Mar- 
jorie Ruth Smeltzer, was graduated 
from Mt. Holyoke College where 
she majored in English literature 
and was elected to Phi Beta Kappa 
for high scholarship. She is now 
studying nights for her master’s de- 
gree. At present she is associated 
with the J. Walter Thompson Co. 

Mr. Smeltzer’s other daughter, 
Mrs. Dorothea Mae Smeltzer 
Schleuning is also an alumna of 
Mt. Holyoke College where she 
majored in economics and_ social 
studies. She is engaged in social 
work in Brooklyn. Her husband, 
Hubert W. Schleuning, is on the 
faculty of the Polytechnic Institute 
ol Brooklyn teaching physics and 
is doing research work on nuclear 
fission and radar for the Polytech- 
nic Research & Development Co. 


Industry News 


Congress Defers Amendment for 
Increased Aleohol Drawback 


Action has been deferred on 
H. R. 8920 on proposed amend- 
ments which would permit an in- 
crease in the drawback claim from 
$6 to $7 per proof gallon on ethyl 
alcohol withdrawn and intended 
for use in the production of flavors 
and flavoring extracts. No revised 
bill will be passed during the cur- 
rent session of Congress. Members 
ol the Senate Finance Committee 
were in favor of the recommenda- 
tion to increase the allowance as 





presented by the Flavoring Extract 
Manufacturers Assn. Action was 
deferred at the request of the Sec- 
retary of the Treasury. The next 
session of Congress may act favor- 
ably on this important matter. 


Sugar Quotas Increased 350,000 
Tons for 1950 


An increase of 350,000 short 
tons, raw value, in the supply of 
sugar that will be available under 
1950 sugar quotas has been an- 
nounced by the Dept. of Agricul- 
ture. With this increase a supply 
for the year totaling 7,850,000 short 
tons, raw value, will be established 
in the consumption requirements 
determination. 


Apple Ice Cream and Ices Are 
Now Practical Products 


A new method for producing ap- 
ple juice and apple juice concen- 
trate will make apple ice cream 
and ices practical products. Previ- 
ous attempts to impart apple flavor 
to ice cream have not proved en- 
tirely satisfactory. The new _ tech- 
niques have been developed at 
New York State Agricultural Ex- 
periment Station at Geneva. The 
process involves addition of ascor- 
bic acid to the apples during or 
immediately after milling and be- 
fore pressing. The ascorbic acid de- 
lays the changes that produce 
browning of the apples until oxy- 
gen can be removed by deaeration 
and enzymes inactivi ated by pas- 
teurization. Freezing this juice and 
removing the ice by a process origi- 
nated at the station gives the con- 
centrate two and one half times the 
soluble solids content of the regu- 
lar juice. Apple ice cream is made 
by blending 29 per cent of the new 
concentrate with an ice cream mix 
containing 14 per cent milk fat, 10 
per cent milk solids not fat, and 15 
per cent sugar. A good mild-fla- 
vored ice cream was also obtained 
by adding 35 per cent apple juice. 
Juice or concentrate is added at the 
freezer alter mix is partly frozen. 


Hearings on Proposed Connecti- 
cut Standards of Identity 


Briefs regarding provisions con- 
tained in the proposed standards of 
identity and quality for uncarbon- 
ated fruit beverages, ingredients and 
imitations thereof issued by the 
Connecticut Food and Drug Com- 
mission may be filed not later than 
August | by any one objecting to any 
of them. A hearing was held in Hart- 
ford on the provisions July 25. 
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Glycerine in New Cosmetics 


How glycerine is being employed in cake-makeup, cream 


rouges, non-greasy cream bases, two-way shaving creams 


hair preparations ete. 


JOYCE C 


LYCERINE enjoys an out- 

standing reputation as a 

basic raw material of the cos- 
metic industry. Its adaptability was 
well indicated recently when, from 
London, Ruemele (1) wrote that, 
“Undoubtedly glycerine might be 
regarded as the most frequently 
used ingredient for the rmanufac- 
ture of various cosmetics.” 


Use in Cosmetic Formulation 


This statement is evidently 
based on the fact that, with the 
obvious exception of dry powders, 
there is hardly a type of toilet 
goods product in which one o1 
more of  glycerine’s properties 
could not be used to advantage. 
‘These characteristics have been 
discussed in detail by Lesser? 
Briefly stated, however, it may be 
said that glycerine is used in cos 
metic formulations because: 

(1) It serves as an efficient humec- 

tant or hygroscopic agent. 

In addition to the plasticizing 

effect of the moisture it holds, 

glycerine itself is an effective 
plasticizer. 

An outstanding solvent and a 

good vehicle for many sub- 

stances, its viscosity provides 

“body” and the ability to sus- 

pend many insoluble materials 

in liquid preparations. 

(4) It has excellent lubricating 
properties and imparts a desir- 
able smoothness to many prod- 
ucts. 

(5) Its antifreeze 


— 


(2 


“— 
t6 


properties are 
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important in relation to winter 

shelf-life. 

Glycerine is notable for its emol- 
lient and soothing action on the 
skin. It has a warm, pleasing sweet- 
ness which, in addition to other 
properties, commends its use in 
dentrifrices and mouth washes. In 
general, the wholesomeness and 
safety of natural glycerine have 
long been recognized as among its 
most important properties. Of 
course, only glycerine of U.S.P. 
quality should be used in toilet 
goods production. In this connec- 
tion, it should be noted that the 
monograph on glycerine in the 
new I4th edition of the Pharma- 
copoeia will contain a test for chlo- 
rinated compounds. 

Consideration of these proper- 
ties helps to explain why glycerine 
continues to expand its usefulness 
with the development of new cos- 
metic products of improvements in 
old ones. A check of technical and 
patent literature of the last few 
years shows very definitely how olt- 
en this adaptable fluid is called 
upon to impart certain desirable 
characteristics to the new or im- 
proved products. 


Valuable in Make-up 


Thus, glycerine is finding more 
frequent use in the manufacture of 
make-up materials. An interesting 
example of such employment is 
provided in a simplified procedure 
for making an improved make-up 
cake. When Sharlitt® decided to 
use milk protein as a non-irritating 


. . « Properties and advantages 


A. STETSON 


binder in such items, he also indi- 
cated that glycerine was a most 
valuable adjunct by including it 
in all of the examples in his pat- 
ent. A typical method for making 
a make-up cake, which overcomes 
the tendency of similar products to 


cause dryness of the skin, calls for 
the use of: 

Tale. ; F ‘ .. 70 Ib. 
litanium dioxide daanelew eee 
Pigments ; ge thas 3 Ib. 
Dehydrated skim milk ueaeuseunae Mee 
Sodium lauryl sulfate .. errr 
Mineral oil ; ; . 5 Ib. 
Yellow petrolatum ‘ re 5 Ib. 
Glycerine a shawacl eee 


The first five ingredients are 
mixed and the mixture passed 
through a micro-pulverizer to ob- 
tain complete intermingling. The 
powdery mass is placed in a mixer 
and the rest of the ingredients are 
added. ‘The combined materials 
are again passed through the mi- 
cro-pulverizer, and the ‘material is 
then compressed into cake form 
and is ready for use. 


Basie Foundation Cream 


Glycerine is no stranger to other 
types of make-up materials. For ex- 
ample, it is a useful component of 
an improved basic foundation 
cream which can be varied to suit 
individual needs. Thus a product 
that leaves a thin, nongreasy film 
to which the powder will adhere 
firmly, may be made from:4 


Glycerine monostearate (self- 


emulsifying) 4.5 per cent 
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Lanolin 2.48 per cent 


Cetyl alcohol #.95 per cent 
Light mineral oil 18.60 per cent 
Preservative sufficient 
Colloidal 


minum silicate (“Vee- 


magnesium = alu- 


gum”) 
Water 
Glycerine 


1.65 per cent 
64.35 per cent 
. 5.80 per cent 
rriethanolamine . 0.52 per cent 


Mix the first five ingredients and 
heat to 65 to 70°C., stirring until 
uniform. Add the silicate slowly to 
the water, continually agitating 
until smooth. Add the glycerine 
and triethanolamine to this liquid 
gel and heat to the same tempera- 
ture. Add the first mixture to the 
second and mix until smooth and 
cool. 


Modern Type Cream Rouges 
YI S 


The benefits of glycerine may 
also be used advantageously in the 
formulation of modern type cream 
rouges, as in the following exam- 
ples:* 

Glyceryl monostearate (self 
emulsifying) 11.0 per cent 
Spermaceti . ‘ .. 4.5 per cent 
Glycerine 
Wate: 
Color lakes 


Perfume 


15 per cent 
71.0 per cent 
8.0 per cent 
1.0 per cent 


Preservative sufficient 


Heat the first four ingredients 
together at 90°C., stirring until a 
smooth cream forms. Cool to 50°C., 
then add the perfume and color 
and mill until the perfumes and col- 
ors are evenly dispersed. 

During the last year or two, 
there has been a growing interest 
in lip make-up that will not smear 
and come off on clothes, cigarettes, 
drinking glasses and other surfaces. 
Glycerine may be a useful compo- 
nent of such items. This is indi- 
cated in Kilmist’s® procedure 
for making liquid products which, 
when applied to the lips, form a 
moisture-proof and smear-prool 
coating. 

Glycerine is a standard ingredi- 
ent of many cosmetic creams. In- 
deed, it is one of the essential com- 
ponents of the oil-in-water emul- 
sion products that are often re- 
lerred to as the vanishing type 
bases and which comprise — the 
bases of many cosmetic products, 
ranging from hand creams to 
brushless shave creams. The devel- 
opment of new types of cosmetic 
creams or the employment of new 
materials in their production is 
frequently an indication for the 
use of glycerine. It is employed, for 
example, with diethylaminoetha- 
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nol, a fairly new and very reactive 
emulsifier which produces  cos- 
metic creams of exceptional white- 
ness." Thus, in experimental 
work, a completely white, compar- 
atively odorless, stable vanishing 
cream was produced from: 


Stearic acid, triple pressed 180 Gm. 
Mineral oil 

Diethylaminoethanol 

Witch hazel extract 

Glycerine 


Water 


Use as Plasticizer 


Among the best known uses for 
glycerine is its employment as the 
plasticizer in cosmetic composi- 
tions based on vegetable gums, al- 
ginates, pectin, and other related 
thickening, suspending and emul- 
sifying agents. Recently Musher* 
introduced a new material, ob- 
tained from oats, as a means of 
providing viscosity, adhesiveness, 
covering power and gum-like elf- 
fects to various cosmetic products. 
Used in a ratio of from 2 to 7.5 
per cent, this special oat fraction 
could be employed in the prepara- 
tion of various skin lotions, vanish- 
ing creams, cold creams, depilato- 
ries, and dentifrices. Glycerine, it 
was specified, could be used as an 
emollient and for other purposes 
in formulating such cosmetic prod- 
ucts. For instance, a simple lotion 
could be made by adding the oat 
fraction to a mixture of glycerine 
and rose water. 


Non Greasy Cream Base 


It must not be forgotten, how- 
ever, that the natural thickening 
and emulsifying gums are feeling 
the competition offered by the vari- 
ous more uniform and depend- 
able cellulose’ derivatives. “The 
newer and the older types of mate- 
rials are quite alike, however, in 
that they make similar use of glyc- 
erine.” Illustrative is its pres- 
ence in a non-greasy cream base as 
given by Davies,'’ as follows: 
Methyl cellulose (“Tylose” 

M450) .. 5 se Bist 1.5 per cent 
Liquid petrolatum 10.0 per cent 


Glycerine 5.0 per cent 


Methyl para-hydroxyben- 


zoate ods Gases. 0.1 per cent 


Water, to make . 100.0 per cent 


Dissolve the methyl cellulose in 
30 parts of the preserved water, 
heated to about 60°C. Allow to 
stand and cool with frequent stir- 
ring. Add the petrolatum in three 
separate quantities, mixing to 
emulsify after each addition. Fi- 
nally, gradually add the remainder 


of the water mixed with the glycer- 
ine. Mix and homogenize. 

The use of novel ingredients in 
cosmetic preparations is often an 
indication for extending the scope 
of glycerine’s usefulness. An inter- 
esting case in point is offered in 
preparations containing brewer's 
yeast as a main ingredient and said"! 
to be beneficial to the skin. An ex 
ample of such a cosmetic product is 
given as follows: 


12 Gm. 
Water, hot, distilled ..... 460 cc. 
620 Gm. 
10 Gm. 
lriethanolamine 4 5 Gm. 
20 Gm. 


Powdered linseed 


Brewer's veast, debittered .... 


Glycerine 


Preservative 


The product also contains five 
drops of benzaldehyde. 

Most shaving creams contain 
substantial proportions of glycer- 
ine. In discussing the production 
of such items. Ruemele' — rec- 
ommends the addition of glycerine 
as a precaution against the ten- 
cig of shaving creams to dry out 
or change appearance during stor- 

In addition, he feels that glyc- 
ae is valuable because it helps 
to increase the smoothness and the 
softness of the products. 


Two-way Shaving Creams 


It is unnecessary, of course, to 
here consider the production of 
the standard types of lathering or 
brushless shaving creams. How- 
ever, Janowitz'® has called at- 
tention to a development that 
should be of considerable interest. 
He refers to the so-called “two- 
way” shaving cream. If the user 
has time, he may make a lather 
with such a product, using water 
or, if he is in a hurry, he may use 
it as a brushless cream. He gives 
the following formula which can 
serve quite usefully as a cream of 
this sort: 
Stearic acid 18 parts 
Lanolin 
Mineral oil 
Glycerine 


3 parts 
3 parts 
5 parts 
lriethanolamine 2 parts 
Borax oss. pein ost iterate 2 parts 


Water, to make 100 parts 


Janowitz remarks that if the 
stearic acid content is increased, 
the cream becomes more definitely 
the brushless type, but if the soap 
content is higher, there is obtained 
a quite highly saponified shaving 
cream. 

Another noteworthy trend has 
been the interest displayed in liq- 
uid shaving creams. Perhaps the 
availability of the new types of 
polyethylene ‘ ‘squeeze bottles’ may 
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New Lauryl Sulfate 
Surface Active Agent 


Marketed by U.S.I. 


A new lauryl sulfate surface active 
agent is now being marketed by U.S.I. 
under the trade name SIPON L-20. The 
unusual composition of the product par- 
ticularly recommends its use where high 
foam and detergency coupled with mild 
action on the skin are desired, 

SIPON L.-20 is the first surface active 
agent marketed as the result of a broad 
detergent development program under- 
taken jointly by U.S.1. and Societe Sin- 
nova of Paris. A new production unit is 
nearing completion in Baltimore and ad- 
ditional products will be offered in the 
near future. 


Urethan Halts Progress 
Of Lymphomatous Cancer 


Oral administration of urethan is reported 
to have produced an abatement of the symp- 
toms of mycosis fungoides, a lymphomatous 
cancer condition, in four of nine patients, for 
periods lasting from three to nineteen months. 
The drug was given as a 20% solution in syrup 
of raspberry, in doses ranging from 1 to 5 
gm. per day, according to the ph¥sicians who 
made the treatments. 

Effects on four of the patients were de- 
scribed as favorable and apparently signifi- 
cant, although temporary. Improvement con- 
sisted of relief of itching. repression of 
tumors, and epithelization of ulcers, the 
physicians state. 


Eight New Antibiotics 


From Vegetables. Fruit 


Eight new antibiotics, discovered in cab 
bages, sweet potatoes, and bananas are being 
tested for their antibacterial and antifungal 
potentialities. A pure crystalline antifungal 
agent has already been isolated, it is reported, 
from dried leaves of cabbage. A wilt-resistant 
variety of sweet potatoes is said to have 
yielded an extract which combats wilt-pro 
ducing fungi in tomatoes. Another extract is 
described as active against bacteria which 
cause boils. Tests also indicate that extracts 
of chemicals produced during ripening of 
bananas are of a very high potency. 


New Manual on Finishing 
And Maintaining Floors 


A new manual is reported available which 
helps analyze specific floor problems and tells 
how to prepare floors for finishing, how to 
apply coatings, and how to maintain them. 
Included are sections on floors of the follow 
ing types: wood (including gymnasium floors 
or other floors where athletic activities are 
held), asphalt tile, rubber tile, linoleum, con 
crete, cork, terrazzo, magnesite, marble, and 
masonite, 
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Stored Grains Protected 
By New U.S.I. Products 


New Pyrenone Protectants for | 


Jse on Wheat 


And Other Grains and Seeds Now in Commercial Production 


Culminating four years’ intensive 


laboratory investigation including two 


years of extensive field trials, U.S.1. announced late in July the commercial 


Makes Synthetic Rubber 
Without Use of Styrene 


A new synthetic rubber called polybuta- 
diene rubber is made from butadiene and 
requires no styrene. a large oil company an- 
nounces. If successful the new synthetic may 
end the shortage of man-made rubber. Styrene. 
an essential ingredient in the synthetic known 
as “GR-S.” is obtained from critically-short 


benzene, while butadiene, made from petro- | 


leum, can be produced in increased quantities 
in existing plants to meet the present heavy de- 
mand for synthetics, the announcement said. 

Road tests indicate that the new synthetic 


production and availability of two new prod- 
| ucts for the protection of wheat and other 
stored grains and seeds against insect in- 
festation. 





is superior to GR-S and perhaps to natural | 
rubber for tire treads. It may even be equal | 


to “cold rubber” in quality, it is claimed. In 
the development process, polybutadiene latex 
is said to have been mixed with carbon black 
before conversion to solid rubber. A softer 
polybutadiene reportedly was obtained under 
moderately low temperatures. 


Prevent Corrosion of Iron 
And Steel with Tungsten, 
Molybdenum Compounds 


Corrosion of iron and steel by circulating 
water can be almost completely prevented. 
university scientists report, by addition of 
small amounts of tungsten and molybdenum 
compounds. Dissolving a few hundred p.p.m. 
of the compounds in circulating water or brine 
will stop rusting, it is claimed. 

The compounds, sodium and _ potassium 
tungstate and sodium and potassium mo- 
lybdenate, are at present more expensive than 
the chromates but have the advantage of being 
colorless, whereas the chromates are a vivid 
yellow. Their colorless properties suggest pos- 
sible use of the compounds in such products 
as anti-corrosive paints. 


Publishes New Free Guide 
To Photometric Analysis 


A new manual on photometric methods of 
analysis has been published by a large labo- 
ratory equipment manufacturer with the aim 
of: (1) elarifying symbols and terminology 
(2) discussing range dif 
ferent methods (3) 
choose the operating conditions, filters, ete.. 
best suited to the particular need. 


and accuracy of 


enabling the analyst to | 


This dramatic close-up shows what a weevil 
infestation can do to wheat. The white, dusty 
material is known as ‘“‘Frass’’ — ‘‘farinacious 
matter.’’ A treatment with Pyrenone Wheat Pro- 
tectant when the grain was put in storage could 
have prevented this damage. 


Pyrenone Wheat Protectant is recom- 
mended solely for use on wheat and was 
developed to meet the special requirements 
imposed by the normal trade methods of 
handling and processing wheat, and 
pulverized wheat ground to a special mesh as 
a diluent. 

Pyrenone Grain Protectant, based on a spe- 
cially selected mineral diluent, has a broader 
field of usefulness and is recommended for 
use on corn, barley, rice, oats, and other 
grains and seeds under any conditions where 
the presence of a small amount of an added 
mineral is not objectionable. 

(Laboratory and field tests demonstrated 
that the choice of a diluent is of vital im- 
portance in the performance of these protec- 
tants and further study may lead to the in- 
troduction of several more highly specialized 
protectants to meet the individual require- 
ments imposed by certain crops.) 

Insect losses in stored frains, seeds, ete... 


uses 


are of enormous economic consequence. Even 
in this country where techniques of harvesting 
and storage are far more advanced than in 
many areas. are estimated to range 
from a low of 2 or 3% under the best condi- 
tions to as high as 50% on some crops under 


losses 


adverse conditions. The average damage has 
| been estimated at as high as 5% 
| the U. S. alone would approxi- 
mate 250000000 bushels or 


roughly $500,000,000.00 


which in 
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ee) ies) Stored Grain 


Up to the present these losses have only 
been held in check to a degree by the slow 
improvement of storage facilities and tech- 
niques and by more or less frequent fumiga- 


Georgia Snap Corn with husk removed to show 
weevil damage. 90% of the nutrient value of 
this corn has been destroyed by the insect in- 
festation, making it unfit for use as animal feed. 


tion to keep the degree of insect infestation 
from getting completely out of hand. 

Pyrenone Protectants, which can and should 
be mixed with the grain at the time of 
storage and before serious infestation has 
had an opportunity to develop, will protect 
the grains for a full storage season and quite 
possibly longer. Full on commercial 
quantities of grain treated and stored under 
normal commercial conditions have included 
wheat, corn, barley, rice, and oats, while tests 
now under way extend the investigation to 
numerous other crops. 

Present economic losses include not only 
shrinkage (loss in weight due to insect dam- 
age) but down-grading of grains due to ex- 
cessive insect infestation. An additional factor 
of increasing importance is the highly un- 
desirable presence of insect fragments in 
flours and meals. 

The protection of stored grains against in- 
festation by the direct addition of a protectant 
material was rendered possible only by the 
unique combination of qualities possessed by 
the Pyrenones, namely, effectiveness against | 


tests 


ALCOHOLS 
Amy! Alcohol (Isoamyl Alcohol) 
Butanol (Normal-Butyl Alcohol) 
Fusel Oil—Refined 
Propanol (Normal-Propy! Alcohol) 
Ethanol (Ethyl! Alcohol) 
Specially Denatured—all regular 
and anhydrous formulas 
Completely Denatured—all regular 
and anhydrous formulas 
Pure—190 proof U.S.P., 
Absolute—200 Proof 
Solox*—proprietary solvent— 
regular and anhydrous 
ANTI-FREEZES 
Super Pyro* Anti-Freeze 
U.S.1. Permanent Anti-Freeze 
ANSOLS 
Ansol* M 
Ansol* PR 


ACETIC ESTERS 
Amy! Acetate—Commercial and High Test 


Butyl Acetate 

Ethyl Acetate—all grades 

Normal-Propyl Acetate 
OXALIC ESTERS 

Dibuty! Oxalate 

Diethy! Oxalate 
PHTHALIC ESTERS 

Diamy! Phthalate 

Dibuty! Phthalate 

Diethyl Phthalate 

Diisooctyl Phthalate D 
OTHER ESTERS 

Diatol* S 

Diethy! Carbonate U.S.1. Animal Protein Factor 

Ethy! Chloroformate 
INTERMEDIATES 

Acetoacetanilide 

Acetoacet-ortho-chloroanilide 

Acetoacet-ortho-toluidide 

Acetoacet-para-chloroanilide 


U.S.1. CHEMICAL NEWS 


Good to the Last Drip 


A pharmaceutical manufacturer reports 
that use of a handy, easy-to-make gadget for 
draining drums, particularly those containing 
expensive tax-paid alcohol, helps him to get | 
more complete recovery of contents. The 
gadget is a siphon 
tube made from an 
eight-inch length of 
14-inch copper tub- 
ing. In operation, 
the small bung in 
the end of the drum 
is loosened but not 
removed and then 
the drum is tilted to about a 45 
angle over a suitable vessel. The 
bung is then removed and the short 
leg of the siphon quickly inserted 
while the liquid is still draining. 

The siphon fills and continues to 
run until the last spoonful is recovered. 


% COPPER TUBING 


a 


virtually all the common grain-destroying in- 
sects plus a practically complete freedom 
from toxicological hazards of any kind. Years 
of experimental work, which still continues 
intensively and will for a long time to come, 
have been required to arrive at the most effec- 
tive formulations. The net result is the de- 
velopment of these completely new products 
and techniques which represent an enormous 
contribution toward the solution of one of 
the world’s worst insect control problems. 
Both availability and distribution will be 
limited in 1950. Pyrenone Wheat Protectant 
will be available in reasonable quantities for 
use in Kansas-Oklahoma areas, generally re- 
garded as most serious from the standpoint 
of insect infestation, and in the Pacific North- 
west. Pyrenone Grain Protectant during 1950 
will be used mostly on Southern corn wherein 
infestation and consequent are ter- 
rifically severe. Ample quantities of both, 
however, will be available for commercial ex- 
periments in other areas and on other crops. 
Plans for availability in 1951 are much more 
extensive and involve manufacture of the | 
Pyrenone Protectants at numerous points 
selected to best serve areas of larger use. 
Major production activities will be concen- 
trated in Kansas but supplemental plants in 
other large consuming areas are being built. 


losses 





PRODUCTS OF 


Ethyl Acetoacetate 
Ethyl Benzoylacetate 
Ethyl Sodium Oxalacetate 
ETHERS 
Ethyl Ether, U.S.P. 
Ethyl Ether, Absolute—A.C.S. 
ACETONE — A.C.S. 
FEED PRODUCTS 
Choline Concentrates 
Curbay B-G* 
-Methionine 
Riboflavin Concentrates 
pecial Liquid Curbay* 


Supplement 
Vacatone* 40 


Arochem*—modified types 
Arofene*—pure phenolics 


*Reg. U.S. Pat. OF. 


| can handle two units, it is reported. 


RESINS (Synthetic and Natural) 


Aroflat—for special flat finishes 


Printed in U.S. A. 


* 1950 


Further information regarding the 
manufacturers of these items may 
be obtained by writing U.S.I. 


For removing rust stains on fabrics, a new formu- 


| lation containing hydr fluoric acid is described 


(No. 589) 


as fast-acting and harmless to fabric. 


To make aluminum as tough as heavier steel 
alloys, a new hard coating is applied electro- 
chemically in thicknesses from 0.0001 to 0.006 
inches, it is claimed. It is wear-resistant and in- 


| sulates the metal against heat, the makers state. 


(No. 590) 


To dispel unwanted odors, a new four watt lamp 
bulb, operating on household current, gives off 
just barely noticeable concentrations of ozone 
ind has a mild germicidal effect, according to 
the makers. (No. 591) 


A new plastic, claimed to bridge the gap be- 
tween soft and hard rubber, meets the need for 
a high-strength material resistant abrasion 
and chemicals and capable of production in 


(No. 592) 


to 


varying degrees of flexibility. 


A new, non-toxic wax activator, reported to be 
an efficient spreading agent for paraffin and 
microcrystalline waxes, plasticizes paraffin wax 
and greatly improves penetration of wax into 
porous materials such as paper and textiles, the 
makers assert. (No. 593) 
Two new rust inhibitive white lead pigments, 
reportedly non-reactive toward vehicles contain- 
ing free carboxyl groups, are available in com- 
mercial quantities. (No. 594) 
A new caution-label dispenser for marking 
hazardous chemicals has three different rolls of 
cellulose tape labeled “‘corrosive,’’ ‘‘poison,"’ 
and ‘‘flammable,’’ each in a different color, it 
is reported. (No. 595) 


For quick determination of moisture content of 
wood and plaster, a new portable instrument is 
said to indicate per cent moisture direct, at the 
touch of a button. (No. 596) 
To fill drums to correct weight, an extremely ac- 
curate, automatic, air-operated device is claimed 
to handle oils, paints, varnishes, chemicals, 
syrups, and food products. Unit is said to operate 
rapidly, and flow can be regulated to suit mate- 
rial and operation. Device operates safely under 
hazardous conditions and one man, unskilled, 


(No. 597) 


For instant measurement of films such as porce- 
lain enamels, platings, leathers, paints, foils, 
plastic sheeting, glass, paper, rubber, lacquers, 
tinnings, etc., a new light-weight, vest-pocket 
size dry film thickness gauge is claimed to have 
an accuracy of + 5% + 0.0001 inch. (No. 598) 


Aroplaz*—alkyds and allied materials 
Congo Gums—raw, fused & esterified 
Ester Gums—all types 

Natural Resins—all standard grades 


INSECTICIDE MATERIALS 
CPR Concentrates: Liquid & Dust 
Piperonyl Butoxide 
Piperonyl Cyclonene 
Pyrenone* Concentrates: Liquid & Dust 
Pyrethrum Products: Liquid & Dust 
Rotenone Products: Liquid & Dust 
INSECTIFUGE MATERIALS 
Indalone* 
Triple-Mix Repellents 


OTHER PRODUCTS 

Collodions 
Ethylene 
Nitrocellulose Solutions 
PiB*—Liquid Insulation 
Urethan, U.S.P. 
Special Chemicals 

and Solvents 
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60 EAST 42ND ST,, NEW YORK 17, N, Y. 
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account for this renewed interest. 
As with other types of shaving 
preparations, glycerine plays a very 
useful role in the formulation of 
the liquid preparations. Typical of 
their composition is the following 
as given by De Navarre:'* 
Stearic acid, triple pressed... 8.4 per cent 
Cocoanut oil . 8.4 per cent 
Caustic potash (100%) . . 2.5 per cent 
Superfatting agent 1.0 per cent 
Glycerine 
Alcohol 

Water, to make .. 


8.0 per cent 
3.0 per cent 
100.0 per cent 


Glycerine finds use even in con- 
nection with electric shavers, being 
used in both preshave and after- 
shave lotions. A product of the lat- 
ter type—a soothing and emollient 
electric razor after-shave cream lo- 
tion—may be made along the fol- 
lowing lines:'® 


Glyceryl monostearate 
(self-emulsifying) 
White oleic acid 


3.5 per cent 
2.0 per cent 
Glycerine 5.0 per cent 
Triethanolamine 
Menthol 

Water 

Alcohol 


Perfume and preservative 


0.5 per cent 

0.1 per cent 

81.6 per cent 

7.0 per cent 
. sufficient 


Melt the glyceryl monostearate 
with the oleic acid. Heat together 


the glycerine, triethanolamine, pre- 


servative and water to approxi- 
mately the same temperature and 
add to the first mixture with high 
speed stirring. When the tempera- 
ture drops to 50°C, add the men- 
thol and perfume dissolved in al- 
cohol. Continue stirring until the 
emulsion is cool. 


Hair Care Products 
The role played by glycerine in 
hair-care products hardly requires 
comment, but it is interesting to 
note how its use has been extended 
in newer type or improved com- 
positions. For example, in discus- 
sing modern hair fixatives, Janna- 
way (16) presented the following 
formula for making a brilliantine 
cream: 
Glyceryl monostearate 
(self-emulsifying) 9.0 per cent 
Cetyl alcohol ; 1.5 per cent 
Mineral oil 
Glycerine 


25.0 per cent 
1.5 per cent 

Beeswax 

Water, distilled 

Perfume and preservative 


1.0 per cent 
59.0 per cent 

sufficient 

Another interesting develop- 
ment in the field of hair fixatives 
is based on special urea-formalde- 
hyde resins. A typical formula for 
such a non-greasy product is as fol- 
lows: 
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The ability of glycerine to suspend insoluble materials in liquids and to impart a desirable 


smoothness to products makes it extremely useful. 


Urea ‘ . 180 parts 
Glycerine 100 parts 
Boric acid 60 parts 
Solution of formaldehyde $50 parts 
180 parts 


200 parts 


Amonia (25%) 


Distilled water 


Dissolve the first three ingredi- 
ents in the boiling water, add the 
formalin and then the ammonia. 
Keep the mixture boiling for 15 
minutes, stirring constantly. When 
cold, replace the water lost by add- 
ing alcohol (95 per cent) or water 
to make 1000 parts, 

It is said (17) that such prepara- 
tions are stable and of good fixa- 
tive properties, giving a fine pli- 
able film on evaporation of the sol- 
vent. The film itself is removed 
simply by washing. If desired, fixa- 
tives of this kind may be tinted 
and perfumed and_ tonic sub- 
stances, like piloc: irpine or quinine 
compounds, may be incorporated. 


Insect Repellent Preparations 


Formulators of newer types of 
cosmetic specialties have often 
found it to their advantage to 
make use of the properties inher- 
ent in glycerine. One class of prod- 
ucts that has found a wide wel- 
come is the war-borne insect-repel- 
lent preparations. Improvements 


in the cosmetic elegance of such 
products and in their efficiency 
have been made during recent 
years. For example, one group of 
workers (18) have developed meth- 
ods for making insect-repellent 
sticks that are transparent, stable 
at the extremes of temperature 
normally encountered, nonfriable, 
nonbleeding and easily applied to 
the skin. These sticks have an un- 
usually high proportion of one or 
two types of active insect repellent, 
are made with a soap base and 
contain plasticizing glycerine to 
prevent brittleness. A typical pro- 
cedure calls for the following: 

Dimethyl phthalate ‘ 12.2 parts 
2-Ethyl-l, 


Isopropyl alcohol (91%) 


}-hexanediol 18.0 parts 
31.5 pal ts 
20.3 parts 


12.1 parts 


Sodium stearate, powdered 
Glycerine 

Distilled water 3.5 parts 
Color solution .2 parts 


Perfume .2 parts 


A further improvement in the 
properties of insect repellents was 
presented quite recently by Coler. 
(19) He pointed out that repel- 
aie applied to the skin in a 
spotty fashion are no deterrents to 
insects but merely lead the biting 
and stinging pests to concentrate 
on the uncovered areas. To pre- 
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‘Books for your office shelf-ready reference to profits 





ERE’S a carefully selected group of books on the soap, cosmetic, and perfume industries. You'll 


find one or more that fit your specific needs. They'll serve you for immediate profits and long- 


term reference. Look them over well. See for yourself their rightful place on your own bookshelf. 


1. PHARMACEUTICAL SELLING, DETAILING & SALES 
TRAINING. By Arthur F. Peterson, marketing and 
management consultant. Specific information the 
man in the field needs to sell more productively, 
how to get dealer co-operation, how to facilitate 
clerical work. Prepares the reader for more scien- 
tific, technical selling required today to keep pace 
with what physicians and dealer expect. Analyzes 
the salesman’s job, shows him how to organize his 
territory, prepare route lists, handle buyers, rate 
physicians, conduct interviews, etc. 374 pages, 
illustrated and indexed. $4.50 postpaid. 


2. THE ESSENTIAL OILS, VOL. III. By Ernest Guen- 
ther, Ph.D. Just off the press. First of the mono- 
graph series, describing the oils of the plant fami- 
lies Rutaceae (with special emphasis on the very 
important citrus oils) and Labiatae. Discusses in- 
dividual oils, their botanical and geographical ori- 
gin, methods of cultivation. Techniques of dis- 
tillation and yield of oil, their physicochemical 
properties, chemical composition, total production, 
and uses in industry. Author has integrated results 
of field work, laboratory, and literature. Work of 
hundreds of prominent scientists has been carefully 
screened and edited for your use in this outstanding 
series. Maison G. deNavarre says: “In no other 
work is the treatment of essential oil constituents so 
complete and up-to-date.” You'll want this latest 
volume of this important series. 777 pages, illus- 
trated and indexed. $10.00 postpaid. 


3. THE ESSENTIAL OILS, VOL. Il. By Ernest Guen- 
ther, Ph.D. This second volume gives data on 
several hundred of the more important constituents 
of essential oils. Describes the structural formulas, 
occurrence, methods of isolation and identification, 
the physicochemical properties of these compounds. 
Essential oil constituents grouped according to the 
class of compound to which they belong. Hydro- 
carbons, Alcohols, Esters, Kezones, Lactones, etc. 
852 pages, illustrated and indexed. $10.00 post- 
paid. 


4. THE ESSENTIAL OILS, VOL. |. By Ernest Guen- 
ther, Ph.D. Covers (1) The Origin and Develop- 
ment of the Essential Oil Industry; (2) The Chem- 
istry and Function of Essential Oils in Plant Life; 
(3) The Products of Essential Oils; Methods of 
Distillation, Enfleurage, Maceration and Extraction 
with Volatile Solvents: (a) Distillation of Essential 
Oils, (b) Natural Flower Oils, (c) Concentrated, 
Terpenless and Sesquiterpenless Oils; (4) The Ex- 
amination and Analysis of Essential Oils, Synthetics 
and Isolates. Indispensable for up-to-date infor- 
mation on chemistry, production, and analysis of 


essential oils. 27 pages, illustrated and indexed. 
$6.00 postpaid. 


5. SOAPS AND DETERGENTS. By &. G. Thomssen, 
Ph.D., and John W. McCutcheon, M.A., F.C.1.C. 
New book on technology of soap making. The 
relatively new field of synthetic detergents thor- 
oughly discussed. Contains tabulation of around 
250 surface active agents, their classification, 
trade names, manufacturers and application in the 
soap industry. All phases of practical soap-mak- 
ing covered, 511 pages, 66 illustrations. $9.00 
postpaid. ($9.54 for foreign orders. ) 


6. SYNTHETIC FOOD ADJUNCTS. By Morris B. Jac- 
obs, Senior Chemist, Chief of the Chemical Bureau 
of Foods & Drugs, Dept. of Health, City of New 
York. Comprehensive handbook of information 
needed to make and use the colors, flavors and 
other synthetic adjuncts employed in the food in- 
dustries. Full direction for their mixing, blending 
and formulation from the many hundreds of indi- 
vidual chemical compounds that enter into food 
production—including flavoring substances, color- 
ing matters, vitamins, vitagens, preservatives, anti- 
oxidants, stabilizers, emulsifiers, etc. 335 pages. 
$5.50 postpaid. 
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7. THE CHEMISTRY AND MANUFACTURE OF COSMET- 
ICS. By Maison G. deNavarre. A new kind of 
cosmetic book—that points the surest way to suc- 
cess in making any product and undertaking any 
problems. Everyone of its hundreds of formulas— 
for cosmetics of all types and purposes—has been 
produced, tested, and proved to work in the author’s 
own laboratory. 745 pages. $9.00 postpaid. 


8. THE LAW OF FOODS, DRUGS & COSMETICS. By 
Harry A. Toulin, Jr. Working manual of Official 
Government Regulation, FDA Trade Correspon- 
dence Rulings, Official Forms and Charts. Thor- 
ough analysis of the decisions relating to: False and 
Misleading Advertising, Unfair Competition and 
Misbranding, Informative Labeling. One large 
volume, 1460 pages. (Will be kept up to date with 
pocket supplements for modest additional charge. ) 
$17.50 postpaid. 


9. PERFUMES, COSMETICS AND SOAPS. 
A. Poucher. 

(a) VOL. I—DICTIONARY. Every substance used in 
the manufacture of perfumes and cosmetics fully 
described. Vol. I puts at your command wide 
new resources for developing new products, and 
for effecting economies and improvements by 


choosing the best of all available materials. 440 
pages. $8.00 postpaid. 


By William 


(b) VOL. I1II—TREATISE ON COSMETICS. The best of 
present-day cosmetics explained in detail. How to 
prepare them fiom commonly available materials by 
easily applied methods. Shows how to vary per- 
fumes and colors to obtain any desired result; warns 
against specific causes of defective products. Each 
chapter covers the many varieties of a type of cos- 
metics, and is loaded with representative formulae. 
The most comprehensive book now available on 
cosmetics—indispensable to everyone in the field. 
288 pages. $7.00 postpaid. 


10. MODERN COSMETICOLOGY. By Ralph G. Harry. 
Partial contents: Emulsions, Cleaning Creams, 
Milks and Lotions. Acid Creams, Face Packs and 
Masks, Mud Creams, Vanishing Creams, Powder 
Creams, Lubricating Creams. Astringents and 
Skin Tonics. Lipstick. Make-up. Face Powders. 
Sunburn and Suntan Preparations. Deodorants. 
Depilatories. Antitoxidants. Bath Preparations. 
Bath Oils and Emulsions. Foam Baths. Hand 
Creams and Lotions. Dental Preparations. Mouth- 
washes. Shaving Preparations. Hair Tonics and 
Lotions. Hair Creams and Fixatives. Permanent 
Waving Solutions. Hair Setting Lotions, and Hair 
Lacquers. Hair Shampoos and Soapless Deter- 
gents. Manicure Preparations. Eye Lotions. Baby 


Preparations. Foot Preparations. Insect-Bite Prep- 
arations. Humectants. Acne Preparations. Col- 
oring of Cosmetic and Toilet Preparations. 514 
pages. $12.00 postpaid. 


11. MODERN COSMETICS. By E. G. Thomssen. 
Contents: Cosmetic Classification, Face Powder, 
Creams, Lotions, Deodorants, Bath Preparations, 
Make-up Preparations, Rouges, Eye Preparations, 
Lipsticks, Suntan Preparations. Hair Preparations, 
Hair Waving Preparations, Shaving Media, Denti- 
frices, Miscellaneous Cosmetics, Perfumes, Ma- 
chinery and Equipment for Cosmetics, Packaging 
Equipment and Factory Layout. 644 pages. $8.00 
postpaid, 


12. NATURAL PERFUME MATERIALS. By Y. R. Naves 
and G. Mazuyer. Describes the raw materials used 
in the extraction, choice, purification and recovery 
of volatile solvents; the preparation of tinctures and 
infusions; the treatment of concretes; resins and 
balsams; the extraction of the aromas of fruits and 
distilled flower waters; the manufacture of pomade 
and perfumed oils by the use of vegetable and 
animal fats and mineral oils, properly chosen and 
prepared; the processes of digestion and enfleurage 
on solid and liquid absorbants; and the extraction 
of decolorized absolutes and pomades from the dif- 
fused products. Contains much information on 
the chemical composition and analytical examina- 
tion of extraction products; descriptions of plant 
and raw materials subjected to extraction. 355 
pages. $6.75 postpaid. 


13. COSMETICS AND HOW TO MAKE THEM. By 
Robert Busby, 3rd edition, 1945. Simply written, 
practical guide for beauty specialists, hairdressers 
and others concerned with preparation of face 
powders, vanishing creams, nail polishes, rouges, 
lipsticks and other cosmetics. Easy-to-follow form- 
ulas and recipes. Illustrated. $3.00 postpaid. 


14. THE SCIENCE AND ART OF PERFUMERY. By 
Edward Sagarin. Covers the entire story of odor. 
Includes history of perfumery, the raw materials 
of the perfumer and the methods of their produc- 
tion, the art of perfumery, the relationship of odor 
to flavor, the commercial development of the odor 
business, the psychology of perfumers—from earliest 
times to the present. 268 pages. $3.00 postpaid. 


15. SURFACE ACTIVE AGENTS. By Schwartz and 
Perry. $10.00 postpaid. 


USE THE COUPON BELOW AND GET YOUR ORDER OFF NOW 
So We Can Mail Your Books Promptly 


MOORE PUBLISHING CO., INC., Book Div., 9 E. 38th St., New York 16, N.Y. 6-50 


| have enclosed check or money order for $_ 


1293 45 6 7 8 Oa) 
away. 


I have encircled numbers below indicating the books | want: 
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vent such “skips” he prepared an 
insectifugal product which con- 
tains a coloring material that van- 
ishes shortly after application to 
the skin. Illustrating this principle 
is a dressing which serves simulta- 
neously as a skin conditioner and 
as an insect repellent. Such a prod- 
uct is made by blending ten vol- 
umes of 2-ethyl-l1, 3-hexanediol, 
one volume of a 10 per cent solu- 
tion of phenolphthalein in alco- 
hol, two volumes of glycerine and 
two volumes of alcohol and agitat- 
ing with an excess of powdered 
sodium carbonate. The undis- 
solved solids were removed by 
centrifuging. 

The resulting product was a 
somewhat viscous liquid with an 
intense red color. All of the color 
disappeared within a few minutes 
after the dressing was applied to 
the skin. According to Coler, in ad- 
dition to providing beneficial ef- 
fects to the skin, the glycerine also 
served to intensify the fugitive red 
color, 
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Industry News 


Britain Ends Soap 
Rationing September 10 


Or September 10th soap ration- 
ing will end in Britain, it was an- 
nounced on July ]0th in the House 
of Commons by Maurice Webb, 
Minister of Food. According to 
Mr. Webb, improvements in the 
raw material supply position had 
made this possible and he was an- 
nouncing the derationing to en- 
able manufacturers to build up 
stocks. 

The Ministry of Food has 
warned that up to September 10th 
rationing requirements, including 
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the surrender of coupons must be 
strictly observed. This, they indi- 
cated, is in the interest of the pub- 
lic and the trade because manufac- 
turers must be given time to pro- 
duce more soap and to build up 
enough stocks to meet the demand 
when rationing ends. 

Soap rationing in Britain was in- 
troduced on February 9th 1942. In- 
creases during the past year have 
brought the ordinary consumers’ 
ration to the present level of 24 oz. 
per person for each eight-week 
period—roughly half the quantity 
used when buying was unre- 
stricted. 

R. E. Huffam, chairman of the 
Soapmakers’ and Fat _ Splitters’ 
Federation, commenting on the 
announcement said—‘‘In  abolish- 
ing rationing the United Kingdom 
will come into line with the rest of 
the world. During the war British 
soapmakers served the country 
well. Technical resources, imagina- 
tive management, and skilled labor 
overcame the very serious difficul- 
ties of inferior raw materials and 
reduced supply. The nation and the 
Services were kept clean—and that 
adds up to quite a lot in the total 
of national health.” 

Mr. R. W. Boomer, chairman of 
the Soap Makers Assn. indicated 
“We are naturally pleased to hear 
of this further relief from restric- 
tions and appreciate the early an- 
nouncement of derationing. But it 
is dificult to make any comment in 
regard to the future of the soap 
trade until it is known whether or 
not raw materials are to remain 
under control.” 


Reduction in Price of Dial 
Deodorant Soap Increases Sales 


Armour & Co., Chicago, Ill. is 
reaping greater profits from the 
sale of Dial deodorant soap since 
reducing the price from 25 cents to 
19 cents per cake due to the sub- 
stantially larger volume of busi- 
ness. The price reduction followed 
market tests made by the company. 
Prior to the annonucement, Pack- 
er’s Tar Soap Co., Mystic, Conn. 
had reduced the price of its deod- 
orant soap to 37 cents for two cakes. 


Medicated Soap for Treatment 
of Fungus Infections Offered 


What is said to be the only medi- 
cated sodium undecylenate soap 
on the market is being detailed to 
physicians and chiropodists by the 
Baldwin Pharmacal Co., Newark, 
N.]. It is called Mycoderm soap 
and is recommended for fungus in- 
fections. 





Lightfoot Schultz Ten Cent 
Deodorant Soap Going Well 

Despite its recent national intro- 
duction the new ten cent deodor- 
ant soap ‘24 Hour’ offered by the 
Lightfoot Schultz Co., Hoboken, 
N.J. is selling well according to re- 
ports. 


Ready Lathered Shampoo 
Offered by Helene Curtis 


A new ready lathered shampoo 
is being offered by Helene Curtis 
Industries Inc., Chicago, Ill. at $1. 
By pressing a nozzle the pressure 
dispenser releases a_ cloud ol 
lather. 


Plentiful Supply of Soap 
and Detergents—Over 1949 

The nations largest makers of 
soap and synthetic detergents state 
that there is a plentiful supply of 
both. This year’s production will 
be about 3,500,000,000 Ibs. or halt 
a million pounds more than in 
1949. 


The Problem of Rug 


Cleaning 


"Phe factors which constitute the 

problem for rug cleaners are the 
following: detergency (how best to 
remove the soil) ; prevention of re- 
soiling; retention of the pile in its 
original condition; prevention of 
color bleeding; avoidance of odor 
being left in the rug; and preven- 
tion of shrinkage. The methods 
which have been used by rug clean- 
ers as follows: 

Dry Dusting. The rugs are put 
into a mechanical beater, or sub- 
jected to heavy vacuuming. 

Shampooing. The rugs are then 
wet out and worked with a detergent 
solution. Originally the detergent 
was soap, but now anionic and non- 
ionic detergents and various com- 
binations are used. 

Dry cleaning. This is not so satis- 
factory for the removal of  sus- 
pended solids as the water solution, 
and is also limited by the available 
apparatus. 

Powder Cleaning. The rug is 
dusted with a powder such as Ben- 
tonite Clay or Fullers’ Earth soaked 
up with a dry cleaning solvent so 
that it is damp to the touch. It is 
rubbed in with a stiff brush and left 
in for from four to 12 hours, during 
which time the solvent dissolves 
greasy matter and permits it to be 
absorbed by the clays. The rug is 
then vacuumed and the clay re- 
moved. No rinsing is done in this 
process. (E. A. Leonard, Indian 
Textile J., 60, 428-9, Feb. 1950. 
Thru. Am. Dyestuff Rep.) 
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Technical Abstracts 


Randolines & Gominas, These are described by the 
author as concentrated hair fixatives of a mucilaginous 
type and are mostly of continental origin. A formula 
given for a pre-war bandoline consists of: Gum traga- 
canth 1.9 gm., alcohol 2.0 ml., ethylene glycol 5.0 ml., 
distilled water 58.5 ml., gelatin solution 31.0 ml., dye 
solution 0.2 ml., perfume 0.9 ml., formaldehyde 0.5 ml. 
The formaldehyde was 1.2 percent by volume of 
formalin (40 percent). The exact strength of the gelatin 
solution is not known, but a 2 percent solution in water 
is suggested as being suitable for experimentation. 

A formula given for a gomina consists of: gum traga- 
canth 35 gm., Ponceau red (1%) 2 ml., Formalin (35% 
HCHO solution) 3 gm., Cyclamen type perfume 5 ml. 
(Thru Perf. & Ess. Oil Record 40, 125, 1949). 


Oil-Water Emulsions: Some Physical Factors 
Which Determine The Type Of Emulsion. W. Dickin- 
son and J. Iball. Research (London) /, Suppl. 614- 
17(1948).—Two emulsifying agents that together would 
be expected to give rise to complex formation, and sepa- 
rately would give rise to opposite emulsion types were 
employed in experiments on emulsions of cyclohexane, 
water and of mineral oil/water. Sodium laurate was 
chosen for its ability to promote oil/water emulsions and 
monoolein water/oil emulsions. Sodium laurate in the 
concentration used is a poor emulsifier for the cyclo- 
hexane/water system, but the emulsion is reversed and 
the stability improved by addition of a small quantity of 
monoolein. In mixtures of mineral oil (Nujol), cyclo- 
hexane, and water, emulsified with sodium laurate and 
monoolein, the emulsion type reversed at 50% of Nujol. 
There appear to be two main factors affecting this 
phenomenon: the purely hydrodynamic effect of vis- 
cosity on the emulsification process, and the effect of in- 
creased viscosity of the oil phase in retarding the dif- 
fusion of monoolein to the interface during emulsifica- 
tion. The rate and means of mixing and the phase vol. 
ratios also affect the emulsion type obtained. (Thru C. A. 
43, 2072, 1949). 


Sweating patterns in the skin following injections 
of mecholyl. Walter C. Randall, Isabel Dougherty, and 
Ronald Deering (St. Louis Univ., St. Louis, Mo.). (Am. 
J. Physiol., 151, 576-80, 1947.)—The iodine-starch paper 
method was used to study sweating responses elicited by 
intradermal and subcutaneous injections of mecholyl. 
Patterns of functioning sweat glands after mecholyl in- 
jections suggested the participation of cutaneous lymph 
channels in convection of the drug away from the site of 
injection. The probability of nervous intervention in the 
spread of sweat patterns was negated. E. D. Walter. 
(Chem. A., 42, 3083, 1948.) 


Fundamental Principles of Formation of Concen- 
trated Emulsions of High Stability, L. Ya. Kremnev, 
Kolloid. Zhur 10, 18—25(1948).—(1) Highly stable con- 
centrated emulsions of C,H, in H,O are obtained by the 
use of thixo tropic mixtures of aliphatic alcohols and 
sodium oleate, owing to their capacity of rapid restora- 
tion of the structures perturbed in the process of emulsi- 
fication. Wtih the alcohol introduced either into the 
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C,H, or into the 1% sodium oleate solution, the stability 
of the emulsion increases with the length of the chain of 
the alcohol. (BuOH, AmOH, octyl, and cetyl alcohol), 
and with the concentration of the alochol. Addition of 
0.1% cetyl alcohol to 1% sodium oleate is enough to in- 
sure very long stability of a 60 vol.% C,H, emulsion, and 
with a greater amount the stability is practically indefi- 
nite in contradiction to the observations of Schulman 
and Cockbain (C. A. 35, 3140). (2) Thixotropy of the cetyl 
alcohol—1% Na oleate mixtures was esablished by the 
degree of reproductibility of the ‘zero point,” i.e. of the 
viscosity at the lowest pressure after repeated measure. 
ments under increasing pressures p. By measurements of 
the relative viscosity n/no (subscript O referring to H,O) 
as a function of p, at differerent concentrations c of the 
ectyl alcohol, the initial anomalous (structural) n_ is 
higher the greater c; below c—0.1%, structure formation 
is wholly absent; up to 1% it is destroyed fairly rapidly, 
whereas it remains stable at higher c. The thixotropy of 
the sodium oleate—cetyl alcohol emulsifier is preserved 
in the concentrated C,H, emulsion, which also shows 
thixotropic behavior of n. The anomalous (structural) 
branch of the n/no (p) curve of both the sodium oleate— 
cetyl alcohol mixture and of the stabilized C,H, emul- 
sion becomes increasingly pronounced as the temperature 
decreases. (3) With increasing concentration, the surface 
tension of equiconcentrated solutions of sodium oleate— 
cetyl alcohol falls more rapidly and below that of pure 
sodium oleate solutions of the same concentration, owing 
to the surface activity of the cetyl alcohol. (Thru C. A. 
43,4923, 1949). 


Ambrettolide Isomers, Swiss Patent 224,961 taken 
out by Givaudan et Cie covers the synthetic preparation 
of a number of isomers of ambrettolide having a musk 
ambrettelike odour. The patent covers a general group 
of compounds of formula: CO. (CH*)X. CH: CH. 
(CH,)y. CH, O in which x y = 12 as compared with 
ambrettolide itself when x = 5 and y = 7. Sodium salts 
of the unsaturated hydroxy acids are obtained by dehy- 
dration of 5,15—dihydroxypalmitic acid and are con- 
ddense with glyceryl monochloride. 17.8 gm. of the re- 
sulting esters are distilled at 3 mm. pressure and 200°C. 
after the addition of 30 ml. of a catalyst consisting of 0.3 
gm. sodium dissolved in pure glycerin. As distillation 
proceeds more glycerin is added to maintain the tempera- 
ture at 200°C. The product, after purification, has boil- 
ing point 118°-120°C., specific gravity 0.960 at 20°C., 
optical rotation 1.480 and saponification index 220.4 
(Thru Perf. & Ess. Oil Record 40, 125, 1949). 


Terpenes of oil of sweet goldenrod. Bryant R. Hol- 
land. (J. Am. Chem. Soc. 70, 2597-8, 1948).—Miller and 
Mosely (C.A., 9, 1771) identified methylchavicol as the 
main constituent of the oil of sweet goldenrod (Solidago 
odora) and showed borneol to be present. Distillation of 
the oil gives 15 per cent of d-limonene and about 0.2 per 
cent l-a-pinene. The borneol is probably the ]-isomer. 
(C.A., 42, 8422, 1948). 


Tooth paste containing fluorides. Dutch 61, 409. 
(C.A., 42 7943, 1948.)—The paste contains among the 
usual ingredients 0.1 per cent NaF or KF and preferably 
about 1 per cent of a soluble citrate. About half of the 
fluoride is said to be absorbed by the teeth. 
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Hook ’n Lathe 


Groping when soaping is elimi- 
— by Seaforth’s new Hook ’n 
Lather Set. A Christmas item, the 
new set consists of two cakes of Sea- 
forth soap, each with a hole in the 
center, and a chrome-finish hook 
mounted on a rubber suction cup. 
Made by the Alfred D. McKelvy 
Co., the set is untaxed and costs 
$1.50 


The Andrew Jergens Co. Cincin- 
nati, Ohio, will probably announce 
a dentrifrice this year. The com- 
pany has been experimenting with 
several types, including a formula 
which contains penicillin, 


Duo Gift of Heaven-Sent Eau de 
Toilette and Body Powder by 
Helena Rubinstein is packed in an 
acetate tube with white _ plastic 





Cylinder duo 


disks on the top and bottom. This 
decorative combination of two 
standard packages is topped with a 
spray of artificial flowers and _ re- 
tails for $2.75 plus tax. 


Soft Answer, a cologne made by 
Barr & Co., New York, is pack- 
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New Packaging and Promotions 


aged in an aerosol spray container. 
The metal cylinder has a plastic 
push button on top for releasing 
the spray and is unbreakable. The 
cologne sells for $1.50 plus tax. 


Wondra, a new facial cleansing 
product made by Procter & Gam- 
ble, is being sold in department 
stores on the East and West coasts. 
The product is intended to replace 
facial soap and cleansing cream 
and sells for $.60 and $1.00. 


Milk Shampoo is the newest ad- 
dition to the Milkmaid, Inc. line. 
The shampoo will sell for $1.25 for 
a 4 ounce bottle and $1.75 for 6 
ounces. 


Complete Face and Contow 
Treatment has been introduced by 
The House of Gourielli, New 
York. Consisting of two ounce plas- 
tic bottles of six different creams 





Gourielli treatment combination 


and lotions, the set sells for $10.00 
in a vinylite carrying case. The cy- 
lindrical light blue bottles are 
topped by ribbed dark blue caps. 


A premium deal involving a 
polyethylene squeeze bottle was re- 
cently offered by Jules Montenier, 
Inc. for Stoppette spray deodorant. 
Consisting of a razor packaged with 
the deodorant. This offering indi- 
cates that the novelty of the sqeeze 
bottle has worn off sufficiently so 
that manufacturers must promote 
polyethylene containers by othe 
means than the spray feature. 


Women’s accessories designed to 
tie in with the increased use of per- 
fume are being sold to department 
stores by the Milandal Co., New 
York. Created by Dr. Alex Kojan- 





Lapel pins for perfume 


sky, head of the firm, the line in- 
cludes necklaces, bracelets, lapel 
pins, earrings, and purse holders to 
carry one-fourth to one-half a dram 
of perfume. Shown in the photo- 
graph are two of the lapel pins 
with their bottles. 


Aquamarine bath powder will be 
introduced by Revlon Products 
Corp., New York, in September. 
Packed in a six-ounce box, it will 
sell for $2.00 plus tax. 


A mirror lipstick is to be marketed 
by Helena Rubinstein in October. 
In the shape of a gold telescope, the 
container has a mirror at the large 
end. The package sells for $1.50 plus 
tax. 


Toilet water in a quart bottle 
by Lanvin, New York, is being 
marketed by the company as a oift 
item. The bottle contains Lanvin’ S 
Arpege fragrance and _ sells for 
$37.50, not including tax. 


Two new colors for fall have been 
added to Helena Rubinstein’s line 
of hair color rinses. The shades, 
“Red Hellion” and “Blue Vixen,” 
are an orange red and a blue. The 
package contains eight capsules in 
an acetate-windowed box. Promo- 
tion of this $1.00 seller will begin on 
om 25. 


Two for one deal being offered by 
Helene Curtis is an 89 cent bottle of 
Shampoo plus Egg free with every 
bottle purchased. 
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O, Doctor, there is no scien- 
tific laboratory formula for 
media selection. But experi- 

enced space buyers do have an effec- 

tive and time-proven recipe for the 
profitable investment of advertising 
money—reasoning, judgement and 
experience PLUS THE USE OF 
FACTS. The basic advertising values 
of publications are reflected in the 
facts about their circulations. Also 
there are definite standards, mutually 
approved by buyers and sellers of ad- 
vertising, by which circulations may 
be uniformly measured. Hence circu- 
lation facts, when reported in accord- 

ance with these standards, provide a 

dependable guide to sound advertis- 

ing investments. 


The information that makes it pos- 
sible to measure advertising values 
based on circulation facts is given in 
the reports issued by the Audit Bureau 
of Circulations, a cooperative and 
nonprofit association of 3300 adver- 
tisers, advertising agencies and pub- 
lishers. Fhe Bureau has a staff of 
experienced, specially trained circula- 
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tion auditors who make annual in- 
spections and audits of the circulations 
of the publisher members. The factual 
data thus obtained is issued in the 
A.B.C. reports which are available to 
advertisers and agencies for use in 
comparing and selecting media. 


Guesswork and waste in advertis- 
ing are avoided when media is se- 
lected on the basis of the facts in 
A.B.C. reports. This business paper 
is a member of the Audit Bureau of 


Circulations. Ask for a copy of our 
A.B.C. report. 


















SEND THE RIGHT MESSAGE 
TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, 
as defined by A.B.C. standards, 
indicate a reader audience that 
has responded to a publication’s 
editorial appeal. With the interests 
of readers thus identified, it be- 
comes possible to reach specialized 
groups effectively with.specialized 
advertising appeals. 


THE AMERICAN PERFUMER 


A.B.C. REPORTS — FACTS AS THE 


en wen, 





The audited information in A.B.C. 
reports for business papers includes 


the following: 


How much paid circulation. 

How much unpaid circulation. 
Prices paid by subscribers. 

How the circulation was obtained. 


Whether or not premiums were used as 
circulation inducements. 


Where the circulation goes. 


A breakdown of subscribers by 
occupation or business. 


How many subscribers renewed. 
How many are in arrears. 


BASIC MEASURE OF ADVERTISING VALUE 
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Hints for Improving Production 


Solvent safety for the small plant . . . Simple suggestions 


for controlling hazards involved in the use of alcohol and 


other solvents . 


CCIDENT frequency and se- 

verity rates in small plants are 
roughly double those of large 
plants, and the smaller the plant 
the higher the accident rates, G. E. 
Johnson, assistant chief of the Di- 
vision of Industrial Safety of Cali- 
fornia, recently pointed out. 

The small a owner may be 
unable to afford a safety engineer 
charged with nothing but accident 
prevention, but he cannot afford to 
be without a safety program, and 
the owner himself must direct and 
guide the program. He_ under- 
scored the importance of safety by 
pointing out that in the small 
plant one bad accident can wipe 
out several years’ profits. He 
stressed also that “Little good is ac- 
complished by safety propaganda 
in irregular and infrequent doses 

safety mindedness is achieved 
only by the constant attention to 
safety in every phase of the day's 
work.” 

Where solvents are used, safety 
in every phase of the day’s work 
requires: 


1. Knowledge of the hazards 
the solvent employed. The manu- 
facturer’s label usually provides 
information on these properties. 
Such information should also be 
put on any small containers of sol- 
vent withdrawn from the original 
drum so that the facts are kept be- 
fore workers using these con- 
tainers. 

2. Where solvent is used con- 
stantly o1 frequently, properly en- 
gineered systems and equipment to 
prevent escape of solvent vapor 
into the working atmosphere and 
unnecessary wetting of the hands 
with the liquid. 

3. Where solvent is used only oc- 
casionally, either personal respira- 
tory protection or suitable tempo- 
rary ventilating arrangements 
which will protect workers from 
the solvent vapor. 
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!. Control of solvent distribu- 
tion in the plant so that one per- 
son charged with the responsibility 
of issuing solvent will know who 
wants it and what for. 

5. Regular and frequent servic- 
ing of solvent-using equipment, 
ventilating systems, and personal 
protective equipment to make sure 
that all are in good working order. 

6. Good housekeeping so that 
spilling and careless handling of 
solvents are avoided, accidental 
spills are wiped up promptly, and 
solvent-soaked rags or wastes are 
disposed of in airtight containers. 

7. Immediate attention to com- 
plaints of discomfort or illness 
which suggest that there is eX pos- 
ure to solvent vapor or that the in- 
dividuals complaining may be un- 
usually sensitive to the vapor. 
Medical examination may prove 
desirable to verify or refute the 
cause. It may also be desirable to 
have an analysis of the workroom 
air made by a chemist. 

The small plant owner who 
needs help in setting up a solvent 
safety program or on_ periodic 
checks on the safety of his plant 
can usually obtain it without 
charge from his state or city indus- 
trial hygiene service. 


Improved Mortar Grinder 


For a faster, more uniform grind 
without operator attention Fisher 
Scientific Co. offers the Fisher im- 
proved mortar grinder. A weighted 
arm holds the pestle and swings it 
back and forth in the bowl of the 
constantly revolving mortar. ‘The 
pattern formed by ‘this double ac- 
tion it is said completely covers 
the grinding surface. An adjusta- 
ble scraper mounted behind the 
swinging head returns the sample 
into the direct path of the pestle 
to prevent spillage. A heavy cast- 


ing protects the motor and perma- 
nently lubricated gears from dust. 


Liners for Drum Containers 


New contoured liners made of 
Visqueen polymerized — ethylene 
film for steel and fibre drum con- 
tainers and pails are offered by 





Contoured Visqueen Container Liners 


Electronic Wave Products Inc. to 
resist acid and alkalis and mois- 
ture. They come in sizes from 5 to 
55 gallons capacity and are made 
with a tie-off spout with a separate 
top or with a semi-rigid Flexspout 
and screw cap. The chief advantage 
of the liners it is emphasized is in 
the shipment of hard to handle liq- 
uids, semi-liquids and solids as the 
liners fit exactly into the contours 
of the outer containers and so pre- 
vent strain from being placed on 
the film. There are no folds or 
creases and extraordinary strength 
and efficiency is claimed for the 
electronic seal used in the manu- 
facture of the liners. 


Hand Truck for Janitors 

\ special hand truck for carry- 
ing pails, dusters, soaps, mops and 
other tools used by a janitor in the 
office or factory is offered by 
Lewis-Shepard Products Co. to 
save steps and lost equipment. 
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Kettle for Small Batches 


A new versatile kettle for labo- 
ratory or small batch use is an- 
nounced by the Chaflee Design & 
Manufacturing Co. According t9 
the maker’s description the kettle 
is completely self contained in an 





Self Contained Kettle 


all steel table frame with built in 
motor to drive the scraper agitator 
and pump for recirculating or re- 
moving the contents. The elements 
of the batch are loaded into the 
thickly insulated kettle through a 
half cover which is held down by 
thumb screws when closed during 
the batch run. Thermostatically 
controlled gas heat operates up to 
500 deg. F. The scraper-agitator is 
driven by a variable speed motor. 
Under the table top is a pump 
which removes the contents from 
the bottom of the kettle through a 
flush valve. The batch is dis- 
charged into a manifold and then 
to open pans for slow cooling or 
recirculates the batch back to the 
top of the kettle or through a 
strainer for cleaning or a _ relief 
valve or to other equipment such 
as a flaker. Space is provided on 
top of the table for other equip- 
ment that may be required for spe- 
cial handling of batches. 


Plastic Paint Coating 


To prevent acid attack on stecl 
and the creation of iron imputi- 
ties, a plastic paint coating known 
as Tygon is offered by the U. S. 
Stoneware Co. It is applied just 
like paint to metal or concrete sur- 
faces and dries to form a tough, 
flexible inert skin that adheres to 
the surface. 


Gummer When Heat is Needed 


A new label gummer which is 
said to apply adhesive at a care- 
fully controlled uniform tempera- 
ture to ungummed labels is an- 
nounced by the King Sales & En- 
gineering Co. The glue pot is sur- 
rounded by a water jacket in 
which the water is heated to any 
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desired degree. The 9-inch gum- 
mer is designed for all adhesives 
which require heat at the time o! 
application to the label surface. 


Variable Speed Air Motor 


A variable speed power source 
for a laboratory agitator that is 
claimed to be spark and splash 
prool is announced by Leiman 
Bros. Inc. The use of the motor, it 
is stated, allows instant and _ vari- 
able speed control. As the viscosity 
of the agitated liquid increases the 
agitator r.p.m. are kept constant, 
it is explained, by merely increas- 
ing the air pressure. 


Portable Vacuum Fillers 


Vacuum fillers are now available 
mounted on a portable stand for 
easy movement around the bottl- 
ing room, according to the Scien- 
tific Filter Co. The stand is of 
bench height so that the unit may 
be moved into position alongside 
of any bench where bottling is to 
take pli ice. The overflow jug is lo- 
cated on a_shelf below’ where, 
when full, it may be used as liquid 
supply for the filling of contain- 
ers. Room is also avi ail: ible on the 
shelf for another 5 gal. supply ves- 
sel for feeding the filling machine. 


Selective Delivery Conveyor 


Where selective delivery and 
mechanized conveyor handling is 
desirable the Wendway selective 
delivery conveyor system will be 
found to be highly useful in proc- 
essing and packaging the Union 
Steel Products Co. states; for it is 
engineered to route products 
through production, packaging 
and shipping. It is made up of 
standard units that are assembled 
in any combination to give flexi- 
bility and to make the system easy 
to install. Each unit is composed 





A Thyree-Tier Conveyor System 


of an endless belt of steel rods, 
linked on the ends to produce a 
light, strong, closely spaced con- 
veyor. It turns corners, can be 
slanted up or down, arranged as a 
single lane or in multiple tiers, 
runs fast or slow and is easy to 
maintain, the makers point out. 








Air Line Pressure Pump 


A new pump with air line pres- 
sure offered by the General Scien- 
tific Equipment Co. provides safer, 
more economical and quicker 
means to remove acids and other 
corrosive liquids from _ stainless 





Icid Removing Pump 
g 


steel containers according to the 
makers. With the new No. 17 
pump liquids flow smoothly and 
stop instantly and come in contact 
only with the corrosion resistant 
tube it is stated. Further details will 
be given on request. 


Processing Literature 


For helping to select the most 
suitable viscometer for any particu- 
lar purpose, Brookfield Engineer- 
ing Laboratories Inc. has issued an 
8-page descriptive leaflet, ade- 
quately illustrated, which will be 
sent on request. 


Alsop makes a good mixing tank 
better with the new permanently 
attached all-way adjustable swivel 
mounting according to a well il- 
lustrated circular which has just 
been issued by the company. Other 
data on efficient low cost process- 
ing is given in the circular which 
may be had by writing to the com- 
pany at 500 Adams St., Milldale, 
Conn. 


Air conditioning costs may be 
cut with activated ‘carbon air — 
fiers according to the W. B. Con- 
nor Engineering Corp. which has 
issued a 16-page bulletin on the 
subject. It will be sent on request. 


Ribbon mixers and sifters of all 
types are described in a_ 16-page 
pamphlet issued by the J. H. Day 
Co. The pamphlet contains photo- 
graphs and descriptions of the var- 
ious kinds of equipment offered by 
the company. 


A few facts about dehumidifica- 
tion for industry are given in a 
bulletin issued by the Abbeon Sup- 
ply Co. which may be had for the 
asking. 
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New Thermometer Testing Set 


To provide very accurate tem- 
perature measuring in research 
and laboratory work a_ new 
A. S. T. M. certified thermometer 
testing set is offered by the Taglia- 
bue Instruments Div. of the Wes- 
ton Electrical Instrument Corp. 
The unit comprises nine matched 
thermometers with overlapping 
ranges. The instruments are stated 
to meet all the specifications of the 
American Society for Testing Ma- 
terials. 


Electri-conomy Typewriter 


To prove that manually oper- 
ated typewriters add to office costs 
and that typewriter production 
may be increased from ten to 40 
per cent. Remington-Rand Inc. of- 
fers an obligation free test with 
its new Electri-conomy typewriter. 
Data is supplied so that the busi- 
nessman may have a_ personalized 
assay of the typing procedures in 
his office. Requests for the Electri- 
conomy test should be sent in writ- 
ing. 


Polystyrene Anti Statice Agent 


A new anti static agent for poly- 
styrene plastic, known as D-Stat B, 
is available from the Roxbury 
Chemical Works, Inc. It is claimed 
to entirely eliminate unsightly dust 
collections due to static attraction 
and to visibly enhance and preserve 
the brilliance of polystyrene items. 
It is odorless, colorless and non 
flammable and is applied by dip- 
ping, spraying or brushing. 


New Water Demineralizer 


For general laboratory work and 
for small scale chemical processing 
the new Hydrion Canister Demin- 
eralizers offered by A. E.. Tomkin 
& Co. will be found to be most use- 
ful according to the company. 
With the advent of this caniste1 
unit the need for the expensive 
and cumbersome old type car- 
tridges has been eliminated it is 
pointed out. The hydrions use dis- 
posable refills which when ex- 
hausted are discarded from the 
canister and the canister is then re- 
loaded with a fresh refill charge. 
No heat, cooling or power is 
needed. By direct attachment to 
the water faucet, distilled quality 
water may be had instantly by sim- 
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ply turning on the faucet it is 
pointed out. 


Christmas Tree Decorations 


New and original Christmas tree 
decorations designed and manu- 
factured by Special Glass Products 
Co., 10 W. 33rd St., New York, 
N.Y. are being offered to help 
manufacturers increase the sales of 
perfume. 

The decorations are in the form 
of attractively designed and 
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New Christmas perfume containers 





brightly colored bottles, matching 
other decorations on the Christmas 
tree. In addition they are sup- 
plied in gold and silver finishes. 

On the Christmas tree they add 
much to the appearance of all 
decorations; and also serve after 
the tree is taken down as contain- 
ers for perfume on the dressing 
table or as purse containers of per- 
fume. Hollow colored plastic pat- 
ented screw stoppers make it easy 
to suspend the bottles in appropri- 
ate places on the Christmas tree 
and also provide leakproof bottles. 
They may be given as gifts direct 
from the Christmas tree if desired. 
They also make excellent bridge 
prizes and other party gifts the 
manufacturer points out. Full de- 
tails about them will be sent on re- 
quest. 


Trade Literature 


A brochure describing over 700 
analyses available on household 
and automotive chemical special- 
ties has been issued by Chemical 
Specialties Research Laboratories. 
Copies with sample reports are 
available by writing for them. 


Food Drug Cosmetic Law Jour- 
nal tormerly known as the Food 
Drug Cosmetic Law Quarterly is 
now being issued monthly. In ad- 
dition to contributing a wealth of 
data for the solution of problems 
facing the food, drug and cosmetic 
industries the journal affords a 








continuing study of the law and its 
objectives. A special binder for fil- 
ing is also supplied. The useful 
publication is published by the 
Commerce Clearing House Inc. 


Information on mail, telephone, 
radio and cable message rates and 
rules with footnotes is contained 
in a guide to “International com- 
munications—message and mail 
rates and regulations to principal 
world markets” issued by Export- 
ers’ Digest for 50 cents per copy. 
The information is presented in 
easy to understand chart form. 
More than 70 countries are cov- 
ered. 


If you have to mark plastics, fi- 
bre, paper, leather or enamel 
coated metal, hand operated, mo- 
tor driven or air operated roll leaf 
stamping presses offered by the 
Peerless Roll Leaf Co. Inc. afford 
a simple and inexpensive means of 
doing so according to the com- 
pany. A leaflet describing the proc- 
ess and the various types of ma- 
chines offered may be had for the 
asking. 


Ising standard synthetics and 
specialties are adequately de- 
scribed in a folder issued by the 
C. E. Ising Corp., Flushing, N.Y. 
which will be sent to any one in- 
terested. 


A guide for retaii advertising 
and selling is now available at 
Better Business Bureaus through- 
out the United States and Canada. 
It is the fourth edition, revised, 
and contains 34 chapters in its 180 
pages. Topics are listed alphabeti- 
cally and are cross indexed for easy 
reference. Copies sell for one dol- 
lar each. 


Let’s Look It Up is the title ot 
the complete new 1950 catalog of 
technical books of the Reinhold 
Publishing Corp. It describes in 
detail the books of the company 
including all of the American 
Chemical Society monographs. 
The catalog contains 81 pages and 
may be had for the asking. 


Significant figures indicating 
market potentials are given in a 
pamphlet written by Arno H. 
Johnson and published by the J. 
Walter Thompson Co. under the 
title of “Marketing Opportunities 
in 1950.” Charts add much to the 
value of the pamphlet. 
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WE CAN SUPPLY 
THE FOLLOWING BOOKS 
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Chemical Formulary (Bennett) IX ................ 7.00 


Chemistry and Manufacture of Cosmeties (de Na- 
varre) 9.00 
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Condensed Chemical Dictionary .................. 12.00 f 
Cosmetic Dermatology (Goodman) ............... 7.00 | 
Cosmetics and How to Make Them (Bushby) ...... 3.00 
Drug & Specialty Formulas (Belanger) ........... 6.00 
Emulsion Technology—a symposium .............. 6.50 
The Essential Oils (Guenther) Vol. I ............ 6.00 } 
| The Essential Oils (Guenther) Vol. II ............ 10.00 i 
| The Essential Oils (Guenther) Vol. II] ........... 10.00 
| PRO TOE eS cesen dacs wciadenesscasewecas 3.50 
| Fundamentals of Detergency (Nevin) ............ 5.50 


Hanley’s 20th Century Book of Formulas, Processes 
eG RNG iccncnreseimasiecessnaxenewes 1.00 


How to Make and Use a Small Chemical Laboratory — 1.00 


Introduction to Emulsions (Sutheim) ............ 4.75 


distinctly different and modern 


The Law of Foods, Drugs & Cosmetics (Toulmin) 
One large volume, 1460 pages ................0. 17.50 


MOUSSALDINE 


French in character, and distinctively 
modern, Moussaldine imparts a versatile 
and truly individual note to the creation of 
fine perfumes. As a base, it will enhance 
your Chypre, Fougere, and Aldehyde com- 
positions. Used alone, it will lend warmth 
and distinction to your finer Perfumes 
and Toilet Waters. Let a working sample 
of Moussaldine introduce you to quality 
that is rare, at a price that is reasonable. 


Modern Cosmeticology (Harry) ...............005 12.00 


Modern Cosmetics (Thomssen) 


a fh ee HN 


ecerereeereseneses 8.00 












Natural Perfume Materials (Naves and Mazuyer) — 6.75 


Perfumes, Cosmetics & Soaps (Poucher) 
Vol. I Raw Materials Dictionary ................ 8.00 
Vol. Til Treatise on Cosmetics ......0csscccccces 7.00 
Perfumes & Spices (Verrill) ........cccccccccccs 3.50 


| 

| 

| 

| 

| 

| 

! 

i 

| 

| 

| 

| 

| 
Pharmaceutical Selling, Detailing & Sales Training | 
OMNES Nosa.cs ak ocv san eran conat-<eserne naews 4.50 j 
Practical Emulsions (Bennett) ................... 3.50 j 
Principles & Practices of Beauty Culture (Wall) .. 6.00 
e Science & Art of Perfumery (Sagarin) ............ 3.00 | 

perfu me specialties Soaps & Detergents (Thomassen & McCutcheon) .. 9.00 ! 
eee Menanooe (PGE) a66ccicc cccwsvecsicesaveds 6.50 
creators of the finest perfume bases for Surface Active Agents (Schwartz & Perry) ........ 10.00 j 
| 

| 

| 

| 

| 

| 

| 


Synthetic Food Adjuncts (Jacobs) ............... 5.90 


every purpose, in every price range 
LD, Sy APROMAAIOEY, HOEY cick ceisiogns vob axictence es 20.00 






Send remittance with your order 
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TPYHE controls and regulations 

Mr. Truman’s “police” action 
in Korea have imposed upon us ob- 
viously will not long remain volun- 
tary. We tried the voluntary system 
in spots during the last war, and 
after the war, and we found they 
worked in spots and intermittently. 
They burdened some people more 
than others. 


Controls Imposed by Government 
May Not Remain Voluntary 


To get a clear vision of what 
may come, read HR-2756, the 
Spence Bill, introduced by the 
chairman of the House Banking 
and Currency Committee, at the 
request of the White House. Mr, 
Spence wants everyone to know 
that this bill is not the fruit of his 
own thinking. Those who have 
read “The Road Ahead,” by John 
I. Flynn, will recall he outlined 
the vast powers it bestowed upon 
the President. It would enable him 
to determine how much may be 
produced of any essential com- 
modity, and authorizes him to 
make up a national production 
budget which the national econ- 
omy would be directed to meet, un- 
der government plans and compul- 
sions. He may order new factories 
constructed, he might set up priori- 
ties and allocations in materials. 
Manutacturers would have to get 
permission to buy materials, and a 
bureau would decide in what 
order, and in what quantity each 
would get theirs. Mr. Flynn 
pointed out this is the power of 
life and death over industrial en- 
terprise. 


& Essential Oil Review 


Ihe president would be able to 
establish maximum prices on ma- 
terials or facilities or services. Mr. 
Flynn regarded this as the begin- 
ning of the end of the price system, 
without which a private enterprise 
economy cannot possibly exist. 
Che president may “make such in- 
spection of the books, records and 
premises, or property of any per- 
son, and make such investigations 
as may be necessary for the en- 
forcement, or administration of the 
Act.” Flynn comments this is the 
power of seizure and search upon a 
hitherto unimagined scale. He re- 
gards it as planned economy for in- 
dustry, which would take our coun- 
try further along the road to the 
socialistic planned economy than 
Britain was five or six years ago. 
Flynn apparently thinks if, for any 
reason whatsoever, this law goes 
on the statute books, the United 
States will never regain its politi- 
cal, social and economic liberty. 


Searcity of Containers, Alcohols 
And Other Materials Predicted 


The many activities in the many 
departments and offices and agen- 
cies of the federal government, fo- 
cused on the Korean “police” ac- 
tion, are unmistakably indicative 
war preparation. Some offices in 
Washington are open all night 
with personnel working until two 
in the morning and resuming their 
labors at six the same morning. 
Over in the Department of Com- 
merce, in the section of interest to 
the readers of The American Per- 
fumer, the people employed on 
matters of concern to the readers 
are steadily working overtime. 
There is no doubt the present 
situation means scarcity in con- 
tainers of all kinds, paper, glass, 
metal, plastic, and wood. Alcohol 
plants, synthetic and otherwise, vir- 


by ARNOLD KRUCKMAN 


tually abandoned since World Wat 
Il, have been brought back into 
production on the West Coast and 
elsewhere. There has been re- 
peated consideration of the plan 
to use the huge potato surplus to 
make alcohol. Sugar futures al- 
ready have reached new highs in 
various markets. Prices have gone 
up at different refineries. Rubber 
prices have caused the resumption 
of production in idle plants where 
they make synthetic material. 

Steel, iron, aluminum, tin, other 
metals and various chemicals are 
expected to be policed. The in- 
crease in the defense forces natur- 
ally means production of more 
clothes, already under way; shoes, 
and other personal equipment for 
the men and women in the serv- 
ices. New fighting equipment is be- 
ing made, munitions, new trans- 
port facilities, and new communi- 
cation equipment. The disloca- 
tions created by the withdrawal of 
men from industry to the armed 
services naturally will cause dislo- 
cations in civilian life. It is ex- 
pected there will be an extraordi- 
nary demand for the’ services of 
women in industry. The necessity 
for substantial additions to the 
food supplies, particularly the con- 
centrated foods required by the 
forces in action, will again stimu- 
late the need for production of syn- 
thetic food materials. 


Specialized Creams and Lotions 


Will be Required 


Che location of this war in tropi- 
cal, humid, jungle areas, will re- 
quire largely expanded specialized 
creams and lotions to protect the 
fighting forces from insects and 
from the effects of the climate and 
conditions. Also, they will need the 
camouflage cosmetics which _ be- 
came familiar during the last 
World War. It is anticipated many 
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new types of materials will be de- 
vised. The need for greatly in- 
creased construction for military 
purposes will absorb large quanti- 
ties of building materials. This has 
impelled the president to place a 
brake on the hectic building ac- 
tivity stimulated by government 
agencies devoted to low cost hous- 
ing and similar purposes. Credit 
and installment buying has been 
checked by invoking powers of the 
Federal Reserve Board, and _ its 
Regulation W. The one thing the 
Administr: ition is trying to avoid 
is any compulsory control over ci- 
vilian manpower. It is believed 
such action would cost the Admin- 
istration many votes in the fall. W. 
Stuart Symington, chairman of 
the National Security Resources 
Board, has had exploratory confer- 
ences with the committee com- 
posed of the heads of all the na- 
tional unions. Symington has been 
one of the most busy men in the 
capital. He is seen more at the 
White House than any other off- 
cial. He has conterences’ with 
groups of businessmen virtually 
around the clock. It is his busi- 
ness to make mobilization plans, 
but not to put them in operation. 
He reports them to the President, 
and the President recommends 
them to the Congress, which is ex- 
pected to provide the activating 
and enabling legislation. 


Health Products Division in 
Two Chemical Units 


Secretary Sawyer’s Department 
of Commerce organizational pe 
sands have further evolved the ef 
fect of a chemical setup anor 
Charles C. Concannon, known as 
the Health Products’ Division, 
which has been subdivided into a 
pair of twin units named Organic 
Chemicals and Inorganic Chemi- 
cals. The materials of interest to 
the readers of The American Per- 
fumer come under the Organic 
Chemicals section which is headed 
by Dr. Lowell B. Kilgore. Your old 
friend, Lester A. Barber, has es- 
sential oils and some of the other 
materials. Associated with Mr. Bar- 
ber, as coordinate officials, are Miss 
Emma Schutrumpf and W. L. 
Amos, both of whom have long 
worked on the problems of the in- 
dustry. The demands on this trio at 
this time are enormous. Under 
present circumstances, the policy 
of the department attenuates the 
staff to the last possible reduction. 
Undoubtedly, however, with the 
billions the President receives to 


prosecute the military action in 
Korea, those parts of government 
immediately affected will be given 
the means to expand. 


Action on Trade Practices Rules 
Not Likely Until Next Year 


There seems no likelihood the 
Trade Practice Rules of the toilet- 
ries industry will come up for fur- 
ther discussion with the Federal 
Trade Commissioners until some- 
time early next year. Commis- 
sioner John Carson is directly in 
charge of matters pertaining to 
the industry. Congressman Wright 
Patman (D., Tex.), chairman of 
the most recent House Small Busi- 
ness Committee, and author of the 
Patman Act, as well as other mem- 
bers of the House, are convinced 
the problems of the industry will 
not be solved until a new law is 
enacted which will legalize the 
logic of the supply of demonstra- 
tors and advertising services. It is 
expected some solution will be 
worked out satisfactorily to every- 
one, which will be incorporated in 
an enabling law, and may be dis- 
cussed at the Trade Practice Rules 
Conference in 1951. 

The various hearings of the cos- 
metic, toiletries, and perfume 
cases, well known to the industry, 
are expected to be held November 
6, 7, 9, 13 and 14. These hearings, 
probably to be held in the presence 
of Commissioner Carson, and pos- 
sibly Commissioner Meade, should 
be clarifying. The investigation of 
the Federal Trade Commission, 
apparently chiefly incited by Con- 
gressman Patman, under the pres- 
ent war conditions, are expected to 
slow down, and probably fade out. 
The Federal Trade Commission 
has had Congressman Patman’s 
Small Business Committee investi- 
gators in its office for a consider- 
able time past. Patman, as_ the 
champion of the retailer, and the 
protector of those who might be 
injured by anything like fixed 
prices, or basing points, has appar- 
ently sought to discover whether 
or not proceedings of the Federal 
Trade Commission have — been 
more friendly to big business than 
to small business. Mr. Patman has 
a sure instinct for drama in rela- 
tion to politics. Under more favor- 
able circumstances, this investiga- 
tion undoubtedly would have 
eventually attracted national atten- 
tion. Unfortunately for Mr. Pat- 
man, the Korean war has smoth- 
ered public interest in Mr. Pat- 
man’s war with the Federal Trade 
Commission. In the case of a trial 











of a sales company, selling an auto- 
motive device, the FTC trial ex- 
aminer recently made what is 
called the initial decision, which in- 
volved a cease and desist order; 
hitherto such an order had to be 
confirmed by the entire Commis- 
sion before it became effective. 


New Procedure of Federal 
Trade Commission 


Under a new system of proce- 
dure, the decision becomes effec- 
tive without further recourse thirty 
days after service on the defend- 
ants, unless the defendants filed an 
appeal, or the Commission stays 
the effective date, or the Commis- 
sion orders the case placed on its 
docket for review. 

The FTC, in effect, reversed it- 
self when it recently cancelled an 
order to Gustave Goldstein, 303 
Fourth Avenue, New York, requir- 
ing him to stop advertising certain 
claims about six cosmetic prepara- 
tions, a skin bleach, shaving pow- 
der, a depilatory, hair coloring and 
two hair dyes. The original order 
was issued April 27, 1945. Supple- 
mental evidence was accepted last 
year, and in the review the Com- 
mission found that the skin bleach, 
the shaving powder and another 
compound were not potentially 
dangerous by reason of certain in- 
gredients they contained. The in- 
gredients named were ammoniated 
mercury, certain irritants, and py- 
rogallic acid. 


Imports of Gums and Essential 
Oils in First Quarter of 1950 


The Department of Commerce 
reports gums and balsams, the first 
three months of 1950, totaled 6,- 
389,415 pounds imports. Of this to- 
tal, aromatic gums amounted to 
195,860 pounds, mucilaginus gums, 
6,093,366 pounds. The balsams to- 
taled 100,189 pounds. In every in- 
stance we received more of these 
materials in 1949 than in 1950 for 
the same period. The total of es- 
sential oils imported during the 
first three months of 1950 totaled 
2,837,735 pounds, approximately 
700,000 pounds more than in 1919. 
The increase was in the quantity 
of bitter almond, bergamot, cam- 
phor oils, ylang ylang, caraway, ce- 
dar leaf, cinnamon leaf, cinna- 
mon, citronella, clove, geranium, 
juniper, spike lavender, lemon, 
lemon-grass, neroli, origanum, pal- 
marosa, patchouli, peppermint, 
petitgrain, pine needle, rose or 
otto of rose, rosemary, thyme, veti- 
vert and miscellaneous oils. 
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Swiss Selling Perfumes and 
Cosmetics in World Market 


The U. S. Department of Com- 
merce reports the Swiss are shipping 
considerable perfumery and cos- 
metics to the United States for which 
they received, in 1949, 25,385,519 
Swiss francs, which came collectively 
from the United States, the United 
Kingdom, Italy, Germany, France, 
Spain, Soviet Russia, Brazil, Mex- 
ico and Argentina. The Swiss also 
sold a_ sizable volume of their 
products to India, Turkey, Bel- 
gium, Luxembourg and Venezuela. 
During 1950 for the period ending 
May 1, the Swiss exported per- 
fumery and cosmetics valued at 
6,800,000 Swiss francs. We took the 
least. 

The United States Tariff Com- 
mission reports that imports, in 
1949, of finished coal-tar products, 
which came almost entirely from 
Switzerland, with a very minor 
quantity from the United King- 
dom and Germany, declined in 
value to $20,000 in 1949 from $49,- 
000 in 1948. 


Tin from Belgian Congo 
Added to U.S. Stockpile 


Under a contract signed by ECA 
with Compagnie Geologique et 
Minere des Ingenieurs et Indus- 
trial Belges tin from the Belgian 
Congo will be added to the U. S. 
stockpile. Mining machinery will 
be purchased in the United States 
and payment for it will be made in 
tin. Tin mines in the Manono area 
will be developed. 


Clinie on Careers in Cosmetic 
Industry at C. C. N. Y. 


Career clinics at the midtown 
business center of the College of 
the City of New York, 430 W. 50th 
St. will be held from 2 to 8 p. m. 
Sept. 6, 7 and 8. Additional ses- 
sions will be held at the City Col- 
lege Commerce Center, 17 Lexing- 
ton Ave., from 6 to 8 p. m. Sept. 
14, 15, 18 and 19 and from 11 a. m. 
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to 1:30 p. m. Sept. 16. Among the 
business fields in which advisors 
will be available are drugs and cos 
metics. The clinics are offered as a 
free public service. Every person 
attending may have an individual, 
private interview with a leading 
business expert in the fields of cos- 
metics and drugs. 


New Breath Deodorizing Tablet 
Put on Market by Stoppers, Inc. 

Stoppers Inc., New York, N.Y. 
is introducing a new breath deo- 
dorizing tablet. 


Chain Store Sales in Same 
Proportion as 21 Years Ago 


Chain stores account for almost 
precisely the same proportion of 
total retail sales they did in 1929 
according to Chain Store Age. 





Colgate-Palmolive-Peet Co. 
to Expand Television Activity 


Colgate-Palmolive-Peet Co., New 
York, N.Y. is considerably expand- 
ing its television activity without an 
immediate curtailment of expendi- 
tures in other media. The new 
Comedy Theatre will be the leading 
attraction with football broadcasts 
and other programs also arranged. 


Pedinol Introduces New 
Cosmetic Preparations 


Pedinol, makers of ethical phar- 
maceuticals, New York, N.Y. are 
to introduce two new items: Hy- 
drisinol, a hydrogenated, sulfonated 
castor oil creme for multi-purpose 
beauty use and shufung, a fungicide 
deodorant liquid in an_ aerosol 
bomb, reports the Drug & Cosmetic 
Newsletter. 





Present at the opening of the new Los Angeles plant of the Warner-Hudnut Co. were 
left to right) Raymond Lee, Lee Pharmacal Co.; Elmer H. Bobst and Henry R. Herold, 
Warner-Hudnut; and John Roosevelt, Lee Pharmacal Co. 
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Sales Plans for Next Six 
Months Made by Hudnut 


Sales plans for the next. six 
months for Hudnut, Chen Yu and 
Courtley were made and outlined 
to 98 sales representatives from the 
United States, Canada and Hawaii 
by Richard Hudnut, New York, 
N.Y. at the 3lst annual meeting of 
the sales force in the Hotel Astor, 
New York, N. Y. July 10-12. The 
holiday lines, new products and pro- 
motional plans were presented, 
Speakers were Elmer Bobst, presi- 
dent; Robert J. Davis, executive vice 
president of Warner-Hudnut; 
Charles A. Pennock, president of 
Hudnut Sales Co.; Gerard S. Fowle 
vice president and advertising direc- 
tor; Irving Linnard, merchandise 
manager and Dr. Donald Powers, 
research director. Gerard Fowle. 
presided. Much enthusiasm was 
manifested by those present, who 
look forward to a record year. 


Robert E. Felton Catches 
Record Sized Marlin 


Quite in line with his usual prac 
tice of doing things in a big way, 
Robert E. Felton, western manage} 
of the Felton Chemical Co. recently 
caught what may prove to be the 
largest marlin ever hooked by any- 
one associated with the cosmetic and 
its allied industries. Fishing off La 
Paz, Baja, Calif. which is about 900 
miles south of Los Angeles where 
his office is located, Mr. Felton 
caught three marlin in six days. ‘The 
largest one was a 157 lb. monster. 
Mr. Felton says that the boat he 
fished on, the Christina, hung up an 
enviable record of success it being 
the only boat to account for a mar- 
lin per day for seven consecutive 
days. 


Howard Wilson New General 
Sales Manager for Lady Esther 


Howard Wilson has been ap- 
pointed general sales manager ol 
Lady Esther Ltd., Chicago, Ill. for 
the United States and Canada. He 
was formerly with Ruthrauff & 
Ryan, advertising agents, Among 
his first tasks will be that of direct- 
ing the promotion and sales cam 
paign of “Hands-Up” a complexion 
cosmetic for the hands that is 
claimed will not rub off. It will be 
distributed nationally in September. 


Natone Co. to Offer Chlorophyll 
Body and Breath Deodorant 

The Natone Co., Los Angeles, 
Calif. is to offer a breath and body 


deodorant on the chlorophyll prin- 
ciple and a new hair treatment at 
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a popular price for home use. E. M. 
Stolaroff operates the Natone Co. 


Soap Sales for First Half 
of Year Down ILI per cent 


Soap sales for the six months of 
1950 were down 11% from 1949. 
This decrease was more.than made 
up by the increased sales of syn- 
thetic detergents with the combined 
total of both up nearly 4% accord- 
ing to Roy W. Peet manager of the 
Assn. of American Soap & Glyceri ine 
Producers. The association soap 
census showed non liquid soap sales 
of 1,117,310,000 Ibs. Sales of syn- 
thetic detergents were 521,903,000 
lbs. Liquid soap sold totalled 2,220,- 
000 gallons. 


Houbigant Holds Sales 
Meeting in Virginia 


Houbigant Sales Corp., New 
York, held its annual sales con- 
vention recently at The Tides Inn, 
Irvington, Va. Houbigant execu- 


Pierre Harang at the recent Houbigant 


sales meeting. 


tives and sales staff members dis- 
cussed promotion plans for the 
firm’s 175th anniversary celebra- 
tion to be held October 9 to 21. 
Pierre Harang, vice president of 
Houbigant, presided at the con- 
vention. 


N. W. D. A. Meeting on a 


Pay-as-you-go Basis 


The meeting of the National 
Wholesale Druggists Assn. at the 
Waldorf Astoria, New York, N. Y. 
Sept. 16-21 will be run on a pay as 
you go basis. Attendance at all func- 
tions will be limited to those who 
register and pay the full $50 fee. For 
ladies the registration fee will be 
$25. Four business sessions are 
planned, 


Society of Cosmetic Chemists 
to Meet in New York Dec. 6 


The regular annual meeting of 
the Society of Cosmetic Chemists 
will be held at the Hotel Biltmore, 
New York, N. Y. December 6. An 
interesting program of technical pa- 
pers is being arranged under the di- 
rection of Dr. Kenneth L. Russell. 
Communications concerning the 
technical papers should be = ad- 
dressed to him at the Colgate-Palm- 
olive-Peet Co., 105 Hudson St., Jer- 
sey City, N. J. . 


Keith Porter to be Sales Man- 
ager for Harriet Hubbard Ayer 


Keith Porter is to be sales man- 
ager for Harriet Hubbard Ayer, Inc. 
New York, N. Y. The appointment 
was made in recognition of his work 
with Harriet Hubbard Ayer Ltd. of 
Canada. 


Toni Produces Its 100 
Millionth Wave Kit 


The Toni Co., Chicago, Tl. pro- 
duced its 100 millionth Toni home 
permanent wave kit at its St. Paul, 
Minn. plant July 19. The company 
was founded by R. N. W. Harris 
July 17, 1944 and its phenomenal 
growth is one of the outstanding 
successes in modern business. 


Coty Sends 14 Winners in 
Prize Contest to France 


Miss Louise Bruel, director of the 
supervisors’ staff of Coty Inc. New 
York and 14 prize winners in the 
1950 sales contest are in France for 
a month as the reward for making 
outstanding sales records. Philip 
Cortney, president of Coty Inc. was 
at the dock to bid the party bon 
voyage when it sailed July 26. A 
week. will be spent in Paris and later 
ten days will be spent in the essen- 
tial oil district in Grasse. 


Oscar Kolin Looking Over 
Foreign Oil Situation 


Oscar Kolin, president of the 
Fragrance Foundation and an exec- 
utive of Helena Rubinstein, New 
York, N. Y. is in Grasse, France ob- 
taining first hand information of 
the production of natural floral oils. 


Neuschaefer Offers Novel 
Nail Polish Remover 


A new nail polish remover which 
has a brush fastened on the base in- 
side the bottle so that a woman may 
stick her finger in it and turn it 
around to remove nail polish is be- 
ing offered by Helen Neuschaefer. 
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Department Store Sales and 
Profits Down in First Quarter 


For the first three months of this 
year dollar sales of department 
stores were 5% below the level ol 
1949 and specialty stores experi- 
enced a 10% decline, according to 
the National Retail Dry Goods 
Assn. The number of transactions 
in department and specialty stores 
was olf 4°% from a year ago. Accord- 
ing to the Harvard Bureau of Busi- 
ness Research department store 
dollar volume in 1949 was lowe 
than in the preceding year for the 
first time in Il years. Earnings 
after taxes were a little over three 
cents on the sales dollar, lowest 
since 1938. Small stores were hard- 
est hit by sales declines. The net 
operating ratio was 63° below 
1948. Earnings alter taxes fell to 
slightly more than two cents on the 
consumer’s dollar. 


Imports of Essential Oils From 
Russia Include Bulgarian Rose 


It is particularly interesting to 
learn that the Soviets sent to the 
United States, as certified on in- 
voices on April 3, 1950, rose oil in 
the quantity of 35 kilogr: ams worth 
$33,442; pine needle oil, 5,924 kil- 
ograms worth $26,123; pe sr 
oil, 400 kilograms worth $14,000. 
The rose oil came from Bulgaria 
via Russia; the two others were 
products of the Soviets. The De- 
partment of Agriculture of Para- 
guay, in cooperation with indivi- 
dual essential oil distillers, has 
made plans to import stock to 
plant lemon grass and citronella in 
various appropriate areas. None ol 
these products are existent in Par- 
aguay. From Ceylon, another new 
nation carved out of the British 
Empire, we have received quanti- 
ties of citronella, cinnamon leaf, 
and cinnamon bark oil. 

During the first quarter of the 
year, the United Kingdom ex- 
ported 171,777 pounds of essential 
oils having a value in excess ol 
$350,000. During the same period, 
the United Kingdom imported es- 
sential oils to the extent of 1,189,- 
121 pounds worth approximately 
$3 million. The Dominican Re- 
public reports a 9 per cent in- 
crease in the imports of toilet prep- 
arations, 77 per cent of these im- 
ports, valued at $307,413 coming 
from the United States. ‘These im- 
ports consisted of dentrifices, toilet 
waters, lotions, hair preparations, 
face paints, eyebrow and eyelash 
pencils, rouge, cosmetic and depil- 
atory preparations, nail polishes, 
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talcum powder, face powder, body 
powders, dusting powders and 
bath powder. 


Robinson, Wagner Announces 
Staff Changes 


The Robinson, Wagner Co., 
manufacturers of lanolin and _ its 
derivatives, Mamaroneck, N.Y. re- 
cently announced several promo- 





John C. Robinson 


tions and additions to its staff. 
John C. Robinson, a director of 
the company since 1944 has been 
named vice-president in charge of 
production. A graduate of Shefheld 
Scientific School at Yale University, 
he was formerly engaged in re- 
search and development work. 
James C. Pickard has been elected 
secretary and a director of the firm. 
He has been with the company 
since 1945 and is a graduate of 
Bard College as well as a former 
officer in the U.S. Army. 

Arthur A. Mulligan was ap- 
pointed assistant to the president 
and assigned to market research. 
He is one of the founders and first 
president of the Cosmetic Industry 
Buyers and Suppliers. A gri iduate 
of Fordham University, he was 
formerly with Lehn & Fink Prod- 
ucts Corp. for 10 years. Also an- 
nounced was the appointment ol 


Robert C. Marshall as sales repre- 
sentative for the Philadelphia 
area. 


irthur A. Mulligan 





Robert C. 


Imports of Perfumery and 


Cosmetics of $1,347,531 in 1949 


Commerce Department now re- 
ports that we imported last year 
perfumery and toilet prepar: ations 
valued at $1,347,531, which is 3 per 
cent less than in 1948. Iraq, last 
year, exported 1,961 tons of licor- 
ice root The Ethiopeans, last year, 
bought from us, and others, ap- 
proximately 1,400 pounds of essen- 
tial oils. During March of 1950, 
the Indonesians sent us 12 metric 
tons of citronella oil, the total for 
the first three months of the year 
being approximately 1,000 pounds 
at a value of something over $100,- 
000. From Shanghai, during Feb- 
ruary of 1950, we received 7,800 
pounds of menthol, valued at $64,- 
710. Canada reports it bought 
from us, in 1949, some 789,000 
pounds of essential oils, 3,000 
pounds eucalyptus oil, 52,000 
pounds peppermint oil, 109,000 
pounds lemon or orange oils and 
29,000 pounds spearmint oil. 


Deodorant to be Taken Like 
a Vitamin Announced 


Nullo tablets made by the De- 
Pree Co., Holland, Mich., are new 
breath and body deororants which 
are taken internally like a vitamin 
tablet. It is claimed that they con- 
trol breath and body odor up to 12 
and 18 hours. The principle is a 
concentrated chlorophyll derivative 
discovered by Dr. F. H. Westcott. 


William H. Kennedy of 
Revenue Department Retires 


William H. Kennedy, Assistant 
Deputy Commissioner of Internal 
Revenue retired on July 31, 1950 
following 38 years of work in the 
Bureau. A member of the Alcohol 
Tax Unit, he was a specialist in 
the administration of the indus- 
trial alcohol and beverage liquor 
laws. 
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Chain Store Directory for 
1950 Now Out 


The National Assn. of Chain 
Drug Stores of the U. S. has issued 
its 1950 directory covering 474 
chains operating 4,768 stores. Head- 
quarters, buyers and officers and ad- 
dresses of the stores are given. 


Misbranding of Estrogenic 
Hormone Creams 


The Federal court in case 5034 
has entered a decree of condemna- 
tion against a shipment of two types 
of hormone cream together with cir- 
culars because the following state- 
ments in the labeling were held to 
be false and misleading: “To help 
freshen the appearance of faded and 
aged skin.” “These ingredients con- 
tain the glandular oils present in 
young skins which day by day di- 
minish after 30 years of age. It he ‘Ips 
to erase throat lines, neck lines and 
eye lines—and helps stimulate un- 
dernourished or and flabbiness on 
the lace, neck or any part of the 
body.” “It hcies toaemneve ope lines 
age lines. It helps to firm up sagging 
muscles, double chin and crepey 
throats; it helps to stimulate under- 
nourished skin and brings back 
fresh and youthful glow to faded 
face and neck skin,” and “helps to 
erase eye lines, large pores and skin 
impurities. 

War Causes Packaging Institute 
to Change Its Meeting Program 


On account of the Korean crisis 
and its possible expansion the Pack- 
aging Institute has changed its orig- 
inal plans for the program at the 
twelfth annual forum in the Com- 
modore Hotel, New York, Oct. 23- 

A part of the program will be de- 
voted to packaging problems arising 
from the war and the balance will be 
given over to normal packaging 
problems. Military needs are being 
studied by the Institute. 


Inventory Control Order 
Expected After Defense Law 
After the Defense Production Act 
is enacted by Congress it is expected 
that the first type of control order 
will be issued limiting supplies ol 
scarce or strategic materials which 
civilians may stock. The Office of 
Industry and Commerce, Dept. of 
Commerce is expected to administer 
the control act dealing with priori- 
ties and allocations of materials. 


Pearson Pharmacal Co. on 
Chlorophyll Deodorant 
Bandwagon 


Pearson Pharmacal Co., New 
York, N. Y. is offering a new breath 


156 August, 1950 


and body chlorophyll deodorant 
tablet to be taken intern: lly. 


American Coating Mills Ap- 
pointments in New York Office 


Donald R. Earl and Richard W. 
Lindquist have rejoined the New 
York office of the American Coating 
Mills, division of Owens-IIlinois 
Glass Co. Mr. Earl covered the New 
York and New England territories 
from 1934 to 1944. Mr. Lindquist 
was with the company for five years 
before World War II. After that he 
was associated with the Pepsi-Cola 
Co. lor a few years. 


Norda Wins Award for 
Excellence of Its Advertising 


oo Essential Oil & Chemical 
New York, N.Y. was honored 
Tui; 31 when the National Indus- 
trial Advertisers Association award 
for 1949 for outstanding excel- 
lence in the planning and execu- 


paid tribute to the skilful and con- 
scientious work of the Fred Gard 
ner Co. Inc. the agency which han- 
dles its advertising. 


BIMS Member-Guest Golf 
Tournament August 22 


The member-guest golf tourn- 
ament of the BIMS will be held at 
the Winged Foot Golf Club, Ma- 
maroneck, N. Y. August 22. 


Amazing Case of Allergy 
Leads to Marriage Annulment 


The two year marriage of Mrs. 
Joyce G. Holdridge to Nolan H. 
Holdridge ol San Francisco was an- 
nulled by the court after she testi- 
fied that she spent most of her time 
in the hospital. The condition was 
diagnosed as neuro-dermatitis due 
to her being allergic to her husband. 
It was felt that there was no cure. 
It seemed that she broke out with a 
rash whenever she was in close as- 





Presentation of Award, Fred Gardner, president, and Ralph Bennett, vice president, of 


Fred Gardner Co, Blaine Wiley, executive secretary N.I.A.A. and William 


Rowse, vice 


s.dent, and E. E. Benedict, sales manager, Norda Essential Oil & Chemical Co. 


tion of its advertising was pre- 
sented to it. It was the first time an 
essential oil advertiser has ever 
won such an honor. Norda won 
second place against long estab- 
lished and much larger companies 
which spend millions in industrial 
advertising. Exactly 206 such ad- 
vertisers were entered in the com- 
petition and Norda won second 
place. The effective advertising of 
the company appears in the 
AMERICAN PERFUMER. 

The award was presented at a 
luncheon attended by editors and 
managers of numerous industrial 
publications at the Advertising 
Club. Blaine Wiley executive sec- 
retary of the association presented 
the award which was accepted by 
William H. Rowse, vice president 
of Norda Essential Oil & Chemical 
Co. In his acceptance Mr. Rowse 


sociation with her husband. There 
were no complaints about her hus- 
band’s conduct. 


Packaging Expert Visits Old 
Home in Prince Edward Island 


H. R. M. Gordon, the packaging 
expert and manutlac turers represen- 
tative in New York, N. Y. is visiting 
his old home in Prince Edward Is- 
land, Canada for the first time in 
over three years. While on his vaca- 
tion he also went all through Nova 
Scotia. 


Standard Specifications for 
Indian Castor Oil Drafted 


Draft specifications for castor oil 
for industrial purposes have been 
made by the Castor Oil Subcom- 
mittee of the Indian Trade Commis- 
sion. 
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Plans for 50th Annual Meeting 
of D. C. A. T. Sept. 21-23 


Plans for the 60th annual meet- 
ing of the Drug, Chemical & Allied 
Trades Section of the New York 
Board of Trade at Shawnee Inn, 
Shawnee-on-Delaware, Pa. Sept. 
21-23 are rapidly nearing comple- 
tion. Chairman Harold C. Green 
has appointed 13 committees to 
cover all phases of the coming 
meeting and to insure its complete 
SUCCESS. 


Beauty and Barber Manufac- 
turers Assn. Meeting 


Every indication points to a rec 
ord meeting of the National 
Jeauty & Barber Manufacturers’ 
Assn. at the Stevens Hotel, Chi 
cago, August 18. Papers are to be 
read by E. R. Gauley and John V. 
Ryan and there is to be a discus 
sion of government controls. 
Philip Parker will also report on 
National Beauty Salon Week. The 
National Beauty Trades Show will 
be held at the Hotel Statler, New 
York, August 27-29 National 
Beauty Salon Week is October 22- 
29, 


Stanton Chemicals Co. Dis- 
tributing Basic Materials 


Stanton Chemicals Co., Phila 
delphia, 2, Pa. which was recently 
organized announces that it now 
has available for the cosmetic and 
beauty industries basic materials 
for shampoos, cold waves and _ re 
lated products. The company an- 
nounces that it is prepared to 
create products to help solve prob- 
lems encountered in the making ol 
hair and allied preparations. 


Cosmetic Advertising in News- 


papers in 1949 Over $30 Million 


Advertising of cosmetics and 
toiletries in newspapers in 1949 
was a little over $30,000,000 ac 
cording to the American Newspa- 
per Publishers Assn. 





Among Our Friends 


HARRY C. SCHAACK has 
been appointed national syndicate 
sales manager for the Pepsodent di- 
vision of Lever Bros. Co. He is suc- 
ceeded as St. Louis divisional sales 
manager by FLOYD C. BRAD- 
LEY. 


]. LESLIE HINDLE, head of 
Standard Synthetics Ltd., London, 
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England, tlew to the Unitea States 
July 19 for a brief stay in New 
York where he conferred with ex- 
ecutives of Berje Chemical Prod- 
ucts, Inc., American agents for his 
company. Mr. Hindle reported 
that his son John Paul Hindle, 
who is known in this country, was 
awarded a medal as a member of 
one of the crews of St. Pauls 
School, London, which won every 
race in the Henley regatta this 


Club Sept. 26 on the subject 
‘“There’s Millions in Other Peo- 
ples’ Hands.” 


PAUL N. SPERRY and AR- 
THUR L. DOWLING have been 
appointed to two new sales man- 
agement posts at Dodge & Olcott, 
Inc., New York. Mr. Sperry was 
made sales manager and Mr. 
Dowling, advertising and sales pro- 
motion manager. Both men will 





Paul Sperry (left) and Arthur Dowling (right) shown with Charles 


vear. Presentation of the medals 
was made by Lewis Douglas, 
\merican ambassador to the Court 
of St. James's. 


WILLIAM HOLMES, former 
general manager of Jacqueline 
Cochran, New York, N.Y. re- 
signed to become president of Mc- 
Creery & Co., August 1. 


DR. VICTOR FOURMAN, 
Syntomatic Laboratories, New 
York, N.Y. has been enjoying a 
business and pleasure trip to Cen- 
tral American countries. Some 
time was spent in Guatemala after 
which he went to Honduras. 


DONALD S. CUSHMAN who 
has been associated with Innis, 
Speiden & Co. for 22 years has 
been appointed vice president in 
charge of sales. 


GERALD N. D’AMICO has 
been appointed manager of the 
Boston ofhice of Fritzsche Brothers 
Inc. succeeding the late Harry P. 
Bowra. Mr. D’Amico was tormet 
assistant to Mr. Bowra and to his 
predecessor M. J. Niles prior to 
the latter’s transfer to Chicago. He 
is an alumnus of the Massachusetts 
College of Pharmacy and during 
the war served in the Pacific with 
the marines. 


MARTIN REVSON, vice presi 
dent of Revlon Inc. is to address 
the New York Sales Executives 


1. Homan 


work with Charles O. Homan, 
vice-president in charge of sales. 


EDWARD B. COYLE has been 
elected vice president of Fels & Co., 
Philadelphia, Pa. He has been 
with the company since 1908. 


MAX BROWN, general sales 
manager of Fels & Co., Philadel- 
phia, Pa. who has been with the 
company for 23 years has been 
elected a director of the company. 


JEAN-PIERRE WEIL of Par- 
fums Weil, Paris, France, was the 
author of an interesting article 
“The Anatomy of a_ Perfume” 
which appeared in a recent issue 
of Science et Beaute. Mr. Weil is 
scent tester and chemist at the 
Paris laboratories of the company. 
In the future, it is announced in- 
cidentally, Parfums Weil Paris 
Inc., New York, N.Y. will import 


all of its merchandise from Paris. 


W. H. LUCKING has been ap- 
pointed assistant sales manager of 
Antara Products, General Aniline 
and Film Corp. 


DOUGLAS J. KING has been 
appointed assistant to Q. S. Ball 
manager of the professional prod- 
ucts division of Heyden Chemical 
Corp., New York. 


ARCHIBALD R. R. GRAU- 
STEIN JR. has rejoined the Lever 
Bros. Co. New York, N.Y. as di- 
rector of market research. He 
first joined the company in 1937. 
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KOLAR—created cosmetics stand up in use... 
as they stand out in consumer preference. Whether 


you have a formula problem, a manufacturing 


difficulty or only an idea for a new cosmetic, write | F [ | AAG} iH 
without obligation to: 





TURNER WHITE 
METAL COMPANY 


500 S. Throop Street, Chicago 7, Illinois NEW BRUNSWICK NEW JERSEY 


(Branch Office: 3711 Davis Street, Cincinnati 11, Ohio) 


DETROIT OFFICE CINCINNATI OFFICE ST. LOUIS OFFICE 
PRIVATE BR AND COSMETIC SPECIALISTS Seth J. Elliott Sales Service J. A. Baver George C. Kammermeyer 
1302 South Washington 521 Broadway Kammer Company 
Ss INCE 19 I Oo Royal Oak, Michigan Cincinnati 2, Ohio 4720 San Francisco Avenue 
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ROBERT P. SMITH has 
joined the Kraft Chemical Co., 
Chicago in the sales division. A 
chemical engineering graduate of 
Purdue, Mr. Smith will specialize 
in soaps, fatty acids and oils. 


CHARLES E. WHITTEN was 
elected president and general man- 
ager for Gair Company Canada 
Ltd, Toronto, at a recent meeting 
of the firm’s board of directors. He 
succeeds George W. Brown who 
died June I. 


DR. KENNETH MORGAR.- 
EIDGE was recently appointed chief 
chemist for Food Research Labo- 
ratories, Inc. He is well known for 
his work on procedures for the the 
assay, stabilization and control ol 
vitamins. 


THOMAS G. FLAVELLE, a di 
rector and assistant secretary of In 
nis, Speiden & Co., New York, re- 
cently retired from the company 
after 41 years of service. 


Obituary 


Ralph S. Swinton 


Ralph S. Swinton, chief chemist 
for W. J. Bush & Co. for 41 years 


died July 21 at the age of 78 years. 
He retired in 1940 because of ill 
health. 

Mr. Swinton was recognized as 
one of the leading essential oil 
chemists in the United States and 
was in charge of the laboratories 
and factory of W. J. Bush & Co. in 
Linden, N.J. from the date of its 
inception, 

He was a native of Scotland and 
was graduated from the Herriot 
School in Edinburgh soon after 
which he joined the organization 
of W. J]. Bush & Co. Ltd. in Lon- 
don. He came to the United States 
in 1901 to take charge of the Lin- 
den, N.J. plant which was opened 
in that year. 

In 1926 Mr. Swinton was elected 
a member of the board of direc- 
tors, a position he held until his 
retirement. 

During his many years of service 
Mr. Swinton witnessed and took a 
leading part in the development of 
the essential oil industry in this 
country. He was recognized as an 
authority on terpeneless and sesqui 
terpeneless citrus oils which he 
pioneered in developing commer- 
cially. He also did considerable 
work in the development of na- 
tural flavors. 

Mr. Swinton is survived by foun 


daughters, a son and ten grand- 
children. 


Harry P. Bowra 


Harry P. Bowra, for many years 
representative of Fritzsche Brothers 
of Canada, Ltd., and since Octo- 
ber 1948, manager of the parent 
company’s Boston branch died re- 
cently at the Peter Bent Brigham 
Hospital in Boston. Mr. Bowra, 
who was 38 years old, was best 
known throughout the firm’s Cana- 
dian territory which he had cov- 
ered for thirteen years prior to his 
transfer to New England where he 
was just beginning to establish 
himself at the time of his death. 
His wife, mother, two brothers and 
two sisters survive him. Services 
and interment were in Paterson, 


N. J. 


William C. Bainbridge 


William C. Bainbridge, who was 
associated with H. Kohnstamm & 
Co. for 44 years, died early in July. 
He did notable work in color re- 
search and was largely responsible 
for the development of certified 
colors. He was an instructor in the 
Polytechnic Institute of Brooklyn 
of which he was also an alumnus. 


BETTER RAW MATERIALS FOR FINER COSMETICS 


e STANO-LEN An Organic Amide for a Superior Cream Rinse at lowest pre- 
vailing costs. 


e STANO-RES 


e STANO-PASTE SLS 


e STANO-TERGE 


Stable, Resin Emulstion for Cold Wave Solutions. 


(Sodium Lauryl Sulphate Base) 
For perfect cream shampoos—liquid or paste. 


(Sodium Laury! Sulphate in Powder Form) 


To Manufacture Cream Paste, Liquid or Powder Shampoos. 


@ STANO-PASTE TRS 


(Triethanolamine Lauryl Sulphate) 


For Fine Liquid Shampoos. 


High Specification AMMONIUM THIOGLYCOLLATE 


Perfuming Agents, Clouds, Shampoo Conditioners, Wetting Agents 


STANTON CHEMICALS CO. 340 South 15th St., Philadelphia 2, Penna. 
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STICK COLOGNE » ietieads new peaks of popularity in aes new 


STICK COLOGNE JARS by the 

Left: No. 48 Plain Round 

ies No. B48 Iced aan RIC H FO RD 

Rig ht: B48 Fancy Round CO RPO RATIO N 


All have 48 millimeter highly polished brass caps, tested air- 


tight and saran-film lined. 251 4th Ave., New York 3, N. Y. 
Samples on request 












READY FOR YOUR LIBRARY 


Volume Ill of this monumental work on essential oils! 


THE ESSENTIAL OILS 


Vol. Ill, by Ernest Guenther, Ph.D., 777 pages, illustrated and 
indexed, cloth, 6 x 9 inches. $10.00 per copy. 

















In this third volume, the author begins a group on individual oils. The 
monographs describe the oils of the plant families Rutaceae (with special 
emphasis on the very important citrus oils) and Labiatae. 

The sequence of plant families follows in order of technical and commer- 
cial importance. Their botanical and geographical origin and methods of 
cultivation are covered fully. Techniques of distillation and yield of oil, 
their physicochemical properties, chemical composition, total production, 
and uses in industry—abundant information you certainly need arranged 


in up-to-date order. 
MAIL THIS ORDER COUPON TODAY 


Maison G. de Navarre says: “In no other work is the treatment 


| MOORE PUBLISHING COMPANY BOOK DEPT. 9 E. 38th St. 
of essential oil constituents so complete and up-to-date.” New York 16, N.Y. 
| Please send me Ernest Guenther’s THE ESSENTIAL OILS: 
| [ ] VOL. I ($6.00 each) [ ] VOL. II ($10.00 each) 
: , ’ | [ ] VOL. III ($10.00 each) 
To order simply fill out and mail the coupon. Copies of VOL. | and VOL. Sy Riknekk Cor saibey ube) Ber csesacscesssdceces we 
Il of this series are also available at $6.00 and $10.00 respectively. | BOE. 05 dcdheve re dnseekeeeswtnee kee bAUsaneeKls sence eye Ckdabiaein elas | 
| POSITION ccccccccccccescceseceeeesseceseeeeeceseseeesesesessseseesesescecs 
ADDRESS i ccccccceeseee esse eee ee ees eS eee OES ESSSESSSSSEEESEEseseeseesesese | 
| ciTy 
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Florida Persian Seedless Lime Oil 


(Continued from page 128) 


The physical and chemical properties of 15 samples 
of coldpressed Persian lime oil and 11 samples of dis- 
tilled lime oil have been determined and are presented. 

The quality of coldpressed Persian lime oils as indi- 
cated by their physical and chemical characteristics is 
determined by the yield of oil obtained from the peel. 
The quantity of aqueous-phase that comes in contact 
with the oil during processing has a marked effect on 
the aldehyde content. 

Processing methods and techniques have an influ- 
ence on the quality of distilled Persian lime oils. 

Acknowledgments are made to the commercial pro- 
cessors and manufacturers in the State of Florida whose 
earnest cooperation contributed much to the success of 
this work. Coldpressed and distilled oil samples used in 
this study were obtained from Essential Oil Producers, 
Inc., Dunedin, and Fraser-Brace Engineering Company, 
‘Tampa. 
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Sales Appeal of Odor 


HY do the sales of the foremost manufacturers of 
toilet articles constantly increase, with leaps and 
bounds, from year to year? 

What is one of the most potent factors that enables 
these manufacturers to create so great a demand for 
their products? Is it the attractiveness of their packages 
or their color schemes? Yes, both these matters are of 
paramount importance, but experience has shown that 
the most vital factor in creating sales appeal is the de- 
lightful odors imparted to these toiletry preparations. 
The manufacturers have ascertained definitely that 
odor is of primary importance in enhancing the sale of 
their merchandise because they fully realize that the 
public has become “‘scent-educated.”—Lab Scents. 


A Decade of Opportunity 


ROSPECTS for the cosmetic industry are bright for 

the next ten years, according to data compiled by 
the Twentieth Century Fund. By 1960 the population 
should reach 160 million. Average family income should 
be $4029 as against the present average of $3646. Stud- 
ies of family expenditures show that as income increases 
more dollars are spent for personal care. 

For whom are prospects brightest? The big rewards 
will go to those who see the opportunity most clearly 
and plan wisely to take advantage of it. Their plans will 
include the things that have always been important: 
Maintaining product leadership in their field; providing 
items that people want at prices they can afford to pay; 
and telling people what they have to sell.—Life. 


OIL ORRIS ROOT LIQUID ABSOLUTE 
ORRIS CONCRETE 
ORRIS OLEORESIN (Resinoid) 


Experience demonstrates that none of the substitutes for Orris 


is wholly satisfactory in giving the characteristic Orris note. 


It is therefore fortunate that these well known Bush specialties 


are now readily available. 


W. J. BUSH & CO.,, Inc. 


ESSENTIAL OILS ... AROMATIC CHEMICALS ... NATURAL FLORAL PRODUCTS 


11 EAST 38TH STREET, NEW YORK 16, N. Y. 


LINDEN, N. J. 
LONDON 


MITCHAM 


NATIONAL CITY, CAL. 
WIDNES 
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METAL CONTAINERS and CLOSURES 
by 


BRIDGEPORT 





Vanities Powder Boxes 

Jar Caps * Perfume Vial Cases and Caps 
Bottle Caps Lip Brushes 

Dry and Paste Rouge Cases Drawn Talc Containers 


Lipstick Containers—Svwivel, Slide, Automatic 


and 


Other Special Metal Products for the Cosmetic Industry 


THE Brioceport Meta Goops Mee. Co. 


BRIDGEPORT Established 1909 CONN. 


TTaTIT TIMER <P Ti Pla aR 


CHOLESTEROL IN ITS MOST ACTIVE AND EFFICIENT FORM 


ale AMERCHOLS 
BETTER! are Yglirally retrer 


NON-IONIC EMULSIFIERS, EMOLLIENTS AND PENETRANTS 












The AMERCHOLS are surface-active agents which are Naturally good for the skin. Of 
Natural Origin, they represent odorless, color-free forms of cholesterol and related rare 
sterols which we isolate in purified form from animal tissues. They are stable in the 
presence of acids, alkalies and most drugs. 


WE KNOW OF NO CASE OF ALLERGY DUE TO AN AMERCHOL 


For complete information write on your company letterhead for your copy of our technical 
booklet. Contains valuable data on the use of the Amerchols in O/W and W/O 
emulsions. Formulas for all types of creams, lotions, hair preparations, etc. 


Our Research Laboratories are available to you for advice and information at all times. 
Have you tried AMERCHOL L-101 Liquid Cholesterol Penetrant for your hair preparations? 


AMERICAN CHOLESTEROL PRODUCTS : 


Te oo lo a Ltr ** A en PRObUCTS 
MEALTOWN ————""""""— NEW JERSEY 
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Market Report 


Scare Buying Causes Materials Rise 


\W materials for perfumes, cos 

metics, soaps, and flavors be- 
came highly sensitive toward the 
close of last month due to the turn 
of events both at home and in the 
Far East. The government’s an- 
nouncement to boost synthetic 
rubber production immediately 
brought about a flurry in benzol 
from which synthetic phenol is 
produced. This was followed by an 
increase of two cents a pound in 
the price of synthetic phenol. 


Benzol and Glycerin Tighter 


The current shortage of benzol 
estimated at between 15,000,000 
and 20,000,00 gallons will in some 
measure be supplemented — by 
heavier arrivals from Great Britain 
but it is generally feared domestic 
consumers will feel the full effects 
of the shortage that looms in the 
months ahead. Glycerin prices 
were boosted a pound because 
ol scare buying and prospects of 
tighter supply position here. Major 
refiners quickly sold their entire 
production for July and were re- 
ported checking all inquiries and 
orders for August in an effort to 
prevent a run-away demand which 
threatened production schedules. 
Other major developments in the 
market over the past month in- 
cluded two advances of 25¢ a pound 
in California lemon oil, and sharp 
advances in two articles that are 
imported from China, namely 
anise oil and menthol. 


Synthetic Detergents Affected 


The advance in glycerin marked 
the first change in the market since 
March, 1949, or shortly after pro- 
duction of synthetic material got 
underway for the first time in this 
country. It was highly unexpected, 
and in the opinion of some ob- 
servers, merely tended to aggravate 
an already tight supply position. 
The rapidly changed supply posi- 
tion in glycerin can be traced to 
several factors including the in- 
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creasing popularity of synthetic de- 
tergents which in turn has cut 
natural glycerin’ production, a 
shrinkage in offers of imported 
crude, and continued heavy takings 
of refined natural for the account 
of the domestic consuming trade. 


Potash Inventories Low 


Potash compounds, caustic soda, 
and soda ash turned decidedly 
stronger because of a strike which 
kept three plants owned by a major 
producer closed. Many industrial 
users expressed real concern over 
the outlook regarding these basic 
chemicals since their inventories 
were reported getting down to a 
dangerously low level. The potash 
compounds affected included caus- 
tic and carbonate potash. 

Other price developments in- 
cluded advances in several French 
floral oils, and an expected break 
in peppermint oil prices because 
of new crop influences. The ad- 
vances in California lemon oil 
were announced by the California 
Fruit Exchange. They were fol- 
lowed by similar price adjustments 
by independent producers. Higher 
costs as well as a tight supply posi- 
tion in Italian lemon oil were ex- 
tended as the major reasons for the 
higher prices on domestic oils. A 
good seasonal demand for the ac- 
count of beverage manufacturers 
also gave considerable support to 
the hardening trend. 


Acids Remain Firm 


The late reduction in tartaric 
acid served to have a stimulating 
influence in the demand and do- 
mestic makers reported good sales. 
Good quantities of citric acid were 
also changing hands. Prices were 
firm at the levels in force during 
the preceding period under review. 

In view of the swift moving de- 
velopments in the Far East, gum 
tragacanth and Sumatra benzoin 
gum displayed additional strength. 
Both the ribbon as well as the flake 


forms of tragacanth shared in the 
acitivity. 

Gum rosin prices have been 
slowly recovering from the low 
levels prevailing early in June. For 
a time shortly after the new naval 
stores season opened April 1, the 
rosin market suffered a_ severe 
break because of the lower Govern- 
ment support price. The recovery 
in rosin brought prices on the 
three top grades over 20 per cent 
above the low levels in force a 
month ago. 

The trend in greases, tallow and 
coconut oil was upward, and sev- 
eral closely related articles, namely 
cottonseed and corn oils, showed 
increases over the prices in force at 
the close of the previous month. 


Aleohols Unaffected by Far East 


Industrial alcohol prices were 
firmly maintained at the higher 
levels established July 1. Possibili- 
ties of a stepped up military pro- 
gram and the turn of events in the 
Far East failed to have any influ- 
ence upon buying. This was ex- 
plained by the fact that a numbet 
ol buyers had already purchased 
rather freely prior to July 1 when 
the new prices were put into effect. 


Aromatics Trend Downward 


Among the aromatic chemicals, 
citral was freely offered with prices 
showing a tendency to move in 
favor of buvers because of the 
heavy tone in lemongrass. ‘The 
ionones displayed a marked degree 
of strength and the exceedingly 
strong supply outlook in a number 
of basic chemicals is likely to be re- 
flected in aromatics over the final 
quarter of the year. 

Coumarin, which enjoys a wide 
use as a flavoring agent was also at- 
tracting a fair amount of attention 
on the part of perfumers. Accord- 
ing to official data recently com- 
pleted there were 295,700 pounds 
of synthetic coumarin produced in 
the United States in 1949. 
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You'll no longer worry about damaging Mixer or Filter 
Motors or the electrical connections because they’re com- 
pletely protected from spilled or splashed liquids and care- 
less washing at the end of an operation. You'll like the 
sparkling appearance of the highly polished, easy-to-clean 
stainless steel and you'll find it takes less time and labor to 
keep Alsop Equipment clean. Whether you base your buy- 
ing decision on efficient year-round service or on price, 
you'll be influenced by the obvious superiority of Alsop 
Filters, Mixing Machines and Tanks. Why not write for a 
copy of our complete descriptive catalogue today? 


This Alsop “Sealed-Disc” 
Filter assures uniform, 
positive filtration at low- 
est-cost. It’s simplicity, 
portability and compact- 
ness means convenience 
and speed in operation. 





Write to Alsop Engineering Corporation 
508 Rose Street Milldale, Conn. 


CVU TL aa te 


Filters, Filter Discs, Mixers 
Agitators, Pumps and Tanks 
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Large selection of designs in a variety 


of colors and sizes. 


molded gan cLedunos 


in a diversity of colors, styles and 


sizes including standard 33, 38, 
43, 45, 46, 51, 53, 56, 63, 70, 
83 and 100 MM. 


By AT LBI ES 


Mack experience in 
designing sales-com- 
pelling, deluxe 
packaging is avail- 
able without ob- 
ligation. Consult 
our packaging 
experts for 

ou ee 

ya ala 
























“ supplies all 3 
quickly, economically! 


Just call or write for fast, capable assistance on stand- 
ard closures or exclusive custom designed closures 


and packaging specialties. All standard sizes are 

available in phenolics, ureas, styrene or polyethlylene. 

Samples and prices on standard stock items will be 

supplied promptly on re- 

quest — estimates on spe- 

cialties will be forwarded 

upon receipt of your draw- 

ings or blueprints. Please W 

address inquiries to 

Mack Molding Co., Inc., MOLDED 

Main Street, Wayne, N. J. EXCELLENCE 
eee ¢ THREE FULLY-EQUIPPED PLANTS TO SERVE YOU + ++ee¢ 
WAYNE, NEW JERSEY » ARLINGTON, VERMONT + WATERLOO, P.O.. CAN. 
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PRICES IN THE NEW YORK MARKET 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 





ESSENTIAL OILS Cinnamon oil—Bark ...... 35.00@ 50.00 CONGO (OE) ccccicccecwas 10.00@ 12.00 
SOO... aiwedivddvannedean 135@ 1.50 ME a tercavetacnacecunes 3.65@ 4.20 
All prices per lb. unless otherwise speci- Citronella, Ceylon ....... 125@ 1.35 DUE, Wescccuaciaaaws 3.50@ 4.50 
fied. NE CE cence Oncaneaeks 180@ 2.25 Neroli, Bigarde P. ........ 85.00@ 95.00 
Cloves, Zanzibar ......... 1.70@ 2.00 Petale, extra NF ........ 155.00@180.00 
Almond Bit, FPA per Ib. .  3.75@ = 4.50 Madagascar .......... -- 175@ 2.10 PRN cedasadces?: aece Ge SS 
SOS. FIG csctcsccvons .65@ 90 CES cccvescacenuaues 19.00@ 23.00 Ocotea Cymbarum ........ 19@ 90 
Apricot Kernel ........ 50@ 58 OED -acdnertacksuns 10.00@ 12.50 CE nics sescee ua caus 5.35@ 8.20 
Amber, rectified ......... Nominal CD neccvocencudKcade 5.00@ 6.20 Opopanax ................ 33.00@ 40.00 
Angelica Root ........... 135.00@ 190.00 IRL ocr dlrs wae own due aed 5.35@ 6.30 Orange, Florida .......... 50@ ~~ «4.75 
a ee eee 1304 1.50 Dill— REM cavacueccesaccns 25@ 1.10 
Aspic (spike) Span ....... 100@ 1.45 WEED dixedbedaeadkeeent 1800 5.20 COs CNN wcincsccee vee 79@ 1.00 
Se rer err 110@ 1.50 Re ere ee 7.00@ 9.50 Orris Root, abs. (0z.) ..... 65.00@ 70.00 
DE cinaueGvesvsaedaeuees 1.35@ 2.00 DOM “Nb swvicavecuceces 5.00@ 5.80 PUD Wik ciceckccdieces 36.00 Nom’ 
URINE, cise necccdeenees 150@ 4,85 DENN: cacvcccusceinen 60@ 75 Perr re rerre 21.00@ 2.75 
MEME ab keeersteaawes 2.10@ 3.00 Fennel, Sweet ............ 2.55@ 3.00 Pennyroyal, Amer. ....... 1.10 Nom’ 
Birchtar, crude ........... I0@ 1.35 CEC NOAD “enwenacaauuar 7.15@ 7.80 POH ci ct ccvieeee’ $.45@ 5.15 
Birchtar, rectified ........ 1.10@ 4.85 CIE ae nicnxnedacsede 65@ 80 Peppermint nat_ral ....... 5.75@ 6.00 
_ ft 2 eee 3.50@ 3.85 Geranium, Rose, Algerian . 18.00@ 20.00 eee ee 6.20@ 6.35 
ee Se errr 40@ ~~ 60 Bourbon ............... 22.50@ 26.00 a Sr eee 2.10@ 2.75 
Ee eee 2.25@ 2.50 RUE Kccnaeecdundanns 7.35@ 8.60 Pimento 
Cajuput (imitation) ...... 175@ 1.80 SN esha saedeveseuddns 22.00@ 25.00 SUE daduavacincunee ces 3.75@ 5.20 
SE ScccereusaKenenie 20.00@ 25.00 Guaiac (Wood) .......... 190@ 2.20 RMT céuaeiiwesWadceatus 150@ 2.00 
Camphor “White” ........ 25@ ~~ 50 PN! rica neis wee Maiows 2.00@ 2.40 Pinus Sylvestris .......... 2.50@ 2.65 
Cananga, native .......... $.25@ 4.50 Juniper Berry .....ccccees 3.00@ 5.20 Pumilio .. 2.80@ 3.15 
rer 5.15@ 5.85 ES SP ae 9.80@ 12.50 Rose, Bulgari 30.00@ 56.00 
RE. cuxiutcccécauacnes 3.254 4.00 BMD, bat iwiwsicdacnds 160@ 1.80 Synthetic, Ib. .......... 22.00@ 28.00 
Cardamon ...........+++++ 32.00@ 60.00 Lavender, French ......... 2.200@ 5.00 Rosemary, Spanish ....... 85@ 1.25 
CAE: Decca ndacbnaanws 40.00 Ra. GO i cesecvasans 3.754 (ae 1.25@ 2.00 
Cassia, rectified, U.S. P... 2.55@ 3.00 DE -eikinievecadanes 3.35@ 6.50 Sage, Dalmation .......... 6.65@ 7.20 
Comer teat U, 5. Py .ccccvcc 2.10@ 2.40 RANE vc cu ceucwsenie 2.00@ 2.60 Sandalwood, N. F. ........ 12.00@ 12.50 
SS ere A0G ao Limes, distilled .......... 5.85@ 6.85 Sassafras, artificial ........ 604 70 
EE ccadaabiecnesewnees 16.00@ 17.25 OMNI aoc. cecsecaues 11.90@ 13.50 PE SOOD: de cadcaansoudeds 19.25@ 22.00 
Chamomile Roman .......250,00@280.00 Linaloe wood ..........++: 3.35@ 3.75 TRIES Keesccucccsoads 340@ 3.65 


CTUAL retail tests prove that 
small containers outsell larger 


bottles. Women will readily buy a 
small amount of perfume in any at- 
tractive miniature container. 


The compelling eye appeal and sales 
appeal of lovely miniature perfume 
bottles and vials of crystal-brilliant, 
delicately wrought, hand blown glass 
will increase your sales. 


Available in numerous designs and 
shapes to meet your individual pack- 
aging requirements. Interchangeable 
stoppers (clear or colored). 


Write for samples and full infor- 
mation. 


Special Glass Products Co., 10 W. 33rd St., New York 1, N. Y. 
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LILA 4) Saat ee 
JOHN HORN 835-839 TENTH AVE., NEW YORK 18, N.Y. 
DIE STAMPING ENGRAVING EMBOSSING 


Telephone: Cable Address 
COLUMBUS 5-5600 HORNLABELS NEW YORK 





































THE FIRST COMPLETELY NEW BOOK ON 


SOAP MAKING IN NEARLY A DECADE COSMETICS 
SOAPS & DETERGENTS PRIVATE LABEL TRADE 


by E. G. Thomssen, Ph.D. and John W. McCutcheon, M.A., F.C.I.C. @ Formulating 
Cloth cover—511 pages—66 illustrations—$9.00* cs Manufacturing 


« e@ Styling 
The soap industry in the last ten years has made tremendous @ Packaging 
strides in new developments and processes. This book brings . 
those advancements up-to-date in one authoritative manual. It Our experienced staff offers a com- 
covers soap making processes, soap perfuming and coloring, new plete service for Distributors in 
equipment, processes and methods—in fact, everything you need the Atlantic and Central states. 
to know about soap and detergents. 
Not only is the relatively new field of synthetic detergents COSMETIC LABORATORIES, INCORPORATED 
thoroughly discussed, but a tabulation of around 250 surface 5850 Second Avenue Detroit 2, Michigan 


active agents, their classification, trade names, manufacturers and 
applications are covered in dtail. 





Here at last is a book that meets the need for a new work on the 


a Absolute French Perfume Bases 
Pr eee: All of the Most Popular Types 


ORDER YOUR COPY TODAY FROM S e e 
ee ee eries 300 Oils 


| | 

| MOORE PUBLISHING CO., INC. Book Dept. | il 

9 East 38th Street, New York 16, N. Y. ater 0 u e e ume 1 $ 
Please send me ...... copies of Soaps & Detergents ee = 

| 9 | 3 t 

| Price per copy $9.00—$9.54 (Foreign) | enclose check or money | Xquisi e e umes in u 

| order for $........ l Write for our price list of new low prices. 

I | For 30 years we have served a satisfied clientele. Our 

| NAME pe ae tk Sid Cee a eee EL. te Sa eeeeamn es | consulting Department is always at your service. 

DD. vc icksinvsacudecs awaccivsundcekss ! z, M. 

| | Laning Company 
cITy . Are cag be Gite acme aA Ps | ee a ee 

433 Stuyvesant Avenue Cosingints 21, NJ. 
. . . . . .* . . . . . * * o . + . . — — ——_——— 








B-W LANOLIN U.S_P. 


EVENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


| BOPF-WHITTAM CORPORATION 


| Executive Office, Laboratory America’s Original Lanolin Producer Sales Office: 509 Fifth Ave. 
| and Factory: Linden, N.J. ESTABLISHED 1914 New York, N.Y. 
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NOON: sc cidentiomeieccsies 190@ 2.25 Se ivesereaduneidaawes 19.25@ 
Sweet birch Southern ..... 2.00@ 3.60 is EE avavddavennedanuad's 14.00@ 
PID Sv dncdedevcares 4.75@ 6.00 C 14 (Peach so-called) .. 7.00@ 
EE Cakadswawtiuneennees 8.20@ 9,00 C 16 (Strawberry so-called 6.00@ 
WE MUD erevecxeusccns 2.15@ 2.85 ME BOUMEE 6 ciiiinisccue 3@ 
White ......ccecesceeees 240@ 3.25 BU TIONG 6 iiccicccsii 85@ 
We, GMUED asi cccscaces 75.00@ 88.00 Amyleinnamie Aldehyde .. 2.00@ 
Vetivert Amyl Formate ........... 1.00@ 
PD dis. sevice ahaa e ems 11.00@ 12.00 Amyl Phenylacetate ...... 3.75@ 
PEE sevickeNaeonwecuds 16.25@ 17.40 Amyl Propionate ......... 1.00@ 
arr 14.25@ 16.00 Amyl Salicylate ......... 85@ 
Wintergreen, natural ...... 4.00@ 14,50 Amyl Valerinate ......... 1.80@ 
NIE between aan 100@ 4.60 RI a San ciéuwkenenacian 1.104 
EOD « eededeueesica’s 6.50@ 7.10 Anisic Aldehyde .......... 2.40@ 
Ylang Ylang, Bourbon .... 12.50@ 13.00 Anisyl acetate ............ 5.85@ 
PD kccsevecuseeneny 10.50@ 12.00 Benzyl Acetate ........... -70@ 
Benzyl Alcohol .......... 13a 

TERPENELESS OILS Benzyl Benzoate .......... 0G 

Benzyl Butyrate ......... 1.70@ 

PU  Ghenecunvedsacuseaneens 2.65@ 2.90 Benzyl Cinnamate ....... 3.30@ 
SNE cc covucdnaenendas 10.00@ 13.00 Benzyl Formate .......... 2.00@ 
OD cevcrarnaccwetus 30.00@ 38.00 Benzophenone ........... 1.58@ 
CE cecevsesnunoabes 7.25@ 10.00 Benzyl-Iso-eugenol_ ...... 9.35@ 
EAE ccinceccccicccceccne SE GEG Benzyl Propionate ....... 1.60@ 
Ne Pere rer ere Tre 80.00@ 90.00 Benzl salicylate .......... 1.90@ 
Distilled ............... 55.00@ 62.00 Benzylidene Acetone ..... 2.00@ 
GHOMGS GWOEE ceeviccccces 70.00@ 95.00 ID i ciekioneacun cant 5.75@ 
nr 12.75@ 14.00 Butyl Acetate, normal .... .1444@ 
WUE. Gc vs tavdceruae ne 5.35@ 640 Cinnamic Alcohol ........ 3.10@ 
IE - bxnecws cancencs 6.45@ 6.85 Cinnamic Aldehyde ....... 1.15@ 
Cinnamyl Acetate ........ 3.75@ 

DERIVATIVES AND CHEMICALS Citral, C. P. .....-....++4. 5.90@ 
CN hcdditdavensces 3.15@ 

Acetaldehyde 50% ........ 2.00@ 2.50 Citronellyl Acetate ...... 3.95@ 
Acetaphenone ............ 1.50@ 75 Citronellyl butyrate ...... 5.75@ 
BE SGD vkcwvenvensnus 2.00@ 2.35 CIE cn aeadqectseucns 2.75@ 
Si aiviaceduesaswanueeses 13.75@ 14.20 Cuminic Aldehyde ....... 6.20@ 
a Ue tanenieenskeaecen as 2.00@ 2. Diethylphthalate  ......... A0G 
MGA Gicuuduwcewnueauade 14.50 Dimethyl Anthranilate .... 5.50@ 
Ste Awesacteiehicencens 2.30@ 2.65 Diphenyl Methane ........ 1.05@ 
mun Ge © vcccaccacecs 9.00@ 11.00 RE BOO vecivcccdxce .26@ 
a vee cane ceneeeeaueces 17.00@ 17,80 Ethyl Benzoate ........... 78@ 
Rs Oe vanckandavaencenuat 7T.10@ 8.25 Ethyl Butyrate ........... 804 


what price beauty ° ~ | 


J 
oO 
Distributors of private brand cosmetics 9) 
frequently plan to add a new product 6 
to their line with only one definite factorin ©) °® 
mind —the price. It is the duty of a good cosmetic 
chemist to meet that price in formulating F 6) 
a product that will do the job. This 


requires a special combination of skill, 
experience, imagination and 
merchandising know-how. 
For over 40 years, we have served leading 
American private brand manufacturers 
with the skill, experience and imagination 
that have brought their products outstanding 
sales success. We would enjoy working for 
your success if you have a product or 
price in mind. 
Feel free to consult us immediately. There 
is no profit on a product in the mind. 


KLINKER 


MANUFACTURING COMPANY 
9210 BUCKEYE ROAD e CLEVELAND 4, OHIO 


MANUFACTURERS OF PRIVATE LABEL COSMETICS 
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Ethyl Capronate .......... 2.200@ 3.15 
Ethyl Cinnamate ......... 245@ 2.80 
Ethyl Formate ........... 65@ «475 
Ethyl Propionate ......... 75@ 1.00 
Ethyl Salicylate .......... 80@ = .95 
Ethyl Vanillin ........... 6.75@ 6.80 
NNN wc heccccduticaes 140@ 1.85 
NE) addececacccatenes 2.50@ 2.80 
Geranoil, dom. ........... 3.00@ 3.35 
Geranyl Acetate .......... 2.80@ 3.60 
Geranyl Butyrate ......... 5.30@ 6.10 
Geranyl Formate ......... 5.50@ 6.10 
Guaiac Wood Acetate .... 4.65@ 5.00 
Heliotropin, dom. ........ 3.10@ 3.90 
Hydrotropic Aldehyde .... 6.30@ 6.85 
Hydroxycitronellal ....... 7.45@ 8.00 
BE Gey We eicnweecesaes 18.00@ 20.00 
Ionones 

MO widedinceetecciuaes 8.40@ 8.65 

PNET hccvvevaccsccads 5.25@ 8.80 
DOE Sc cwdwiadwsuede 1.65@ 1.80 
Iso-butyl Acetate ......... 100@ 1.75 
Iso-butyl Benzoate ........ 115@ 1.75 
Iso-butyl Salicylate ....... 2.15@ 3.00 
DOOD dc dcuccewevxs 3.40@ 3.85 
je SS errr rere. 2.10@ 2.80 
PNOE) acantraccuceawndea 5.45@ 6.35 
Linalyl, Acetate 90% ...... 5.20@ 5.75 

BORE Srinendwineedeeied 4.50 Nom’! 
Linalyl Formate .......... 11.20@ 12.00 
Linalyl Propionate ....... 10.00@ 11.10 
DEINE .cantccedsstakeds 12.50@ 13.00 
Methyl Acetophenone .... 1.50@ 1.90 
Methyl Anthranilate ..... 240@ 2.65 
Methyl Benzoate ......... 60@ 1.00 
Methyl Cinnamate ........ 1.75@ 2.25 
Methyl Heptenone ....... 6.25@ 7.00 


Methyl Heptine Carbonate 45.00@ 
Methyl Naphthyl Ketone ..  3.25@ 
Methyl Phenylacetate .... 1.30@ 


Methyl! Salicylate ......... 42@ 
Musk Ambrette .......... 5.55@ 


DS eo caukocadancdane 5.00@ 
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C ONSTANT research, skillful blending and ® 
development of subtle aromatics by the 
Perfume Chemists of N.B.W. assures the ¢ 
quality of its Essential Oils, Aromatics and @ 


Floral Creations. o 


* 
To be sure of constant high quality and lasting 
consumer acceptance of your products... @ 


Rely on NEUMANN-BUSLEE & WOLFE, Inc. @ 
where RESULTS have merited your repeat @ 


business since 1920. . 


NEUMANN-BUSLEE « WOLFE 





226 W.Huron St. Chicago 10, Ill. 


For the Fast-Growing Detergent Industry 


The 
FUNDAMENTALS 





[  DETERGENCY 

of DETERGENCY |” 

by William W. Niven, Jr. oe 
Midwest Research Institute { 


1950 - 260 pages 


illustrated $5.50 | 


This volume presents a thorough-going treatment | 
of the theory and practical applications of deter- | 
gents with special reference to their use in launder- 
ing processes. All those who require a basic know]- 
edge of the factors involved in detergency, both 
physical and chemical, and who wish to under- 
stand the chemical formulation of modern deter- 
gents will find this book of the greatest value, since 
its principles can be applied to all fields in which 
surface tension and its related phenomenon play 
a part. 


Order Now for Immediate Delivery 


THE AMERICAN PERFUMER 
9 East 38th St. ° New York 16, N.Y. 


The American Perfumer 


BE: Sepevadeveavden 1.75@ 2.00 Yellow, refined ........ 02@_~=sC.S4 Rose Water, jug (gal.) ... 2.00@ 2.50 
Neroline (ethyl ether) ....  2.25@ 245 Bismuth, subnitrate ....... 2.30 Rosin, M. per ewt. ........ 6.80@ 6.95 
Paracresyl Acetate ....... 2.15@ 2.75 Borax, crystals, carlot ton . 61.25@ 81.25 SOMGGO BEE cccviccsccccc 40@ «42 
Paracresyl Methyl Ether .. 2.50@ 3.00 Boric Acid, U. S. P., ton ..129.00@133.50 ere 2.45@ 2.60 
Paracresyl Phenyl-acetate . 4.75@ 5.40 Calcium, phosphate ....... 08@ 08%, Silicate, 40°, drums, works, “ 
Phenylacetaldehyde 50% . 2.75@ 3.25 Phosphate, tri-basic ..... .0660@ .0730 100 pounds ............ 110@ 1.40 

PPT Keio eenevesdterses 4.10@ 4.65 Camphor, pwd., domestic . 45@ _ 447 Sodium Carb. a 
Phenylacetic Acid ........ 165@ 2.25 Castoreum, nat., cans ..... 10.50@ 12.50 58% light, 100 pounds ... 1.35@_ 2.75 
Phenylethyl Acetate ...... 185@ 2.50 Coty, Alcohol ....0000+. 150@ 1.55 Hydroxide, 76% solid, 100 i 
Phenylethyl Alcohol ..... 1.65@ 1.90 Chalk, precip. bags, clts .. .02%@ _ .03 INNS 3 shaaucuwras saat’ 3.20@ 4.55 
Phenylethyl Butyrate ..... 1$.15@ 4.35 Cherry Laurel Water, jug, IONE Fcnwdavcsecsede 29@ = .28 
Phenylethyl Propionate ... 3.30@ 4.00 | eee 1.25@ 1.70 Stearate Zinc U.S. P. ..... 34@ ~= «36 
Phenylethyl Salicylate .... 430@ 4.80 Citric Acid .............. 244@ 2614 WUE. -Svedusddexcuuiweas 150@ 1.85 
Phenylethyl Valerianate ... 5.600 5.85 CePWG) CUE: sccvecsecccce 4.50@ 15.00 Tartaric Acid ............. 29%@ 34 
Phenylpropyl Acetate .... 4.25@ 4.85 Cocoa butter, bulk ........ 74@, 744 Tragacanth, No. 1 ........ 2.75@ 3.40 
DEE unsawesiareciesasns 100@ 1.25 Cyclohexanol (Hexalin) .. .214%@_ .22 Triethanolamine........ 214@ 22144 
Scatol C. P. (0z.) ....... 2.85@ 3.60 Fuller’s Earth, Mines ton .. 27.00@ 30.00 Violet Flowers .......... 180@ 1.85 
Styrolyl Acetate ......... 1.75@ 2.50 Glycerin, C. P. ........... 29%@ 30% Zinc Oxide, U. S. P. ctns. .. .174%4@ .18% 
Vanillin (clove oil) ...... 4.00@ 4.50 Gum Arabic, pwd. ........ 21@ 22 

COMMON ovciavcccucs 3.00@ 3.05 ME cbwéncsinusceies 124%@ «414 OILS AND FATS 

SEE Shcwuckiannceees 3.00@ 3.05 Gum Benzoin, Siam ...... 3.50@ 3.85 
Vetiver Acetate .......... 32.50@ 37.50 WR ctacinnenncenee-s 39@ ~~ .65 Castor, refined, drums ....  .21@ .224 
Violet Ketone Alpha .... 8.00@ 10.50 Gum Galbanum .......... 80@ = .95 Coconut, crude, Atlantic 
Yara Yara (Methyl ether) 2.25@ 2.80 CR MEOUEED Kevdcsnncaawes 39@ ~~ 37 ports, tanks ............ . 154@ 16 

eS NUE ccecaccdccess 27@ ~~ 29 Corn, crude, Midwest, mill, 
BEANS MES Jaivacduncwomenies 05@ 07 tamks .....cccsccceee --- 144%@ 15 
SS a argendncueds 5.00@ 7.00 Corn Oil, refined, tanks .. .184@ 
Tonka Beans Surinam .... 1.00@ 1.10 Lanolin, hydrous ......... 29@ 30 Cottonseed, crude tanks ... .15@ 154% 
ME a voce oneucKnas 1.75@ 1.80 Anhydrous ..........00. 31@ = «32 Grease, white ..........+- « 05%4@ 
Vanilla Beans Magnesium, carbonate .... .11@ .12% Lard, Chicago .......0s.0- « 134@ 

I rec ves Henusene's 100@ 4.85 TE. wiecenendaccess 35@ ~~ «37 Lard Oil, common, No. 1 
Mexican, whole .......... 7.75 Nom’l Pe OUEOE: co cecccecccces 35.00@ 48.00 CRON ccc ennatscessxs 105%4,@ 11% 
PN WOE vicvcwevesnes 6.75 Nom’! Olibanum, tears .......... 16@ ~~ 30 Olive, edible (gal.) ....... 2.00@ 2.20 
WEE adwisdenaeaekaede’ 3.25@ 3.50 CE. canvisasanccues 12@~=«.18 Palm Congo drums ...... .134@ .13% 

Orange Flower Water, gal. 1.75@ 2.25 Peanut, refined tanks ...... 19K4a 
SUNDRIES AND DRUGS Orris Root, Italian ....... M@ 221 Red Oil, single distilled 
WR cdcceneéwckwuawas 06% @ 07% GrUMs .....ceceeceeees 1444@ 15% 
IR xc aiakievarecues's 09OY4@ dA Peroxide (hydrogen U. S. P.) Stearic Acid 
Ambergris, ounce ........ 8.50@ 18.00 ME. ddeueseeuavceceeds 034%@ 05 Triple Pressed .......... 163%4@ 17% 
Balsam, Copaiba ......... 65@ «70 Petrolatum, white ......... .0634@ 083% Double pressed ........ 134%,@ ~~ 15 

PRE Kininekkaccs cannes 87@ 1.00 SON UIE eweeneiaccces 100@ 1.50 Tallow, acidless, drums ... .11@ 11% 
Beeswax, bleached, pure MNO TUONO ccvnevectacces 11@ 124% ey GHIE s dccccecnane 07@ 

We We EY Se cocesscxeeeres 63@ 64 Rose flowers, pale ........ 35@ Ad Whale oil, refined ....... Nominal 


casons Why PLYMOUTH 


ZINC STEARATE U. S. P. 
IS BEST FOR DRUGS AND COSMETICS 


1 Backed by the longest commercial Stearate 5. It enables your face powder to retain the 
manufacturing experience in America. . same odor that you give it. 

M. W Parsons offer you this new product as 7 

the finest Zinc Stearate that can be made. 6. A smooth, light, fluffy texture has been 
finally and definitely achieved. 






2 Years of research have made possible a 
particularly white product 7 Tested independently it shows the follow- 
3. Special production methods .. developed ing results: ARSENIC (Gutzeit and Spectro- 


ooh 
ty yaaa own, 4 
eee 





over more than a quarter of a century . graphic Test)... Not Found. LEAD (Spectro- 
have made it ODORLESS graphic Determination) ...1.7 parts per million. 
4 It will not develop offensive odors even it 8. The reputation and record of M. W. Parsons 
kept for a long period assure you of Uniformity in all shipments. 


We also manufacture a superlative grade of PLYMOUTH MAGNESIUM STEARATE 


M. W. PARSONS 
59 BEEKMAN STREET J Telephone BEEKMAN 3-3162—3163—3164 


NEW YORK, N. Y., U Ss. A and PLYMOUTH ORGANIC LABORATORIES, Inc. cable Address. PARSONOILS, NEW YORE 
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CLASSIFIED ADVERTISEMENTS 


Rates per line, per insertion: Business Opportunities, $1.00; Situations 


Wanted and Help Wanted, 50c. Please send check with copy. 


BUSINESS OPPORTUNITIES 


WANTED Chemicals, Colors Pigments, Resins, Solvents, Oils, 
Aromatics, Other Raw Materials & Supplies, Machinery & Equip- 
ment: CHEMICAL SERVICE CORPORATION, 80-08 Beaver St., 
New York 5. N.Y., HAnover 2-6970. 


WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 
Machines; 1—Filler; 3—Kettles; 2—Filling Machines. No deal- 
ers. Write Box 2353, The American Perfumer and Essential Oil 
Review. 9 E. 38th St., New York 16, N.Y. 


REPRESENTATIVES WANTED to call on toiletry and cosmetic 
manufacturers to sell an excellent and wide range of perfume 
compounds and specialties. Complete laboratory and top man- 
agement cooperation. Openings available in major territories; 
domestic and foreign. Write in complete confidence—full details. 
Write Box 2972, The American Perfumer, 9 East 38th Street, New 


York 16, New York. 


FOR SALE 


FOR SALE: 1—Standard-Knapp Self-adjust. #4 9 Auto. carton 
Gluer-Sealer & Compression Unit; 2—Colton 3DT Tablet Ma- 
chines with 1” punch & die (send for list of other exceptional 
buys in tablet machines); 14—Dry Powder Mixers 1007 to 
2000#; 10—Day single deck 40”x84” S/S “Roball” Sifters; 6— 
World Auto. & semi-auto. Labelers; 1—Stokes 79-80 Tube Filler- 
1TH Mikro-Pulverizer; Vacuum & gravity 
10 to 100 gallon Stainless Aluminum, Copper & Steel 


Closer-Clipper; 1- 
Fillers; 
jacketed kettles. Save money by sending us your inquiries. Un- 
used 32—Aluminum 200 gallon Storage Tanks, original cost 
$295.00 our price $75.00 each. We are also in the market for your 
surplus equipment. Consolidated Products Co., Ine. 14-15 Park 


Row, New York 7, N.Y., Phone: BArclay 7-0600. 


WHIZ PACKER POWDER FILLER—excellent condition, only 
slightly used. Write Box 2866—The American Perfumer, 9 East 
38th Street, New York 16, N. Y. 


HELP WANTED 


SALESMAN WANTED to sell perfume compounds, bases, and 
essential oils in the Metropolitan New York area. High salary and 
profit sharing arrangement for one with experience and follow- 
ing. State full details. Replies held confidential. Write Box 2871, 
The American Perfumer, 9 East 38th Street, New York 16, N. Y. 


SITUATIONS WANTED 


COSMETIC CHEMIST AND PERFUMER GRADUATED seeks 
position with progressive company in N.Y. or NJ. territory. 10 
years of unusual experience. Able to take charge production, 
laboratory, research, formulation and developing high cosmetics 
and shampoos for U.S.A. or Latin America. Willing to start at a 
moderate salary. Write box 2855, The American Perfumer, 9 E. 


38th St., New York 16, N. Y. 
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SITUATIONS WANTED (Cont.) 
SALESMAN with fifteen years experience in the drug and cosmetic 
industry. Good following with retail and wholesale chain and de- 
partment stores in the metropolitan trading area wishes to repre- 
sent a reliable company, commission or salary. Write Box 2870, 
The American Perfumer, 9 East 38th Street, New York 16, N. Y. 


PERFUME COMPOUNDER, 25 years experience in essential oils 
and aromatic industries. Available immediately. Write Box 2869, 
The American Perfumer, 9 East 38th Street, New York 16, N. Y. 








MANUFACTURING FACILITIES AVAILABLE 


Large mid-west plant has extra facilities for making, carton- 


ing and packing any quantities up to 100,000 units daily of 


proprietaries, liquids, pastes, creams, polishes, ete. Ware- 
house and shipping facilities available. Thorough technical 
supervision and product control. Services of well-staffed 


research laboratory also available if desired. Also purchas- 





ing and billing services if you want them. For full details, 
write Box 2867, The American Perfumer & Essential Oil 


Review. 





talk to the man 
who wants to buy ! 


e There’s no better prospect than the man who 
wants to buy your product or service. American Perfumer readers 
are preconditioned . . looking for products they need—your 
products! 


e Use the classified columns of the American Per- 
fumer to reach them. See what a wallop a little space ean pack. 


e Classified Dept. 


THE AMERICAN PERFUMER 


9 East 38th St. New York 16, N.Y. 


THE C. E. ISING CORPORATION 


MANUFACTURING CHEMISTS 
AROMATIC PRODUCTS 


FLORAL BASES 


ISOLAROMES 
(Fixatives) 


TRUODORS 
(For Perfumes and Toilet Waters) 


FOUNDED 1908 
FLUSHING : NEW YORK 


The American Perfumer 











—— 
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PROFESSIONAL SERVICE go. for UNIFORM PURITY 
GEORGE W. PEGG Ph. C. ail : X UNIFORM TEXTURE 
conden Samia Sy UNIFORM WHITENESS 





MEDICINALS COSMETICS 


Specializing in Labeling and Advertising 
to meet Federal and State Regulations 


Appointments promptly arranged 
57 Fourth Ave. Telephone ORange 5-9007 East Orange N. J. 


“L'ART de la PARFUMERIE par EXCELLENCE” 


DR. JEAN JACQUES MARTINAT 
PERFUMER CONSULTANT 


Creations of Highly Original Perfumes. 
Duplications of Most Difficult Fragrances. 
Unique Kind of Professional Services. 


333 West 52nd Street, New York 19, N.Y. Tel. PL. 7-3708. 





ALBERT B. PACINI, Sc.D. 
Cosmetic Consultant 
Processes Products 
208 N. Maple Ave., East Orange, N. J. 


Tel.: ORANGE 2-7806 Experimental data and prac- 


tical manufacturing experience of nearly 
100 years’ specialization in beeswax and beeswax 








, compounds are at your service without cost or 
BOW AVAILSEES! obligation. Write about your beeswax problems to 
COSMETICS & HOW TO MAKE THEM WILL & BAUMER CANDLE CO., INC., Syracuse, 
By Robert Bushby 
Third Edition, 1945 . . . $3.00 postpaid a. V. Gat. SSS ; a 
MOORE PUBLISHING CO. Spermaceti—Ceresine — Red Oil—Yellow Beeswax —Composition 
Book Dept., 9 East 38th St., New York 16, N. Y. Waren Sieete Sait on pena 


Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


= 


LET OUR CHEMICAL CONSULTANTS HELP YOU 


In Packaging Problems . . . Perme- 
ability and Dermatological Studies 
‘ . Organoleptic Panel Tests on 
Taste, Odor and Flavor Evaluation. 


FOSTER D. SNELL, wwe. 
Write Today 


for Booklet No. 2A i 
“The Chemical -° Ge 
Consultant and . 
Your Business” 





_ Chemists 
Engineers 


29 W. 15 St. New York 11, N.Y. WA 4-8800 





Your inquiries are invited 












FIFTH AVENUE Aromatic Chemicals 
PROTECTIVE ASSOCIATION FOR PERFUMERY AND FLAVORS 


. sn oas Iso Propyl Quinoline e¢ isobutyl Quinoline 
142 Lexington Ave. Our Own Building Ethyl Anthranilate e¢ Butyl Anthranilate 
New York 16, N. Y. 


Skatol 
Linalyl Anthranilate e¢  Linalyl lsobutyrate 


FAIRMOUNY 


600 Ferry Street 


45 Years of ‘RESULT PRODUCING” Service 
Proves Our Worth. The “TRADES” Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS” 








Newark 5, N. J. 
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Alsop Engineering Co. ............ 164 
American Cholestral Products, Inc. . 162 
Aromatic Products Inc. ............ 108 
DUNE INE BARS «55 x2 se ss00vacesss 
Association of American Soap & Gly- 
cerine producers, Inc. ............ 
Avon Allied Products, Inc. ......... 106 
Bier Weente AOR, os onasescsccen 166 
Bridgeport Metal Goods Mfg. Co. .. 162 
pam @ (es tac, W.. 8s. ss005050 89, 161 


Bush Aromatics Division of The Dow 
Chemical Co. .... Inside Back Cover 


California Fruit Growers Exchange . 104 

Camilli, Albert & Laloue, Inc. ...... 

Carbide and Carbon Chemical Divi- 
sion. Union Carbide anl Carbon 


SID 6. 5:0:60.50s00000s000008% 
Carr-Lowery Glass Co. ............ 
Se er ee 72 
Chiris Co., Inc., Antone . facing page 137 
Classified Advertisements .......... 170 
Consolidated Fruit Jar Co. ........ 172 
Cosmetic Laboratories, Inc. ........ 166 
RR BRS onsiac0d sn dwcdeissse 
Danco, Inc., Gerard J. .............. 
DeLaire Division of Dodge & Olcott 
Dodge & Olcott, Inc. .............. 95 
en 2 er ee 107 
Fairmount Chemical Co., Inc. ...... 17] 
Felton Chemical Co., Inc. .......... 112 
Fezandie & Sperrle, Inc. .......... 171 
Firmenich & Co. .......... Back Cover 
I NR a 6 euicias win cide sawiews's 
Florasynth Laboratories, Ine. ...... 
French, Benjamin, Inc. ............ 


Fritzsche Brothers, Inc. 
Insert between 104-105 


Gair Co., Inc. Robert ......0.6s000% 
Geneva Chemical Co. .............. 
Givaudan-Delawanna, Inc. 

Insert between 136-137 
Goldschmidt Corp., The ............ 
Gunning & Gunning, Inc. .......... 150 
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SHEET METAL GOODS : SPOUTS 
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Established 1858 FRUIT JAR C 0. 


NEW BRUNSWICK, NEW JERSEY 


: SPRINKLER TOPS : 


INDEX TO ADVERTISERS 


Hamas Plantations ......0 0.060000 
Hazel-Atlas Glass Co. .............- 97 
Heyden Chemical Corp. ........... 
PNATOUNEER: sb kvooksdsuans boaaecaens 166 
Interstate Color Co. ............... 
ROU ROPING Nos Bis. v5.44 shdienedenawd 170 


Katz, Dr. Alexander & Co., Div. of 
PL ME TID, 6 ain Kase. 0-6 se waeen 


Kolar Laboratories, Inc. ........... 158 
Riimikcer Date, Go, TRO 00 ssesc00c 167 
MEE TOES GIO... ooicic nocd vdcceeveses - 
ee |, Se ee 166 
DA PRR HINES veered kWiesea<wais 92 
Leeben Chemical Co., Inc. ........ 
Leonhard Wax Co., Inc., Theodor .. 
Lueders & Co., George ............ 90 
ie EON GBs. vs sasccccceccees 164 
Malmstrom & Co. N. I. .......... 


Maryland Glass Corp. .. facing page 136 


Naugatuck Aromatics .............. - 
Neumann Buslee & Wolfe, Inc. .... 168 
New York Aromatics Corp. ........ - 
Nobel, Bofors Krut, A. B. .......... os 
Norda Essential Oil & Chemical Co., 
I a ee nr ee 100 
Northwestern Chemical Co., The .. 


Orbis Products Corp. .............. 
Owens-Illinois Glass Co. ........... 99 


PLAPSTICKS 
» MASCARO 





DOSE CAPS 








SUPPOSITORIES OO 
p STYPTIC PENCILS LE 


A. CAVALLA, INC. 163 Wesr 18m Srmenr, NEW YORK, li, MY. 


Parento, Inc., Campagnie .......... 93 
serene 169 
So SS ee ee 

Polak & Schwars, Inc. .......00000. 130 
ME OUND in oiicatonsladniewme ses 160 
NE A Sa es. sini sixestivenese es 

a A eee 96 
Roure-Dupont, Inc. ...............- 98 
Schimmel & Co., Inc. ..........00%: 94 
Scovill Manufacturing Co. ......... 105 
SHEMMOIE Tne COep. 2. ccsccceceses 110 


Society of the Plastics Industry ... 
Solvay Sales Diy., Allied Chemical & 


EEO SNRs Vewicincich Car une neue 17 
SOG, POMS Di, TMC. cecevscccccsee 17] 
Special Glass Products, i eer 165 
Standard Cap & Molding Co. ...... 
Standard Synthetics, Ltd. .......... 
Stanton Chemical Co. ...2...s00000: 159 
Synfleur Scientific Laboratories, Inc. 132 
EY REN asin kh ew scneneens 
Tennessee Eastman Corp. .......... 
Tombarel Freres .........cceseeeeee 
Tombarel Products Corp. .......... — 
Turner White Metal Co., Inc. ...... 158 


Ungerer & Co. . Inside Front Cover 
Union Carbide and Carbon Corpora- 
tion Carbide and Carbon Chemicals 
I 65 SeGwiciswineseeseeenes 
U.S. Industrial Chemicals, Inc. 
Insert between 140-141 


van Ameringen Haebler, Inc. .. 102-103 
Vanderait C6. IG, Te Es ccccsseee's - 
ViGPIOe CO BEM cc vccceeevosie-s 
Verona CHemieat Ce. cc cccccccceces 101 
Voss Corporation, Karl ............ 168 
Wagner Co., Robinson ............ 

Will & Baumer Candle Co., Inc. .... 171 
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The allure and refinement of old world Paris, a time=proved flair for the require= 
ments of the A\merican market and the most prosressive research facilities in the 
field of Aromatic chemistry — here is the combination that spells success for every 


field where fragrance is a sales factor. 


BUSH AROMATICS OFFERS: 


a Dow> The most modern and extensive research 

7 and production facilities of Dow, creators 

of Rosottone, Sylvenol, Rose Marrakesh and many 
other outstanding specialties. 


A name which stands for a generation 


of experience, a name that is synonymous 





with integrity, sound judgment and a 
keen understanding of the manifold problems of our 
highly diversified industry. 


SYNADK VE One of the leading and most modern 
“ \“y -~ lines of French perfume specialties, inter- 
7 nationally known for such outstanding 
products as Ambrarome, Veronyl, and Bioflor—Syn- 
arome is exclusively represented by Bush Aromatics 


in the United States, Canada and Cuba. 


BUSH AROMATICS 
DIVISION OF THE DOW CHEMICAL COMPANY 


Sales Office: 136 Liberty Street, New York City 6. 





The LACTONE of the 14 OXYTETRADECANE - CARBONIC - 1 ACID 


“Skin Fix” your cosmetic odours with Exaltolide 


Colognes & Perfumes Creams & Lotions 


Use EXALTOLIDE in colognes and perfumes to EXALTOLIDE in creams and lotions 
make your fragrance last longer on the skin. makes their fragrance skin retentive. 
EXALTOLIDE helps perfume and cologne odours _ Naturally, you use less concentration of 


to cling and not change character. Prefix alcohol —_ perfume in your cosmetic product. 


with EXALTOLIDE for roundness and softness. 


Face Talc & Dusting Powders 
Use EXALTOLIDE in powders for more 


lasting, sustained odour value even in 


FIRMENICH & pea aoe paper boxes. 


7"UCCESSEURS EXALTOLIDE completes the perfect 


8 isl U | 7 P N AE F Pe ve | E é composition. Write for a brochure. 
ere ee Cis etry FIRMENICH & CO. 


250 WEST 18th STREET, NEW YORK 11, N.Y. 
CHICAGO OFFICE: 612 NORTH MICHIGAN AVENUE 
IN CANADA: CARAMEEB, LTD., 350 WALLACE AVE., TORONTO 


. a & &@ 8 2% a a ee a 





